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With the return of keen competition, oil companies plish these results at Lima and similar results at a Lake- 
are devoting more and more attention to modernizing wood, Ohio, station, see story on P. 32. 


their service stations. To what extent this modernization 7 
‘ retail outlets can affect the profit and loss figures Oil Company Mergers—Their Cause 


well illustrated by two examples encountered by Shell The growing problem of small companies merging 
Oil in its station program in one state. with larger oil companies is discussed by an oil man 
whose company was involved in such a transaction. 
For a firsthand study of mergers and their causes, see 
story on p. 25. 


Shell modernized one of its lessee-operated stations 
ima, Ohio. Top photo shows station as it looks now. 
Bottom photo shows the station before the expansion. 


Ove year after completion of the modernization, the Tank Truck Purchasing Hints 


on’s sales records showed thes sults: , 
— Manufacturer of oil truck tanks tells what to look for 


Gasoline gallonage in 1948 up 37% over 1947; when purchasing tank truck units. Partial text of paper 
TBA sales up 172% last year over 1947. delivered at National Tank Truck Carriers convention in 
or details of what Shell did at this station to accom- Denver. P. 36. 




















Ai you need to 


know about the pumps 


you buy is that they 
carry this trade-mark o 
Quality - 


QUALITY 


HEIM 


Tokheim Model 39 Lo-Boy pump, famed the world 
over for its quality, is available in three types: 
Retrév-A-Hose, illustrated with 12 feet of exterior 
hose which extends and retracts under positive 
control; E-Z-Fill, with 14 feet of hose semi-con- 
cealed; and Hose Reel in which the entire 14 feet 
of hose extends and retracts on a reel within the 
pump housing. Take your choice. Write for bulletin. 
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TOKHEIM OIL TANK AND PUMP CO. OKHEIM 


DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 
FORT WAYNE 1 FOR 48 YEARS INDIANA THE 4-SEASON PUMP 





ETHYL 


(TRADE-MARK ) 


ANTIKNOCK 
COMPOUND 
AZ —— 


—_ ETHYL. && 
CORPORATION 


ETHYL CORPORATION 
Chrysler Building, New York 17, N. Y. 


Products nder the ‘ETHYL"’ trade-mark: Antiknock Compounds . . . Salt Cake. . . Ethylene Dichloride . . . Sodium (metallic) . . . Chiorine (liquid) . . . Oi) Soluble Dye Benzene Hexachloride (technical! 
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Globe-Union 
Batteries 
Start the 

World’s Motors 


GLOBE-UNION INC. 
MILWAUKEE 1, WIS. 


Atlanta + Dallas « Cincinnati * Los Angeles - 


Medford, Mass. * Oregon City, Ore. » Memphis 
Emporia, Kan. + Philadelphia+ Mineral Ridge, O. 





“THE POWER PLUG’ 





Finer Performance Four Ways: 
Quicker starting 

Faster pickup 

Full power from every ounce of fuel. 


Heatrol insulator assures better motor operation. 
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AUGUST 

Kentucky Petroleum Marketers Assn., fall out- 

ind golf tournament, Lexington Country 

Club, Lexington, Kentucky, Aug. 24-25. 

Tennessee Liquefied Petroleum Gas Assn., An- 
drew Jackson Hotel, Nashville, Tenn., Aug. 

SEPTEMBER 

Interstate Oil Compact Commission, quarterly 
meeting, Stanley Hotel, Estes Park, Colo., 
Sept. 1-3. 

Nerth Carolina Oil Jobbers Assn., fall meet- 
ing. Royal Palms Hotel, Carolina Beach, 
N. C., Sept. 6-7. 

second Annual Liquefied Petroleum Gas Assn.- 
Eastern LP-Gas Service School, University 
of Pittsburgh, Pittsburgh, Pa., Sept. 7-9. 

Nerth American Gasoline Tax Conference, 
Tahoe Tavern, Lake Tahoe, Calif., Sept 
7-10 
Michigan Petroleum Assn., Grand Hotel, Mack- 
inac Island, Michigan, Sept. 9-10. 

New York Oil Heating Assn., Hotel Statler, 
New York, N. Y., Sept. 12. 

National Truck Tank & Trailer Tank Insti- 
tute, Wentworth-By-The-Sea, Portsmouth, 
New Hampshire, Sept. 12-13. 

The Oi Industry TBA Group, Midwest section, 
Chase Hotel, St. Louis, Mo., Sept. 12-13. 
Society of Automotive Engineers, National 
Tractor Meeting, Hotel Schroeder, Milwau- 

kee. Wis., Sept. 13-15 
National Congress of Petroleum  Ketailers, 
Inc., annual convention, Atlanta Municipal 
\uditorium, Atlanta, Georgia, Sept. 13-15. 
American Petroleum Institute Luprication 
Committee, Division of Marketing, The 
Traymore, Atlantic City, N. J., Sept. 14-15. 
National Petroleum Assn., Hotel Traymore, 
\tlantic City New Jersey, Sept. 14-16. 
Liquefied Petroleum Gas Assn., North Eastern 
District, Hotel Statler, New York, N. Y., 
Sept. 15-16 
National Butane-Propane Assn., Jefferson Ho- 
tel, St. Louis, Missouri, Sept. 19-20. 
American Association of Oilwell Drilling Con- 
tractors, ninth annual meeting, Dallas, Tex., 


Sept. 19-21 

Philadelphia Oi] Trade Assn., annual golf 
match and dinner, LuLu Temple Golf Club, 
Philadelphia, Pa., Sept. 20 


Ohio Petroleum Marketers Assn., fall con- 
ferer and golf tournament, Hotel Allerton 


Cle nd, Ohio Sept 21-22 
Mid-Continent Oil and Gas Assn., 27th annual 
nvention Louisiana - Arkansas division 
elt Hotel New Orleans, La., Sept 


> 


‘olorady Liquefied Petroleum Gas Assn., fall 
nvention Shirley Savoy Hotel Denver 
Sept 25-27 
Independent Oi Compounders Assn., 2nd an- 
a eeting, Hotel Sherman, Chicago, Ill 
6-27 
Petroleum Jobbers Assn., annual 
eet Whitley Hotel Montgomery, Ala- 
im Sept. 26-27 : 
OCTOBER 
Independent Petroleum Assn. of America, 
Bla ne Hotel, Fort Worth, Texas, Oct 


Alabama 


--4 


\meric Society of Mechanical Engineers, 
ret Division Conference, Oklahoma 
Hotel, Oklahoma City, Okla., Oct 
New York Oi Heating Assn., Hotel Statler 
Bn k, w. ¥.. Get. 9 
atone Defense Transportation Association, 
. nnual Convention, Atlanta-Biltmore 
Netien tlanta, Georgia, Oct. 3-5 
- m Lubricating Grease Institute, Hotel 
Ohio} New Orleans La Oct 3-5 
ieum Marketers Assoc., Ine., fall 
— Hotel Miami, Dayton, Ohio, Oct 
Califor: 


Natural Gasoline Assn., 24th annual 
ng Ambassador Hotel, Los An- 


t Oct ‘ 


India 
en dependent Petroleum Assoc., Inc., 


si ng Hotel Severin Indianapolis, 
d 78 
Per 
— a Petroleum Assn.. semi-annual 
rte Sedford Springs Hotel, Bedford 
i Oct. 9-11 
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Trade Mark Registered U 


Entered 


o! 
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fia 1, 7 Ye General Electric 


Resins, varnishes, shellacs 

and other liquids play an im- 

portant part in the manufacture 

of many General Electric products. 

The quality of these liquids must be 

high. And to make sure that shipments 

can be made with security from tampering 
Tri-Sure Closures* are used. 


Many firms in the first rank of American industry 
have used Tri-Sure protection since the inception 
of the Tri-Sure Closure in 1932. And during those 
17 years, hundreds of shipments of G-E chemicals 
have attested the efficiency of the Tri-Sure fange, 
plug and seal. 


Play Safe by Specifying 


EN 


has used 
Tri-Sure Closures 


in shipping 

/ RESINS 

/ VARNISH 

/ SHELLAC 

/ FORMEX ENAMEL 


/ GLYPTAL SOLUTION 
¢/ HEAVY PAINT 


Leading manufacturers of 

products shipped in drums 

will not accept a substitute for 

Tri-Sure Closures*—because their 

experience has proved that there is no 

substitute for 100% security from leakage, 

seepage, tampering and contamination. You can 

give your shipments that kind of security — and 

give your product complete protection — by 

always specifying ‘“‘Tri-Sure Closures’? when you 
order drums. 

* The “Tri-Sure’”’ Trademark is a mark of reliability backed 

by 27 years serving industry. It tells your customers that 


genuine Tri-Sure flanges (inserted with genuine Tri-Sur 
dies), plugs and seals have been used. 


On Every Drum Orcer 


CLOSURES 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, "- Y 
TRI-SURE PRODUCTS LIMITED, ST. CATHARINES, ONTARIO, CANADA 
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NEW APPROACH—Members of the House Com- 
merce Oil (Harris) Subcommittee are talking about 
a new approach to the problem of writing a proposed 
national oil policy. Instead of continuing hearings 
started last year in a general way, group is consider- 
ing pin-pointing its study. And to serve as a guide 
for the hearings, a resolution may be introduced to set 
out the various subjects—such as imports, reserves, 
synthetics and a few others—which would be taken 
up. Resolution would in itself propose a national 
policy but merely for purpose of giving subcommittee 
a point from which to stz:rt. 


EUROPEAN EXPANSION—Knowledge that the Eco- 
nomic Co-operation Administration plans to finance 
not only European refinery expansion but projects 
for “crude oil exploration and development and trans- 
portation facilities,” may be used as ammunition by 
congressional proponents of Mexican oil loan to pry 
the State Department into making the first move to- 
wards re-opening loan talks with Mexico. These con- 
gressmen say that if the U. S. can help such as Anglo- 
Iranian Oil Co., controlled by British government, 
then they see no reason why Petroleos Mexicanos 
(the Mexican government’s oil monopoly) would not 
be entitled to U. S. credit for oil development. 


SOLD DOWN-RIVER—tThe oil industry is being sold 
down-river, say several trade sources. Sale and in- 
stallation of pot type burners on a stop-gap bacis 
in new home development projects, as well as in many 
individually built homes across the U. S., will give 
a black eye to the oil industry this winter, in addi- 
tion to being “downright unhealthy business.” A fuel 
oil jobber and burner distributor reports that heating 
contractors have sold and are selling the cheapest of 
oil burning equipment on the basis that they can 
easi\. be converted to gas and the public has been 
aske| to accept this inferior equipment until gas can 
be o tained. In addition to trouble forecasted for 
this inter because of hasty installations of cheap- 
Cost \uipment, a refiner reports he sees a shortage 
ol roige oil this coming winter and even “more in- 
vestications’” because of these burners. ‘“‘No one 
knows how many thousands of these burners have al- 
read. been installed, but we soon will when service 
gin to pour in, or range oil for them becomes 
ind it will,”’ he said. 


cal 
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LOSS LEADER SERVICE—The new trade practice 
code for the New England oil heating industry has a 
provision against “loss leaders’ which might pos- 
sibly apply to oil burner service charges. Fuel oil 
marketers operating across state lines, and thus en- 
gaging in interstate commerce, may have to review 
their cost accounting to see if burner service is pay- 
ing a profit or if it is being furnished as a “loss lead- 
er’ to obtain fuel oil accounts. 


DOLLAR-VS.-STERLING—The new try at finding a 
solution of Britain’s economic difficulties gets under 
way in Washington Sept. 6, with Sir Stafford Cripps 
and Treasury Secretary Shyder in the leading roles, 
but whether the dollar-vs.-sterling oil question will 
figure directly in the discussions has yet to be indi- 
cated. Just in case, however, State Department is ac- 
tively developing the U. S. oil companies’ side of the 
story and expects to have all necessary facts ready to 
be tossed on the table when and if the American 
participants call for them. 


SEEKING ATTENTION—Reorganization of the Gulf 
Coast Refiners Assn. looks like the forerunner of an 
effort by Independent refiners to get some attention 
for their problems, in the industry and, if necessary, 
in Washington. Companies engaging in refining only 
have been the industry’s poor relations ever since dis- 
tillate and heavy fuels dropped while crude was 
holding firm. 


INCREASED PAYLOAD—While some progress has 
been made in constructing petroleum truck tanks of 
lighter yet stronger materials, truck manufacturers 
have been able in many instances to supply vehicles 
at lighter weights but without sacrifice of power or 
structural strength and with a gain in carrying Cca- 
pacity. This has been done by more extensive use 
of aluminum and lighter steels wherever possible in 
transmission housings, brake assemblies, etc. Rep- 
resentative of one truck manufacturer said that while 
some gains in payload can be realized in this manner, 
truckers can not expect their vehicles to become 
lighter and lighter by more extensive use of alumi- 
num. There is a point where it is not safe to make a 
truck any lighter and also there is the matter of added 
cost in switching to lighter metals, he stated. 





Mamspec 


Moore and Munger Specifications 
means 


perfection in 
petroleum wax 


for every industrial need 


MOORE & MUNGER—33 Rector Street—New York 6 
Marketers of Petroleum Wax for Over Half a Century 
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President Tru- 
man often iis 
depicted as a 
man of firm res- 
olution, yet it cannot be denied that 
he is also putty in the hands of a 
variety of minority pressure groups, 
including even those of the extreme 
left wing. 





Mr. Yocom 


Perhaps this isn’t evidence of 
weakness at all. Because didn’t these 
groups go down the line for him last 
November and isn’t it a fact that a 
politician who forgets his friends is 
the worst sort of ingrate as well as 
a fool? So, instead of manifesting 
weakness, maybe this trait of being 
responsive to the importunings of 
this and that group establishes noth- 
ing more than that Mr. Truman is 
resolutely determined to pay off all 
his political debts, no matter to 
whom. 


All of which is by way of entering 
into, in this space, a discussion or 
presentation of two of the most re- 
cent outstanding illustrations of the 
pliant nature of our President. 


related examples. Both 
concern the same individual. Each 
is part and parcel of an intensive, 
continuing and sinister effort by a 
combination of “‘liberal’’ (so-called) 
and left-wing groups to bring one 
great natural resource—-gas—com- 
pletely under federal control and 
through the exercise of that power 
reach out and control the production 
of oil, and, perforce, eventually the 
entire oil industry. That would be 
possible because 50% or more of na- 
tural gas is produced in connection 
with the production of oil, and con- 
trol of the former—the force which 
lifts the oil to the surface—certain- 
7 would bring with it control of the 
atter 


They are 


« * * 


Central figure in this effort to ex- 


tend the authority of the Federal 
Pow Commission, now limited to 
the nh ovement of natural gas through 


interstate pipe lines, to include the 
actua. production and gathering of 
the gs is Leland Olds, who preaches 
and }actices the view that if you'll 
government run everything 
all Ww be well in the good old U.S.A. 
“urr ily he is the chairman of FPC 


and leader of its majority. Con- 
troy # - 

rO\ has swirled about him con- 
Star 


since he was first appointed 
ommission by the late FDR. 
inathema to anyone who be- 
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WASHINGTON—By Herbert A. Yocom * 


If Nothing Else, Truman Seems 


Set on Paying Political Debts 


lieves in the private competitive en- 
terprise system, Yet despite Olds’ 
known views and the protestations of 
some upon whom he must rely most 
heavily in Congress for support of 
his programs—and even despite, I 
am told, privately acknowledging 
some distaste in so doing——President 
Truman bowed to the pressure of 
those claiming their due and has re- 
cently re-appointed Mr, Olds to an- 
other term on the FPC. 


* x * 


This is not the whole story, how- 
ever. Everyone knows of the fight 
made in the 80th Congress to amend 
the Natural Gas Act to make more 
explicit the original intent of Con- 
gress that regulation of national gas 
in the production and _= gathering 
phases should remain strictly a 
function of the states. A bill doing 
this passed the House only to die 
in the Senate Commerce Committee, 
for the reason mainly that it con- 
tained other highly controversial and 
unrelated matter. Even so, the FPC 
and Olds in particular, disavowing 
any desire to reach out into the 
field, advised Congress at the time 
they would. have no objection to the 
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enactment of legislation merely ex- 
empting Independent producers and 
gatherers from commission juridic- 
tion. Moreover, it was stated that such 
legislation, in the form of a bill that 
had actually been introduced by 
Rep. Priest of Tennessee, would be 
fully in accord with the program of 
the President, meaning that he would 
sign it when it reached him. That 
was in 1947. 


Easily understandable, as a result, 
is the mingled surprise, dismay and 
even downright anger with which 
supporters received from the Budget 
Bureau the other day a letter declar 
ing that the enactment by the 8lst 
Congress of a bill proposing exactly 
what Olds had said in 1947 would be 
acceptable, “would not (now) be in 
accord with his (the President’s) 
program.” 


The story behind the story is that 
Olds, backed by the CIO and other 
groups, had gone to the White House 
just a few days previously and 
somehow gotten Mr. Truman to in- 
struct the Budget Bureau to inform 
the Congress that the pending legis- 
lation did not have his approval. 
There is grave doubt that the Presi- 
dent even realized that he was being 
made to do a complete about-face, 
because—so the story goes—-when he 
was asked later by one of his con- 
gressional leaders exactly what sort 
of a bill would you favor, his reply is 
said to have been: “I'm for the Priest 
bill.” 


Now, if this isn’t a pretty kettle 
of fish! 





In an effort to 
increase sales of 





Mr. Castle motor oils and 
other under-the- 
hood items, one major Midwest oil 


company is conducting a drive among 
its jobbers and dealers in the Chi- 
cago division designed at getting the 
attendant to hit the hood of every 
automobile which stops on the drive- 
way. 

The campaign is in the form of a 
contest, with the stations being sur- 
veyed by anonymous checkers to de- 
termine whether they are perform- 
ing three selling steps aimed at in- 
creasing the number of oil changes. 
These steps are: 

1. To lift the hood on every car 
that enters the station and show 


MIDWEST—By Leonard Castle 


Supplier Conducts Drive Among 
Distributors to Push Oil Sales 


the bayonet gauge to the motorist, 
whether it registers “full” or not. 

2. To solicit an oil change by ask- 
ing the motorist, “How long have 
you driven on this oil?" or by check- 
ing the mileage figures since the last 
oil drain. 

3. To mention the company’s motor 
oil by name and explain its qualities. 

The company has three of the 
anonymous checkers on the road all 
the time during July, August and 
September visiting its stations in Chi- 


cago and parts of Illinois and In- 
diana, which form the Chicago di- 
vision. Checks also are being made 


by company salesmen and key per- 
sonnel at stations where they are 
not known personally. The checker 
Crives into a station, purchases $1 
worth of gasoline and after he leaves, 
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in Over-the-Road 


MACK BUILDS BETTER 
DIESELS... because Mack 
has better know-how 


Twenty-two years of diesel develop- 
ment stand back of every Mack diesel 
engine. 

More diesel-powered trucks have been 
produced by Mack than by any other 
manufacturer — over 15,000 alone for 


wartime service. 


Remember, too, Mack diesel engines 
give you this’ further advantage: they're 
the only diesels designed specifically 
for a single line of trucks .. . Mack 
trucks. That's assurance of complete co- 
ordination of both engine and 

chassis . . . maximum 


efficiency all around. 


@ It will pay you to im esttgate the savings secured with Mack 
diesels — especially if you roll up big mileage in long-haul 


tractor-trailer service in the 40,000 to 73,000 g.c.w. range.* 


You'll find there’s big economy all around with Mack 
diesel-powered trucks ... owners report 75% more miles per 
gallon — at less cost per gallon! And you get all the advantages 
of Mack’s advanced and exclusive diesel design — outstanding 


performance; longer, more dependable life; minimum maintenance. 


Your nearest Mack branch or dealer will tell you how Mack 

diesels fit in with your particular hauling conditions. You will 
get fair, unbiased advice — because only Mack 
offers such a complete line of both diesel and 
gasoline-powered trucks: 


*This means there is a Mack diesel-powered 
unit to meet legal limits of any state. 


TRUCKS 


GASOLINE or DIESEL POWERED 


Mack Trucks, Inc., Empire State Bldg., New York 1, N. Y. Factories at 
Allentown, Pa.; Plainfield, N. J.; New Brunswick, N. J.; Long Island 
City, N. Y. Factory branches and dealers in all principal cities 
for service and parts. In Canada: Mack Trucks of Canada, Ltd. 
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ils a postcard to Chicago head- 
urters reporting on whether the at- 
-ndant performed the three steps. 

* * * 


Figures compiled for July, first 
month of the campaign, proved, ac- 
cording to a company executive, that 
iuny dealers were not taking ad- 
intage of their sales opportunities. 
he checkers called at 335 stations 
during the month. Attendants at 126 
of them failed to get under the hood. 
But only 30 of the 335 solicited an 
oii change and mentioned the com- 
pany product by name. 


Conditions improved during the 
last two weeks of July, however. 
In the first half of the month, only 
25° of the stations lifted the check- 
er’'s hood. During the last two weeks 
this figure was increased to 60% 
and the company anticipates that 
continued improvement will be made 
as the campaign progresses. 


Dealers accumulate points as they 
perform the required sales steps and 
small prizes are mailed each week 
to those who have scored by getting 
under the hood. The points continue 
to pile up toward grand prizes which 
will be awarded when the three 
months’ drive is ended. 

“We maintain that checking the 
oil is not a complete service unless 
the bayonet gauge is shown to the 
customer,” the company executive 
said. “It is not enough to call back 
to him that the gauge registers full, 
or he needs a quart or two. If the 
oi! is level, the next logical step is 
to solicit an oil change by asking 
the motorist how long it’s been since 
the oil was drained, or check the 
mileage, and then mention our prod- 
uct by name and make some definite 
statement about its qualities.” 


The company believes the contest 
has a definite long range value in 
upping the ratio of oil sales to gas- 
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“We made certain studies before 
starting the contest and found that 
many dealers were lax in checking 
the motorist’s oil,’ the executive said. 
“When you realize that two out of 
every five cars on the road are low 
on oil you can see that a big po- 
tential market is being neglected. 
“\Ve believe that if the dealer 
‘ntrates for three months on get- 
under the hood of every car 
n enters his station, it will be- 
cor a habit. But more important, 
he looks at his profit and loss 
sta ments for motor oil and sudden- 
ilizes that his profit is up, he’ll 
x e to make hood lifting a habit. 


Ii | teach him that unless he suc- 
cer in getting under the hood he 
IS! oing to sell any oil.” 

* * * 


ointed out that once the dealer 
ge inder the hood he clears the 
r other sales possibilities. The 
r may need flushing. The hose 
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might be rotting or leaking. The 
battery or spark plugs might need 


replacing. The fan belt might be 
frayed or the oil filter dirty. 

“In other words, once you get under 
the hood you expose yourself to 
any number of things which can be 
sold as plus items,” he said. “Even 
if you don’t make an immediate sale, 
you bring it to the driver’s attention 
by pointing out an actual reed. This 
kind of service builds confidence and 
sales for the future.” 

In its promotion to dealers and 
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jobbers, the company points out that 
when it comes to knowing how often 
crankcase oil should be changed, the 
car owner certainly needs a friend. 

“His dealer is the only car expert 
the average motorist comes into con- 
tact with regularly—the man he ex- 
pects to ‘steer’ him on what’s best 
for his car,” the dealer is told. “He'll 
listen to you if you tell him why 
draining and changing oil every 1,000 
miles is low cost insurance against 
unnecessary engine repairs and loss 
of performance.” 





Do look now 
the top olive may 
be out of the 
heating oil bottle. 

Mind, we're saying just that it 
may be that burning oil is starting 
to “roll” after all this unusually 
slack summertime. But we do find 
signs of some acceleration in the 
movement that was virtually no 
movement at all so short a while 
ago that many industry leaders were 
developing goose pimples under their 
perspiration. 

Also, we don’t mind saying that 
those signs aren’t big enough ,or 
strong enough, to be conclusive. But 
we'll wrap them all up here for what- 
ever they may be worth. 





Mr. Bjorkback 


One widely respected industry 
economist reads back into API sta- 
tistics for production of gas oil and 
distillates, and observes they show 
July “picking up strongly.” 


He suggests the figures will pro- 
vide only a rough rule of thumb, but 
that they could be pretty good indi- 
cations of a distinct reversal of trend 
for middle distillates in the demand 
at the refinery and terminal level. 


Another economist, also using API 
statistics, found production in the 
same category figuring out to a 15% 
increase for the week ended Aug. 6, 
over that ended July 2. Stocks, on 
the same basis, increased just 12%. 


One big supplier finds that, while 
its cargo customers’ liftings of No. 
2 fuel in June were 50% under those 
for June of 1948, they are a little 
better than even with liftings of last 
August and “clearly out of the red.” 


Its sales to resellers of all cate- 
gories for June ran 14% behind last 







ATLANTIC COAST—By Raymond E. Bjorkback 


Some Signs Indicate Burning Oil 
May Be Moving Faster at Last 


year. In July, they were 11% bet- 
ter than last year in Pennsylvania, 
even with last year for New Eng- 
land—and 32% better for New York 
State than the 1948 showing. 


Another company finds its No. 2 
sales in July were “a little better 
than we'd figured they'd be,” adding 
that it sees “nothing to rave about” 
at the moment but its No. 2 is mov- 
ing, if in spotty fashion. 


Fuel oil men in still another major 
company “think we can see some 
definite improvement.” One of them 
points out that the markets are ‘‘stif- 
fer already,” that barge buyers are 
beginning to stir to take advantage 
of the 0.5¢ discount available through 
Aug 31. The other had just learned 
that a customer who had a cargo due 
in October wanted the lifting ad- 
vanced to early September. 


The company which employs the 
second economist mentioned above 
has some room for assuming it is do- 
ing at least as well as last year, on 
the following basis: Its heating oil 
volume for July was 9% or 10% 
greater than last year, but it has 
“about that many more customers, 
which may just about even things’ 
up.” 

Its men feel home owners actually 
have filled up this year “more than 
usual.” Also, they, too, note that 
the market is “much firmer.” 

Then M. J. Rathbone, president of 
Esso Standard, said last week that 
distributors and consumers who don’t 
fill up now may be price-sorry, come 
fall; that heating oil prices might 
well go up instead of down. 

If prices are higher then, and if 
deliveries can’t be made just when 
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One man does the work of two 
with new barge-loading oil hose 


New B.F. Goodrich hose with Flexseal ends 


makes connections easier 


| yd one man can couple lengths of 
this new oil hose. Ordinary hose, 
with built-in nipples and flanges, would 
take from 2 to 6 men to couple it. 
Patented Flexseal ends—flared ends 
covered with soft rubber—make cou- 
pling easier. Split flanges, separate from 
the hose itself, compress the Flexseal 
ends to form a gasketless seal, save 
10% weight, increase flexibility. 


Saves up to 149 lbs. per length —Take 
6-inch, 20 ft. hose, for example. With 
built-in nipples and flanges it would 
weigh 342 lbs. This new BFG hose 
with Flexseal ends weighs only 193 
lbs.—a saving of 149 Ibs. for just one 
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length! Half a ton or more can be 
saved in the over-all hose hookup. 


Two men can easily carry a length of 


it. Comparable weight savings are 
made in other lengths and sizes, too. 


Added end flexibility—This new hose 


adds approximately 5 ft. of flexible 
end to every length. Ordinary hose 
using built-in nipple and flange con- 
nections ts stiff and inflexible for about 
3 ft. at each end. This new hose with 
Flexseal ends is flexible up to 6 to 10 
inches from the end—almost flange-to- 
flange flexibility. 


Tight seal without gaskets —The 
Flexseal ends make a tight and perfect 


seal on this hose without gaskets. 
When the flared ends covered with 
soft, compressible rubber are coupled 
by split flanges they form a perfect 
gasketless seal. 


‘This new hose is known as t 
725. It is recommended for full vac 
and 100 lb. discharge service. A 
able in lengths up to 50 ft. Ask 
local distributor about the saving 
time, men, and money possible 
this new oil hose. The B. F. G 
Company, Industrial and General 
ucts Division, Akron, Ohio. 


Barge ee hott w 
B.F Goodrich 
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-y’re needed, distributors and con- 
sumers needn’t blame anyone but 
themselves, Mr. Rathbone declared. 


Major suppliers have extended both 
price protection and discounts, and 
urged summer fill-ups, he recounted, 
suggesting, in effect, thereby that 
Esso has done everything it could in 
the way of price—in view of shap- 
ing circumstances — to encourage 
drafts of oil from primary storage. 

Straws in the wind—yes, but put 
your ear to the ground too and see 
if you hear what we do. 


* * * 


Esso Standard is .pinching itself 
to be sure it isn’t dreaming about 
one of its newest pieces of promotion. 

It decided recently to enclose with 
its regular statements to credit card 
holders offers of complerientary cop- 





ies of a new booklet on driving eti- 
quette by Emily Post, originally spon- 
sored by National Highway Users 
Conference alone. 


It expected about 10% of the card 
holders to accept. It finds returns 
runnings 35% to 40% and pointed 
still higher. At latest count, fully 
76,000 card holders had asked for 
about 100,000 copies. One request 
was for 2,000 copies. A dealer said 
he’d like to have 200. 


Esso has its imprint on the back 
panel of the booklet it is distribut- 
ing, along with this injunction: 
“Drive carefully—the life you save 
may be your own.” 

Esso also is putting a copy of the 
booklet in the hands of every operator 
of its own motor vehicles. And the 
operator is to read it on company 
time. 








In the echo of 
a complaint by 
producers that 
refiners weren't 
keeping their plants up to date is a 
report that several of the major 
oil companies are undertaking re- 
finery expansion projects intended to 
overcome the unbalance. 

Last month, the Oil Producers 
Agency of California warned refiners 
that they would have to modernize 
their equipment to achieve the de- 
sired marketing balance between gas- 
oline and residuals. 

Shell Oil already has started ex- 
pansion of its refinery installations 


Mr. Breese 


at Dominguez and Wilmington in 
Southern California and at Martinez 
in the Bay area. Shell expects to 


speni between $2 million and $3 mil- 
lion on its Los Angeles Basin re- 
finery program. Details of the proj- 
ects were being prepared for an an- 
hour -ement, 

eral Petroleum began construc- 
tion on a $2,250,000 refinery expan- 


sion \roject last month and has sched- 
wed completion for early 1950. By 
incr ‘sing the coking installations, 
the pacity of the present unit will 
be sed about 50%, possibly 80%. 
Th eans a greater squeeze on the 
rav aterial in order to extract 
eve 


ore marketable products. 
lard Oil of California has a 
in operation, but it is on a 


sm; scale compared to the com- 
par 


S 


enormous refinery volume. 
n Oil is getting ready to add 
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PACIFIC COAST—By Frank Breese 


Oil Companies Expand Plants 


To Correct ‘Gas-Residual Jam 


a coking operation to its Wilmington 
refinery. A spokesman said the proj- 
ect is being readied for the immediate 
future, but no cost estimates have 
been prepared for announcement yet. 

Union QOil is blue-printing an ex- 
pansion program that may be the 
most ambitious of all, though no an- 
nouncements have yet been issued. 
One report has it that a $40 million 
outlay is envisaged. 

On several occasions, Union Oil 
President Reese H. Taylor has stated 
his research engineers apparently 
have developed an economic procedure 
enabling Union Oil to increase its 
gasoline, Diesel oil and light fuel 
production by over 50% with avail- 
able crude. He has been careful 
to emphasize that the program like- 
ly will be very costly and require 
three or four years to complete. 


* ” * 


The decision quashing Eagle Oil's 
request for a federal order compell- 
ing Standard of California to con- 
tinue selling Eagle gasoline has 
evoked considerable subdued reac- 
tion. Although West Coast majors 
have not commented publicly, top 
brass is relieved that the judgment 
was, returned against Eagle. 


While California Standard was di- 
rectly involved, all the West Coast 
majors were implicated by the word- 
ing of Eagle’s complaint. Eagle 
charged flatly that the majors had 
engaged in conspiracy. Their in- 
terests were affected, but they were 


Interpreting the Oil News 








unable to participate except as ex- 
tremely interested bystanders. 

Had the decision favored Eagle, 
the majors would have been thrown 
into a turmoil. The ruling asserted 
that Eagle had not proved its charge 
of conspiracy with the evidence sub- 
mitted. So the majors have been 
spared the prospect of unpleasant 
litigation. 


* * * 


Arrival of the tanker “Winter 
Hills” in Los Angeles’ port from 
Houston with a cargo of gasoline 
for Eagle is regarded as significant. 
It marks the opening of a new source 
of supply for Eagle, a major dis- 
tributor for California’s self-service 
stations. 

Eagle contracted for the gasoline 
from Texas after failure to work out 
a renewal of its agreement with 
California Standard. This consign- 
ment averts any danger Eagle ran of 
not obtaining gasoline in sufficient 
quantities to keep its 600 outlets 
supplied. 

Marc Leh, vice president of Eagle 
Oil, told NPN that his company can 
get gasoline from Texas whenever 
it’s needed. That means apparently 
that if West Coast sources dry up 
on the self-serves, the latter will 
be able to get the motor fuel from 
Texas. 


* * * 


Loar Brothers Distributing Co. of 
Fresno (California) has been ap- 
pointed West Coast representative for 
Kendall Oil products. 


* + * 


For the first time in two years, 
California’s crude oil production 
dropped below 900,000 b/d. It was 
899,800 b/d the first week of August, 
over 50,000 b/d under the production 
rate at this time last year. 

Since the first of the year, cut- 
backs totalling 50,000 b/d have been 
effected. Some speculation is that 
another 50,000 b/d will be trimmed 
off production by early next year. 


* * * 


Negotiations are under way for the 
sale of Mrs. Edward L. Doheny’s oil- 
rich properties in Coalinga, in north- 
ern San Joaquin Valley. It is under- 
stood the deal will involve between 
$35 million and $40 million. Last 
year a deal to sell the properties to 
Tide Water Associated fell through 
when stockholder’s turned down the 
proposition. One report was that 
Union Oil was dickering for the prop- 
erty, but company officials discount- 
ed it. 


* * * 


Formal opening of the Carter Oil 
Co.’s new 20,000 b/d refinery at Bil- 
lings, Mont., has been set for Aug. 
26. Gov. John W. Bonner will be 
principal speaker. 
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Heads New Texas 


Jobber Group 


E. K. Bennett 


E. K. Bennett, 44-year-old president of the Texas 
Oil Jobbers Assn. organized in Waco, Tex., recently 
(see NPN July 20, p. 19), entered the petroleum 
business in 1934, working first as a commission rep- 
resentative for Continental Oil Co. Prior to that 
time he had worked in the banking business both 
in Simpson, La., where he was born and raised, and 
in Longview, Tex., where he moved after marrying 
a Louisiana girl. 


In 1945 he entered the oil jobbing business with 
Skelly Oil Co., starting with eight service stations 
in Gregg County. Today his business, the Bennett 
Nil Co., numbers 14 service stations which last year 
handled a volume in excess of 3,000,000 gals. Mr. 
Bennett is also president of the B. & C. Oil Co. at 
Carthage, a nine-station jobber organization market- 
ing Skelly products at the rate of about 1,000,000 
gals. per year. 

Mr. Bennett is a director of the Longview Chamber 
of Commerce and of the Kiwanis Club. This year 
he was elected chairman of Longview’s Community 
Chest drive. 
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Oil Business Holds up Well 
In 12 Recession-Hit Cities 


NPN Survey of Centers Hardest Hit by General 
Slump Shows Gasoline, Heating Oil Outlook Good 


By RAYMOND E. BJORKBACK 


NPN Staff Writer 


business is good even in 


12 cities hardest hit in the cur- 


recession. 

PETROLEUM NEWS. re- 
in the dozen cities 
according to a Department 


of Commerce report on July 25, 12% 
r more of the labor force is idle. 
They learned that, as a general rule, 
business in the 


cessed” 


more deeply “re- 


cities is following certain 


trends which the oil industry as a 
Whole is 


experiencing—consumption 


* gasoline on the ‘upgrade, heating 
demand for next fall pointed the 


way, and consumers shopping 


for the best values. 
The survey covered Bridgeport and 


Waterbury, Conn.; Worcester and 
New Bedford, Mass.; Providence, 
R Erie, Scranton and Wilkes- 


Rome and Utica, N. Y.: 


It developed that: 

When people are out of work, 
they drive their automobiles more. 
They're inclined to skip a grease 
job, and delay an oil change; buy 
more of the lower-priced gasoline and 
lube oil, and buy gasoline in smaller 
amounts at a time. 

Also, they put off ordering fuel oil 
for next fall, and ask more credit, 
either directly or by giving excuses 
for not having paid a bill. 

the same time even in New 
En: \and, harder hit than any other 


mn, there obviously still is enough 
ink accounts to pay for new oil 

installations. And signs of 
K-up in employment are begin- 
to show there, while the tour- 
mulates business. 


rasoline Volume Increasing 


line volume is almost in the 
-it-or-not category. One in 
narketers finds his gallonage 
east 5% greater than last year, 
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a record-breaker, some reporting 10% 
and 12% increases. 

The best showing, 15%, is in one 
of the worst-hit cities, Worcester (by 
an Independent). 

“It may seem surprising,’”’ observes 
a major’s district manager in Provi- 
dence, “but our increases have been 
higher in the darker spots than in 
the other towns.”’ 

One man in six reports gallonage 
off slightly from last year. None 
finds anything worse than 2% off. 

Forces and trends in the 11-city 
group are mixed, however. 

The cut-price gasoline dealer seems 
not to have made any headway, 
while the ratio of premium gasoline 
is off to regular grade. Some of the 
decline in premium is attributed to 
the derogatory (to premium) article 
in the April Reader’s Digest. 


New automobiles requiring prem- 
ium are hitting the roads in increas- 
ing numbers, turning up in the high- 
unemployment cities as well as others. 
One distributor in hard-hit New Bed- 
ford, Mass., says the stations he 
supplies are pumping two-thirds of 
premium to one-third of regular. The 
attendants are “pushing” premium, 
he explains. 


New Cars Use Less Oil 
Motor oil volume is as often re- 
ported “up a little’ as it is described 
as “about the same as last year” or 
“off a little.” 


There is more travel, yet the new 
automobile uses less oil than older 
ones. Because the man out of a job 
is doing more driving, he uses about 
as much oil as he did before, even 
when he “stretches’’ the individual 
quart. 

About half of the marketers polled 
who are big, small and medium-size 

say their ratio of premium motor 
oil to regular is off. The others find 
premium oil “holding its own.” This 
is true of the New England cities 
as well as the others, although one 
New Bedford jobber-distributor esti- 






that 
being sold in his town is unbranded. 

Commercial gasoline accounts are 
buying less in New England. In the 
other cities, the common experience 
is “about the same volume” or “down 


mated fully 25% of the oil 


a little.” Truckers in New England 


are reported “running in the red.” 
Local-run busses in the Bridgeport 
area are using 20% less gasoline 


than a year ago. Some decline in com- 
mercial account lube oil buying also is 
reported. 

Over-all gasoline volume at Bridge- 
port, on the other hand, is estimated 
up 6%, with volume for the state 
running about 8% above last year. 


Oil Burner Sales ‘Good’ 


Most operators describe oil burner 
sales as “good” to “15% or 20% bet- 
ter” than a year ago. 

Heating oil, moving slowly gener- 
ally, is slower in the New England 
cities than the others polled. Even 
so, two of the men visited by NPN 
in Providence report their summer 
fill programs reasonably effective, and 
one in New Bedford describes sum- 
mer fills as “very good,” with his 
customers’ tanks “about all full.”” On 
the other hand, another Providence 
man finds his regular heating oil 
accounts off 25%. 

The report on summer fills in the 
other cities is almost invariably, 
“Progress good.” 

Little information was obtained on 
movement of heavy fuel oil. What 
there was of this, however, indicates 
a spotty picture. Sales to Knoxville 
plants are “good.” At Bridgeport, 
where about 18% of the labor force 
is idle, utilities’ consumption is 
“ ‘way off.” 

Buyers at Providence, where indus- 
try is more diversified than at most 
of the other New England points, 
are using about the same volume of 
heavy oil as last year, although or- 
dering it in small quantities per or- 
der. 

However, industrial lube oil sales 
at Providence are reported off as 
much as 50%, although there is no 
uniformity in them. 


Collections Are Affected 


Collections are “slow” to “hardest 
since 1937” in Waterbury, Providence, 
New Bedford, Worcester and Bridge- 
port. Circumstances vary widely 
among operators in the other cities, 
even contrasting sharply within those 
cities. 

At Muskegon, where a major’s 
man reported all its collections “good,” 
the next man said his dealer collec- 
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tions are satisfactory but domestic 
heating oil and commercial accounts 
are “slow.” 

In Utica, a major’s office reported 
its collections are as good as, or 
better than, last year, but an Inde- 
pendent gasoline distributor says his 
collections from dealers are off, and 
his commerical accounts are slower 
in paying. 

All in all, the bright spots for pe- 
troleum in the picture of reduced 
industrial activity are neither few nor 
small. 

Textiles, which are the mainstay of 
many of the 12 cities, are firming, 
During their recession, tourist trade 
has been “better” to “booming” right 
through their centers. 

“T think that by fall we'll have 
good business,’ says a Worcester 
jobber-distributor. 

At Wilkes-Barre, many rural home 
owners have been switching to fuel 
oil although they are favorably situ- 
ated with respect to coal supply. 

Two of the New Bedford jobber- 
distributors visited are diversified to 
the extent that they handle liquefied 
petroleum gas in addition to gasoline 
and fuel oil, and both are busy, right 
now. One reports farm families in 
number converting to LP-gas. 

More than one jobber interviewed is 
deriving satisfaction from the fact 
that ‘people will drive their cars if 
they have to eat spaghetti,” or that 
“you have to keep warm in the win- 
ter.” 


Independents to Market 
Fluid Approved by GM 


NPN News Bureau 

CHICAGO—An automatic trans- 
mission fluid approved by General 
Motors Corp. is being made avail- 
able for marketing by members of 
the Independent Oil Compounders 
Assn., it was revealed Aug. 15 at 
meeting of association’s board of di- 
rectors. 

L. F. Paape, president, said that 
to best of his knowledge this is first 
time a GM-approved fluid has been 
available to Independent marketers. 
The approved fluid was made avail- 
able by an oil industry source to one 


Increased Expenditures for Marketing 
Facilities Needed, Wilson, Peake Say 


Indiana Executives Cite Necessity to Make up for 
Long Period When Facilities Were Not Improved 


Expenditures for improved oil 
marketing facilities must tend to in- 
crease in the months ahead, Chair- 
man Robert E. Wilson and President 
A. W. Peake of Standard Oil Co. (In- 
diana) said last week in statement 
accompanying company’s’ earnings 
report for first six months of 1949. 


They pointed out that increase is 
necessary “to make up for the long 
period during which it was not feas- 
ible to modernize these facilities or 
add new outlets so as to serve con- 
veniently the new residential and 
commercial areas developed during 
and since the war.” 


Observation was made as Indiana 
Standard reported a decline to $64 
million in first half of this year from 
$111 million capital expenditures dur- 
ing same period in 1948, sizable re- 
ductions having been made in out- 
lays for production, transportation 
and refining. A substantial part of 
1949 expenditures represent comple- 
tion of refinery, natural gasoline and 
cycling projects started during 1947 
and 1948, stockholders were told. 


See Greater Margin Need 


Executives of Standard Oil Co. 
(Ohio) in a statement also accom- 
panying earnings report asserted 
that a margin increase between the 
price of crude and the value of prod- 
ucts will be necessary if the oil indus- 
try is to meet demand for fuel oil 
next winter. 


Chairman W. T. Holliday and 
President C, T. Foster asserted: 


“Inventories of crude oil and pe- 
troleum products continue to exceed 


the stocks on hand at the same tim: 
a year ago. However, the existing 
inventories plus the additions result 
ing from production and_ refinery 
operations at present levels, will not 
provide sufficient products to me 
the expected demand during the com- 
ing winter. It is evident that such 
operations will have to be increased 
substantially.” 

To accomplish this, they said, it 
will be necessary to end “virtual 
buyers’ strike” based on the belief 
that crude prices will drop, leading 
to product price reductions. “It is 
desirable,” they said, “that buyers 
promptly resume normal purchases 
in order to relieve pressure on re- 
finery storage.” 


Earnings Down 29% 


Tabulation of net earnings of 19 of 
the 20 major oil companies by Na- 
TIONAL PETROLEUM NEWS shows an 
average decline of 29% for the first 
six months of 1949 as compared 
with the same period of 1948. De- 
clines ranged all the way from 2%, 
as shown by Standard Oil of Calif- 
ornia, to 54%, as shown by Mid-Con- 
tinent. Cities Service was only major 
whose first-half report had not been 
issued up to NPN press time. 

Competitive conditions resulting in 
price reductions in various products— 
particularly distillate and residual 
fuel oils—coupled with sharp reduc- 
tion in crude oil production allow- 
ables was held accountable for drop 
in net profits. 

Comparison of 1948 and 1949 first 
half earnings for the 19 majors fol- 
lows: 


First Half Reports—Major Companies 


member of the association. He in 
turn is offering it to association’s 
other 50 members. 
A few of the members are expected wee 
to obtain an approved fluid from Gulf 
their regular suppliers but most of Mid-Continent 


; Ohio Oil 
them will market the newly approved Phillips 


Net Profits 
Ist 6 mo. 1948 
$16,280,527 $12,516,574 
28,935,671 20,364,637 
77,124,000 49,476,000 
13,724,115 6,376,719 
24,879,098 17,512,007 
36,481,282 21,953,129 
20,753,000 13,017,000 


product, Paape said. It will be mar- Pure tees 
Shell. , 55,861,176 37,541,531 
Sinclair 44,295,509 29,270,068 


keted under the brand name of 
“Quality Seal Automatic Transmis- aw TES yy ara 
5 ae 3 Socony-Vacuum 71,000, 47,000, 00¢ 
sion Fluid, Type A,” Ss. O. Calif 77,611,483 75,788,364 
Board was discussing a plan under S. O. Indiana 66,179,145 rope spon 
hich th ee a S. O. New Jersey 210,000,000 37,000,000 
which three or four association mem- S. O. Ohio . 13,834,073 509,973 
bers scattered around country would Sun verse eens 22,799,163 12,822,993 
btai nee Texaco. ..... ; << ha Keele ,915 62,719,253 
obtain right to manufacture GM-ap- Tide Water . 20, 55 14,255,244 
proved fluid and then distribute it to Union 
other members in the areas. 


Net Profits 


Company Ist 6 mo. 1949 Decrease 


2 
16,450,559 12,031,805 


Total ; sa ++» §903,037,836 $641,825,113 
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Refiners Must Boost Runs to Meet 


Winter Demand, Mines Bureau Says 


20°, More Heating Oil Use Forecast with Warning 
Of Possible Congestion of Distribution Facilities 


Warning that a “serious conges- 
tion” of oil distribution facilities is 
likely to occur this winter unless re- 
finery runs are increased, the Bureau 
of Mines estimated demand for heat- 
ing oils this coming winter will be 
about 20% above last year. The 
revised forecast of 1949 supply and 
demand stated the estimated 10% 
of increase in fuel oil use was based 
on assumption of normal winter 
weather, and the balance of increase 
on new burner installations. 


The bureau revised its estimate of 
total oil demand increase in 1949 
compared with 1948 down to 1.6% 
from a previous 5.8% forecast, and 
gave the following figures for the 
first half of 1949: 


First Half of 1949 Compared 
With 1948 


Total oil demand—2.7% drop; 
Exports—1.7% increase; 

Domestic Demand—3% decline; 
Including: 

Motor Fuel—5.4% gain; 

Residual Fuel Oil—6.8% decline; 
Distillate Fuel Oil—9.2% drop; 
Kerosine—17.8% decrease; 

All Other Products—6.4% drop; 
Crude Runs—4.5% down; 

Crude Oil—6.7% drop. 

The bureau says its forecast for 
the second half of 1949 “is believed 
to be reasonably optimistic and as- 


sumes normal winter weather.” The 
following figures are given: 


Demand Last Half of ’49 Compared 
With 1948 


Total Demand—5.9% increase; 

Exports—5% lower; 

Domestic Demand—6.6% higher. 

For full year of 1949 estimates 
place demand as follows: 


Demand Forecast for 1949 


Total Demand—1.6% increase; 
Exports—1.6% drop; 

Domestic Demand—1.8% increase; 
Including: 

Motor Fuel—5.6% boost; 
Distillate Fuel Oil—2.9™% higher; 
Residual Fuel Oil—2% drop; 
Kerosine—7% decline; 

All other products—1% drop. 


Decline in demand for kKerosine ap- 
parently is related to the substitu- 
tion of No. 1 distillate in small heat- 
ing units, bureau said. 


On the over-all supply picture, bu- 
reau added: 


“In considering the supply situa- 
tion in 1949 compared with 1948 it 
should be ‘remembered that the sup- 
ply of all oils exceeded total demand 
in 1948 by 105.6 million bbls. or 4%. 
From present indications, total pro- 
duction in 1949 may decline 4.7%, 
including a decrease in domestic 


Forecast of 1949 Supply and Demand 
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First Second 
Quarter Quarter 


, PS Actual Estimated Forecast Forecast Forecast 
ree 517.4 490.1 


PRODUC 
( ide P . 
( er Oils 

IMPORTS ‘ 


( 


4179.5 


de 
Refined ie 
NEW SUPPLY inten 
CHANGE STOCKS ... 
TUG: ik cnewee ae 
er Oils eee 
TOTAL DEMAND 
tor Fuel 
dual 
tillate 
sine 
Other 
EXPU RTS 
le 
ned . ‘ 
DOM ric DEMAND . 
r Fuel 
lual 
late 
ine 
Other . ye . 
AVERAGES (Thousands « 
duction : 


Stocks ; 
nand 

Demand 
Stills 


Domestic Crude Oil. 


17, 1949 


Third Fourth 1949 
Quarter Quarter Year 


501.9 544. 2,053 
462 1,896 
39. 157 
208. 
149. 


OT et aa oe 


we 


$8 © bs a3 
CUR NOONOBDNWOWUM 
2 to & to 


oo = 


2 © oo kom me 0! 


News of the Oil Industry 





crude production of 5.7% and a gain 
in the output of light oils from nat- 
ural gas of 8.0%; imports on the 
basis of actual and current trends, 
may increase by at least 11%; and a 
substantial reduction in refined stocks 
seems probable.” 

Complete tabulation of the Bureau 
of Mines’ revised forecast of 1949 
U.S. supply and demand for all oils 
is shown in table below. 


Meanwhile, the nation’s refiners 
were increasing crude runs to stills 
at refineries by 1,000 b/d during week 
ended Aug. 6 as compared with week 
of July 30. Total runs during week 
of Aug. 6 were 5,188,000 b/d, accord- 
ing to API statistics. 

Gas oil and distillate stocks were 
increased by 1,344,000 bbls.—from 
70,878,000 to 72,222,000 bbls.—during 
week, while kerosine inventories rose 
338,000 bbls.—-from 24,547,000 to 24,- 
885,000 bbls. Last year at this time 
gas oil and distillate stocks totaled 
55,568,000 bbls. and kerosine stocks 
20,940,000 bbls. 

Gasoline inventories declined 1,- 
520,000 bbls.-from 109,964,000 to 
108,444,000 bbls. - during week. 
Stocks at this time last year were 
97,838,000 bbls. (Complete tabula- 
tion of statistics will be found on p. 
54-55.) 

In Washington, Russell B. Brown, 
of Independent Petroleum Assn. of 
America, contends the revised supply 
and demand forecast of the Bureau 
of Mines has established that indi- 
vidual consumers ‘face no crisis aris- 
ing out of oil shortages’ because in- 
dustry “has the proven ability to sup- 
ply their every need.” 

“Having this ability, there is no 
excuse for any attempts to frighten, 
mislead or blame the consuming pub- 
lic,” said Mr. Brown, recalling earlier 
statement in which he had accused 
importing companies of propagandiz- 
ing consumers in support of bigger 
imports of foreign oil. 

Mr. Brown asserted, however, that 
he believes bureau’s forecast, plus 
other information, justified conclu- 
sion that imports ‘may create artifi- 
cial shortages” of heavy fuel oil “by 
discouraging domestic production of 
this product and stimulating uneco- 
nomic displacement of coal by a few 
large industrial users.” If that hap- 
pens, he added, responsibility will 
rest “in one place only—with the im- 
porting companies.” 

Meanwhile, resumption of opera- 
tions at Southwestern Oil & Refining 
Co.'s Corpus Christi, Tex., refinery 
have begun. S. S. Seltzer, president 
of Royal Petroleum Co. (Southwest- 
ern affiliate) explained that only par- 
tial operation of the plant will be at- 
tempted at first because “refining 
operations at the Gulf are unprofit- 
able so long as the cargo price for 
No. 2 fuel remains below 7.5c per 
gal.” 
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Strike of 1,300 Oil Drivers Hits 


Numerous Stations in Chicago Area 


Negotiations Stymied by Sudden Death of U. S. 
Mediator; Union Rejects 7.5c Increase Offer 


Strike of 1,300 members of local 
705, AFL Teamsters, last week tied 
up deliveries of gasoline to most 
service stations in metropolitan Chi- 
cago. Efforts to settle the dispute 
between oil companies and drivers 
were delayed by the sudden death 
Aug. 15 of Howard A. Plank, 51, 
federal mediation and _ conciliation 
commissioner, who had been work- 
ing to arrange a new meeting be- 
tween drivers and their employers. 

Thomas J. Cleland of the media- 
tion service was named to succeed 
Mr. Plank but said it would take him 
a little time to develop background 
of the situation before he could try 
to arrange a negotiating session. 

Meanwhile, the supply situation 
still was not critical although addi- 
tional stations were closing down this 
week because supplies were exhaust- 
ed or seriously depleted over the 
week end. 

Oil company drivers struck without 
warning Aug. 11, halting deliveries 
of an estimated 3,400,000 gals. of 
gasoline daily in the Chicago metro- 
politan area. The 1,300 strikers drive 
transports which supply 1,940 sta- 
tions in Chicago and 1,500 stations 
in the suburban area. Stations with- 
in a 50-mile radius of Chicago were 
affected by the walkout. 

H. E. “Bill’ Wood,  secretary- 
treasurer of Local 705, said last week 
that 65 small oil companies had 
agreed to the union’s demands for a 
17.5¢ per hour wage increase and 
their trucks were running. Manage- 
ment’s counterproposal, which dead- 
locked negotiations, was 7.5c per 
hour. 


Disputes Union’s Claim 


Mel E. Vorhees of Phillips Petro- 
leum Co., chairman of the manage- 
ment negotiating committee, disputed 
Mr. Wood’s claim that 65 companies 
had capitulated. 

“Our own information as to what 
has actually happened is that they 
(the smaller companies) have agreed 
they will pay whatever increase the 
companies still negotiating eventually 
agree to. This is, of course, no 
agreement at all. In accepting it, the 
union merely wants to create the im- 
pression that the smaller companies 
can meet the union terms and there- 
by to raise the question in the public 
mind why all the companies do not 
agree. 

“Some of the companies have of- 
fered the truck drivers $1.85 as an 


= 


hourly rate, which is a 7.5¢c per hour 
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increase over the hourly rate effective 
when the union contract expired, 
June 30,” his statement said. “The 
companies’ offer on a 40-hour week 
basis, without overtime pay, would 
have resulted in annual earnings of 
$3,848 per man. The union’s demands 
were substantially higher than this, 
but the companies felt that an in- 
crease in excess of the amount of- 
fered would not be in the public in- 
terest. 

“Between 1940 and 1949 the hour- 
ly base rate of petroleum truck driv- 
ers in Chicago increased from 87.75c 
to $1.775, or an increase of 102.3%. 
For the same period the Cost of Liv- 
ing Index here has increased from 
101.4 to 175.9, or 73.5%. We think, 
therefore, the wages of our truck 
drivers are adequate and our offer 
of 7.5c per hour increase is very 
fair.” 

A spokesman for fuel oil distrib- 
utors said the amount of fuel oil de- 
liveries affected by the strike was 
“negligible.” 

A vote to strike was taken Aug. 
10 after protracted negotiations had 
failed. Mr. Wood told union mem- 
bership that management had re- 
jected the 17.5c demand and the 


union, in turn, had refused the mar 
agement offer of 7.5c. 


Many Stations Rushed 


When the strike began many ser\ 
ice stations throughout the Chicag 
metropolitan area were rushed wit 
motorists getting their gasoline tank 
filled. Mr. Vorhees said if the strik 
lasts any length of time, motorist 
will have to go outside the Chicag: 
area for gasoline. 

The union, meanwhile, said it would 
maintain emergency service for al! 
city and county vehicles, ambulances, 
cabs, Chicago Transit Authority, fun- 
eral homes and newspapers. 

A survey by NPN Aug. 15 of sev- 
eral score of stations throughout Chi- 
cago showed that a motorist could 
obtain gasoline by driving no more 
than a mile along any major thor- 
oughfare. 

Approximately half the stations 
were closed. However, numerous 
stations carried signs telling the 
public they had plenty of gasoline. 
Another independent survey of 88 
stations on the northwest side of 
Chicago showed that 42 were open, 
10 without gasoline. 

The possibility also arose that re- 
fineries in the Whiting-East Chicago 
area might be forced to curtail op- 
erations as undelivered gasoline piled 
up in storage facilities. 

This week the union expanded its 
claim of the number of oil companies 
signing supplemental agreements to 
130. Major companies continued to 
stand pat on their 7.5c offer. 

There were scattered reports that 
labor “goons” were stopping some 
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drivers for companies which have 
signed agreements, tearing the union 
agreement signs from the vehicles 
ani ordering the drivers to “get off 
the streets.” Union headquarters de- 
nied this was official union policy 

| attributed the actions to “goons.” 


Assist Struck Dealers 


Elsewhere on the labor front were 
these developments: 

New Jersey Gasoline Retailers 
Assn. came forward with financial 
aid to two Hackensack, N. J., deal- 
ers Whose stations were picketed by 
AFL Teamsters’ Union in a drive to 
force service station employes into the 
union. 

The dealers, Stephan Sedlaks at 
Newark, and Henry Kiefer at West 
New York, have refused to sign con- 
tracts under which thei: employes 
would have to become union mem- 
bers within 30 days, and the dealers 
would have to withhold union dues 
from employes’ pay in addition to 
adopting a minimum wage scale set 
by the union. 

Mr. Sedlaks has been picketed five 
weeks, Mr. Kiefer three, and three 


repairmen of the latter’s 10 employes 
are on strike. 


The dealers maintain that it is up 
to the employes themselves to say 
whether they want to join union. AFL 
organizers, though, say they are “not 
interested” in soliciting the employes. 


Supporting the dealers’ position, 
the association is making up their 
losses and providing each $50 a week 
to live on out of voluntary contribu- 
tions of its members. 

The group’s executive secretary, 
John Dressler, emphasizes that the 
association has no quarrel with prop- 
er unionization but cannot condone 
imposition of unfair contracts on 
members. 


The union has proposed minimum 
wage rates of $56 for managers, $52 
for operators, $48 for attendants and 
$40 for learners. 

In Washington National Labor Re- 
lations Board dismissed the petition 
of Lodge 1366 of International Assn. 
of Machinists (Ind.) to serve as col- 
lective bargaining agent for inside 
and outside machinists of Ethyl 
Corp. at Baton Rouge, La. 


Fuel Oil Men Urged to Put on the ‘Heat’ Now 
For Summer Fills to Avoid Customer Hardship 


Warnings regarding possible kick- 
backs as a result of reluctance on the 
part of distributors and householders 
to co-operate in the heating oil sum- 
mer fill program came from two 
quarters during the past week. 


M. J. Rathbone, Esso Standard 
president, stated that distributors 
and householders may find themselves 
faced with higher prices and trans- 
portation tie-ups next fall if they 
persist, as many are doing, in pass- 
ing up summer fills in the belief 
prices will go down some more. 


Suggesting that prices may go up 
instead by Oct. 1 or shortly there- 
after. Mr. Rathbone insisted that if 
Physical hardships or higher prices 
materialize they will not be results 
of a lack of planning by major sup- 
pliers. He recounted that Esso and 
others have extended both price pro- 
tectin and discounts and urged sum- 
mer ‘ill-up to avoid transportation 
lffic ilties. 

_ De larations he made along this 
line a United Press reporter were 
supp. d by the press service to its 
sSubs\ bing newspapers. The UP 
“rile began his story in this fashion: 
“I! vou freeze this winter or have 

» |] through the nose’ for home- 
heat fuel oil, it will result from 
your vn short-sightedness or that 
ty distributor.” 

SI > President H. S. M. Burns 
k saw “every indication” that 
oil consumption next winter 
20% to 30% above last win- 
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ter’s rate, even if only normal cold 
is experienced. 

“If an extra cold winter comes 
upon us, then the increase in con- 
sumption will be very much more,” 
Mr. Burns’said in warning that slow- 
ness of distributors to fill their tanks 
and encourage consumers to do like- 
wise may cause the supply problem 
to become “acute.” 

Mr. Burns observed that movement 
of heating oil has been slower than 
usual despite special inducements, 
“including” price protection by many 
companies. 

Meanwhile, out in Illinois, Glenn 
A. Primm, executive secretary of Illi- 
nois Petroleum Marketers’ Assn., 
urged Illinois fuel oil distributors to 
launch an immediate campaign to 
get consumers to fill their storage 
tanks now. 

In a message to association mem- 
bers, Mr. Primm observed that “a 
little ‘heat’ now may save some 
‘shivering’ later.” 

His statement said: 

“A buyer’s strike seems to be the 
order of the day among fuel oil con- 
sumers, waiting, perhaps, for lower 
prices. Apparently they are convinced 
that there will be plenty of fuel oil 
at the beginning of the heating sea- 
son, They may be right or they may 
be wrong; a lot depends on conditions 
when the heating season begins. 

“The same situation prevails among 
fuel oil distributors. They, too, are 
waiting to see what happens and are 
not anxious to fill their storage dur- 
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ing the summer months. While there 
will be no shortage of fuel oils dur- 
ing the 1949-50 heating season, nev- 
ertheless the industry might be hard- 
pressed to fill a maximum of orders 
when the first cold spell arrives. 


“The demand will then be tremen- 
dous which might even cause prices 
to stiffen a little. There is simply 
no question but what the demand 
for fuel oils during the 1949-1950 
heating season will far exceed that 
of last year. Thousands of new oil 
burners have and are being installed 
this summer, which will bring new 
customers for fuel oils. 

“Even though stocks of fuel oils 
may be plentiful when the heating 
season opens, it all cannot be moved 
at once. The demand may be so great 
as to cause a bottleneck in trans- 
portation, in both wholesale and re- 
tail deliveries. If that situation comes 
to pass, it will then be not a question 
of price, but the ability to get ma- 
terial at the right place at the right 
time. 

“There is an old saying—‘Better 
Be Safe Than Sorry’—which both 
fuel oil distributors and consumers 
might heed before cold weather time 
rolls around, and that’s not many 
weeks away. It’s a timely suggestion 
for oil distributors to start putting 
the heat on their customers to fill 
their storage now. A little ‘heat’ now 
may save some ‘shivering’ later.” 


Gasoline Price Probe 
Started in Minnesota 


Special to NPN 

ST. PAUL, Minn.—At insistence of 
Milton Rosen, Liberal Party member 
of St. Paul City Council who also is a 
Skelly Oil dealer, three-forked inves- 
tigation of gasoline prices in Twin 
Cities is being started by state, county 
and city. 

Mr. Rosen, who is up for re-elec- 
tion this fall with labor support, 
headed the Minnesota Good Roads 
Assn. which was successful in ob- 
taining: lc per gal. increase in state 
gasoline tax during last legislative 
session, raising tax to 5c per gal. 

During hearings on the tax meas- 
ure, Mr. Rosen told legislative com- 
mittee that the tax increase would 
be absorbed by major oil companies 
and not passed on to consumers. 
His testimony was disputed by H. F. 
Horning, executive secretary of 
Northwest Petroleum Assn. 

When tax increase went into effect 
on July 1, retail price of gasoline 
was raised 1c per gal. throughout 
the state. At subsequent Council 
meeting Mr. Rosen demanded an in- 
vestigation of prices and said he 
wanted to know what happened to the 
differential between pipe line and 
Group 3 rail rates. He asserted that 
a gasoline price war should be start- 
ed. 
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Congress Tussles with 4 Major Oil 
Bills; Final Action Seen on Only 2 


O'Mahoney Pricing and Fair Labor Standards 
Legislation May Be Pushed Through the Mill 


: NPN News Bureau 

WASHINGTON—Kicked off dead 
center and finally moving—more or 
less—on Capitol Hill are four hotly 
contested and highly controversial 
matters of direct concern to the pe- 
troleum industry. 

They are: 

1. The O’Mahoney Pricing Prac- 
tices Bill (S. 1008), ordered to con- 
ference with the House after three 
days of sometimes heated Senate de- 
bate in which the Circuit Court de- 
cision in the FTC-Standard Oil De- 
troit case figured conspicuously. 

2. Proposed amendments of the 
Social Security Act which, if enacted 
in form agreed to by the House Ways 
and Means Committee, would extend 
coverage to include bulk plant and 
service station operators and oil 
commission agents. 

3. Fair Labor Standards legisla- 
tion which, contrary to the wishes 
of the administration, has _ been 
passed by the House with language 
maintaining, in effect, the current ex- 
emptions of retail and service estab- 
lishments from minimum-wage, maxi- 
mum-hours regulation. 

4. The tidelands ownership squab- 
ble. 


Of the: four, only the first and 
third seem to stand any sort of 
chance of completing the route 
through the legislative mill at this 
session. 

The issue with respect to the 
O’Mahoney bill is still far from re- 
solved at this stage, however. Nor 
is there any certainty that President 
Truman would sign the measure were 
it ever to reach his desk. As for the 
wage-hour legislation, everything will 
depend on whether the administra- 
tion eventually can compel the House 
to accept what is likely to be a more 
“liberal” Senate bill, or, failing that, 
will decide to make the best of the 
situation by taking what it can get. 

The other two big items simply are 
up against the almost impossible 
situation of a Congress already faced 
with a crush of legislation and anxi- 
ous to wind up the session by mid- 
September at the latest. 

Social security amendments have 
only just been reported to the House 
by its taxing committee, after weeks 
and weeks of work. And even though 
the House should pass the bill post 
haste, the fact that the Senate 
Finance Committee has yet to even 
begin considering the Truman “wel- 
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fare’’ proposals makes it inconceiv- 
able that there would be time for the 
Senate to act before adjournment. 


Tidelands in Worst Spot 


In worst position of all is the tide- 
lands issue. 

Despite weeks of labor by House 
Speaker Sam Rayburn, the area of 
disagreement between federal and 
state governments continues as wide 
as ever with no indication that Con- 
gress, in the short time remaining, 
could even hope to write a satisfac- 
tory compromise on its own or, in 
any event, one that would be accept- 
able to the White House. 

And even were the speaker, by the 
sheer force of his influence, to man- 
age to shove a bill through the 
House, Senate passage isn’t in the 
cards. That’s because the mere men- 
tion of tidelands at that end of the 
Capitol would provoke such debate 


as to tie the Senate in a knot for 


days—and the leadership won't toler- 
ate that at this stage of the session. 


Runs into Fresh Snag 


Despite the clearance of Senate 
obstacles, the O’Mahoney bill ran 
into fresh trouble in the House with 
the starting there of a new delaying 
action by foes of the legislation. 


An attempt te get the House to 
agree to a conference was blocked 
by Rep. Boggs (D., La.). He and 
other foes of the bill want assur- 
ances that the so-called Carroll 
amendments will not be abandoned 
by conferees, before they agree to 
a meeting with Senate delegates. The 
Senate and the House each have 
passed the bill, but in different form, 
so a conference is necessary to work 
out differences. 

The Senate version contains the 
Kefauver amendments. They, along 
with the Carroll provisos, are aimed 
at protecting the Circuit Court de- 
cision in the Detroit Case and giving 
the U. S. Supreme Court a chance 
to rule on Indiana Standard’s appeal. 
The company is appealing from a Cir- 
cuit Court decision, which upheld an 
FTC order citing Indiana Standard 
for alleged violation of price-discrim- 
ination provisions of the Robinson- 
Patman Act. 

In overriding the attempt at that 
end of the capitol to block a confer- 
ence on the bill, the Senate voted 49 
to 28 against a motion by Sen. Long 
(D., La.). He claimed Indiana Stand- 
ard “will win this (Detroit) case 
by default if this bill is passed with- 


out inclusion of the Carroll ameni:- 
ments.” 

Sen. Long asserted the Detroit 
case “involves the very crux of the 
Robinson-Patman Act,” and _ then 
continued: 

“That case involves the attempt 
of the oil company in the city of 
Detroit to resort to the old oil-trust 
practice of squeezing out and destroy- 
ing independent retail filling-station 
operators. What did Standard Oil do? 

“It picked out about 12 stations 
in the city of Detroit and sold gaso- 
line to those 12 stations at 2c less 
than any other stations can buy gas- 
oline. The mark-up on gasoiine is 3c. 
Those 12 stations had their signs out, 
‘Buy Your Gas Here—You Can Buy 
It Cheaper—Why Pay More?’ Those 
gasoline stations had doubled their 
volume before the FTC came into 
the picture.... 

“The Standard Oil Co. (Indiana) 
is defending the case on the ground 
it is discriminating in good faith in 
order to meet competition in regard 
to only about a dozen stations. All 
of their 200 company-owned stations 
in the city of Detroit were losing 
money from day to day, and 156 in- 
dependent stations in the city of 
Detroit were in danger of being 
driven out of business. Here are lit- 
tle business people trying to save 
everything they have in life, which 
they have invested in filling stations.” 

If the Robinson-Patman Act is 
nullified, which Long contends will 
be done without the Carroll amend- 
ments, he declared Indiana Standard 
“could make out a good defense that 
it must make the (price) 4discrimina- 
tion to meet competition,” then add- 
ing: 

“It could find some little wildcat 
refineries who would sell at a reduced 
price and match that price for a few 
stations only. When those few sta- 
tions can say they are selling Stand- 
ard Oil gasoline at lower prices in 
competition with other Standard Oil 
stations, they can run the indepen- 
dent stations out of business. Stand- 
ard Oil is following the old A & P 
practice applied to the oil and gaso- 
line business.” 


O’Mahoney Defends His Bill 


Defending his bill, Sen. O’Mahoney 
(D., Wyo.) described it as an “anti- 
trust” measure and not one designed 
to aid monopoly. He said he would 
accept the Kefauver amendments, but 
rejected the Carroll provisos as £0 
ing too far and giving too much 
power to FTC in interpreting 
trust laws. 

As described by Sen. O’Mah 
the Kefauver amendments 
legalize freight absorption and | 
differentials except where the « 
of such actions “will” be to sub 
tially lessen competition, wh 
Carroll amendments, in effect, 
stitute “may” for “will.” 

He said he prefers use of ““ 
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for the reason “no one under the sun 
can tell what the law means, because 
‘may’ conveys into the hands of some 
future FTC the power” to hold all 
freight absorption and price differ- 
entials illegal. 

Speaking in support of O’Mahoney 
bill, Sen. Wherry (R., Nebr.) said 
if small refiners in Texas and Okla- 
homa are denied right to absorb 
freight they will be forced out of the 
Chicago market, which, in turn, will 
be “delivered to the large Whiting 
refiner.” 

Under the social security proposals 
of the House Ways and Means Com- 
mittee, coverage would be extended, 
one way or another, to bulk plant 
operators, gasoline service station op- 
erators and commission agents. 

They would either be covered un- 
der new definitions of ‘employes,’ 
or they would be caught in a new 
provision to extend the tax to self- 


employed persons. To bring this 
about, the committee’s bill would 
both repeal the so-called Gearhart 


resolution of 80th Congress and pro- 
vide for over-all revision: of the social 
security law. 

The Gearhart resolution, passed 
over President Truman's veto, pre- 
vented the Treasury Department 
from extending the social security 
tax to a large group of self-employed 
persons. 

The stand taken by the tax-writing 
House committee, according to the 
industry representative here, will re- 
quire the “whole petroleum industry 
to re-examine its marketing setup.” 


As passed by the House, the Fair 


Labor Standards Bill ups the mini- 
mum wage from 40c to 75c per hour 
and maintains maximum hours at 
10. It, in effect, maintains the same 
exemptions for retail and service es- 
tablishments as now exist. 


Exemption Provision 


The exemption-provision of the 
House-approved bill is 
“Sec. 13 


as follows: 
The provision of Sections 
6 and 7 (referring to minimum-wage 
and maximum-hour provisos) shall 
not apply with respect to (1) any 
employe employed in a bonafide ex- 
ecutive, administrative, professional 
or local retailing capacity, or in the 
capacity of outside sales (as such 
terms are defined and delimited by 
regulations of the administrator) : or 
(2) any employe employed by any 
retail. or service establishment, more 
than 50 per centum of which estab- 
lishment’s annual dollar volume of 
sales of goods or services is made 
within the state in which the es- 
tablishment is located. A ‘retail or 
service establishment’ shall mean an 
establishment 75 per centum of whose 
annual dollar volume of sales of 
goods or services (or of both) is not 
for resale and is recognized as retail 
sales or services in the particular in- 
GUGeTy .... 

The present law exempts from cov- 
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erage the employes of retail or serv- 
ice firms which conduct 50% of their 
business in intrastate commerce. Al- 
so exempted in the same manner as 
in current law, according to House 
Labor Committee staff experts, are 
over-the-road trucking company 
workers. 


2 Tidelands Bills 


In regard to the long-standing and 
ever-present tidelands tangle, Rep. 
Walter (D., Pa.) introduced two bills 
in the House this week which were 
prepared by state officials and by 
Interior Secretary Krug at the re- 
quest of speaker Rayburn. 

Drafted following conferences of 
state and federal officials under spon- 
sorship of Mr. Rayburn, the mea- 
sures revealed little evidence of 
“compromise” on such basic issues 
as management of the “marginal 
belt”, area of the marginal belt and 
dates at which oil leases can be ex- 
changed and at which revenue-shar- 
ing can begin. 


The Krug bill would give the U. S 
management-control over all off- 
shore lands from low-tide on out, 
would define the marginal belt as 
the area extending from low-tide to 
the three-mile limit and would allow 
state leases extending into the con- 
tinental shelf to be exchanged for 
federal leases provided the leases 
were obtained prior to June 23, 1947 

The state bill provides for state 
management of the marginal belt 
which would be defined as the area 
from low-tide line to state boundary 
line existing at time the state came 
into the union. In case of such as 
California, this would be three miles 
but in regard to Texas, the marginal! 


belt extends out 10.5-miles. Lease 
exchanges would apply to_ those 
granted prior to Jan. 1, 1949, while 


revenues from marginal belt would 
be divided by this formula: 62.5% 
te the states and 37.5% for the U.S 
from marginal belt income, and 50-50 
on revenues from the _ continenta! 
shelf. 


State Department Doubts Imports Hurt Domestic 
Industry; IPAA Skeptical of Jersey's Stand 


The subject of imports drew com- 
ment the past week from two sources. 
State Department went on record 
as doubting seriously that imports 
are causing or threatening serious 
injury to the domestic oil industry, 
as charged by Independent producers. 

Earlier, Fred W. Shield, San An- 
tonio, president of Independent Pe- 
troleum Assn. of America, said “little 
good will result” if Jersey Standard 
increases imports into this country 
from elsewhere to offset “cancelled 
imports from the Middle East.” He 
was referring to a statement by 
Jersey the previous week regarding 
its Middle East imports program 
(see NPN Aug. 10, p. 18). 

Mr. Shield declared: 

“If this announcement 
change in policy on imports it is 
encouraging. If it is nothing more 
than a shifting of sources and com- 
panies, little good will result. 


means a 


“If the New Jersey company re- 
frains from making up its cancelled 
imports from the Middle East with 
oil from other parts of the world it 
will be encouraging to Independent 
producers whose markets have been 
restricted through imports, although 
the amount involved represents less 
than 10% of the total imports now 
entering the country. 

“The company appeared to be eager 
to create the impression that it was 
cutting down on imports. This is 
somewhat of a contradiction of recent 
statements.to the House Small Busi- 
ness Committee that imports had not 
reached the point where they were 
injurious to the domestic oil industry. 
I am positive that injury is being 
done. 

“However much I would like to be- 


lieve that this company is reducing 
imports, optimism must be tempered 
by the memory of a statement by 
the president of this same company 
not long ago that a reduction in im- 
ports had been made. It developed 
that the reduction was of brief dura- 
tion and increases followed. 

“The Standard Oil Co. (New Jer- 
sey) has other sources from which 
to import petroleum. Venezuela is 
one of them. The president of the 
principal Venezuelan subsidiary of 
the New Jersey company recently 
said that the company was in strong- 
er position to produce, with increased 
reserves and potential producing ca- 
pacity. 

“I hope that if this results in 4 
reduction of imports that companies 
such as the Socony-Vacuum, The 
Texas Co. and other importing com- 
panies, will follow the good example 
of the New Jersey company.” 


Imports Seen No Threat 


In a “Summary Analysis” of the 
imports sittation, State Departm«! 
finds “little or no basis” to supp 't 
the view that imports are primary 
responsible for cutbacks in dome 
production, at the same time rals'''5 
a question as to whether reduct 
in allowables ordered by Texas R 
road Commission “reflect only the 
cline in market outlet for T* 
oil.”’ 

Meanwhile, House Small Busi 
Oil (Keogh) Subcommittee will 
duct a one-day hearing on oil 
ports this week (Aug. 17) at W 
ta, Kans. Subcommittee has 
advisement a request by a Mississ 
senator and representatives for 
port hearings in that state. 
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POINTS IN FAVOR OF 
GRAVER EXPANSION ROOF TANKS 


Make a point-by-point comparison and you will 
be convinced that the Graver Expansion Roof 


Tank is ahead on any score. For example: 


@ Positive Action ... Patented design permits root 
to rise or descend in a straight up and down motion 


as vapors expand or contract. 


@ Tank Settlement ... All tanks settle—but the 
normal unequal settlement will not affect the opera- 


tion of the Graver Expansion Roof. 


@ Stabilizer . . . Exclusive Graver feature assures 
peak operating efficiency even with an unbalanced 


load. 


@ Maintenance . . . Lowest cost—less than any other 


tank designed for this type of service! 





@ Liquid Seal . . . Protected liquid seal prevents 
escape of valuable vapors. Nothing to dope or patch; 


nothing to break, tear, or wear out. 


@ Gauging ... Because of the straight up and down 
motion of the Graver roof, gauging of the tank always 


takes place at the same point and accuracy is assured. 


@ Multiple Installation . . . Where more than one 
Graver Expansion Roof is required in the same sys- 
tem, the full capacity of every one can be used. No 


vapors vented till all roofs reach full height. 


Now ... get the whole story. Make sure you are 
familiar with every feature of the Graver Expan- 
sion Roof Tank. Ask for full details today. 
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THEY’RE A CROWN ie ef 


You know how you concentrate on two Features: 
Quality Gasoline and Quality Motor Engine Oil— 
maintaining strictest standards throughout America. 
We do the same with the two most popular sizes 
in Oil Cans: “Quarts” and “Two Gallons.” We 
make many other styles and sizes of cans for the 























Petroleum industry, but concentrate on these two 
popular sizes. 

If you're in the market for “Quart” and “Two 
Gallon” Cans, why not take advantage of Crown 
Service on these feature items. Ask to have 4 
Crown Sales Representative call. 


One of America’s Lorgest Con Manufacturers t \}/ / : N 


PLANTS AT PHILADELPHIA, BALTIMORE, CHICAGO, ST. LOUIS, HOUSTON, ORLANDO + Division of the Crown Cork and Seal Compory 
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Editorially Speaking 














T HE greater participation of top executives should 
help the oil industry’s public relations program. The 
plan, under which two to five members of the API Board 
Public Relations Committee will attend each meeting 
of the Oil Industry Information Committee, could be the 
greatest stride taken since the program was inaugurated 
two and a half years ago. 


Membership of the API board committee, headed by 
John M. Lovejoy of Seaboard, includes the chairman 
or president of most of the large companies. As we un- 
derstand this new plan, adopted at a meeting in Wash- 
ington recently, these top executives will rotate their 
attendance at OIIC meetings, reporting their impressions 
to their colleagues on the Lovejox committee. In addition, 
the OIIC will make an oral report at least twice yearly 
to the full Lovejoy committee. 


While a few of the Lovejoy committee members have 
been active in the publie relations program in the past, 
with Robert H. Colley of Atlantic, for example, spend- 
ing considerable time in the raising of funds to support 
it, the new arrangement should bring more top executives 
into closer contact with the program than ever before. 
Instead of being annual auditors, they almost -certainly 
will become operating directors, with increased interest 
in making of stronger, more effective basic policy. 


They are likely, also, to send word down the line to 
bring their company personnel more actively into the 
program. It is no secret that absence of directives from 
the top has dulled the participation in the public rela- 
tions effort by a number of large companies. It is well- 
known, too, that the program has achieved special ef- 
fectiveness where top management has unmistakably 
urged every one from vice presidents to city managers 
to lend a hand. 


That the OIIC itself felt the need for greater interest 
and activity by top management is shown by the fact 
that initiative for the new plan came from OIIC Chair- 
man Conger Reynolds with the support of his group and 
of the OIIC district chairmen. They are looking to the 
men who lead their companies, very successfully in prac- 
ically every instance, to contribute leadership to the 
Who'e industry’s No. 1 problem—a better relationship 
' the public and within the industry itself. 


iding the names of the members of the Lovejoy 
con nittee, one is inclined to feel that they will not con- 
fine their newly-accepted responsibility to helping deter- 
min whether the next OIIC advertising schedule should 


inc’ je Look or Popular Mechanics, or whether booklets 
sho d be printed in 8 point or 10 point type. They are 
the «ind of men who get down to fundamentals in their 


Col 


iny operations. They are not likely to do any less 
iblic relations once they get far enough into this 


t 17, 1949 


Greater Top Management Participation May Provide 


Necessary Punch to Oil’s Public Relations Program 












vast problem, with its ramifications in and out of the 
oil industry, to see the need for a serious top-level study 
of it. 


The industry long has needed a top management group 
to examine public relations in the broadest sense, which 
means constant viewing of the horizon in search of po- 
tential trouble, not merely trying to solve or gloss over 
trouble after it has arrived. As the experience of many 
years shows, trouble that winds up at Madison or Wash- 
ington or in the state capitals, almost without exception 
brews inside the industry, which means that any fully 
effective public relations program must first seek to turn 
ill will into good will within the industry itself. 


If the new plan adopted ty the Lovejoy committee and 
the OIIC focuses more top management eyes on the whole 
public relations horizon, it may be one of the API's most 
important plans ever. 


Communication with the Grass Roots 


Another good decision at the recent Washington meet- 
ing of the public relations operators was that to make 
district chairmen full members of the OIIC, so as to im- 
prove co-ordination between the national program and 
the field activities. 





At the API meeting in Chicago a year and a half 
ago, the OIIC heard reports from the district chairmen 
at an open forum session. Some members of OIC 
were shocked by the criticisms from the district heads 
and wished that the forum had never been planned. Ac- 
tually, however, this frank discussion accomplished at 
least three things: 


1. It brought forth a lot of ideas, many of them sound, 
for improvement in the program. 


2. It convinced a good many people, including some 
OIIC leaders, that the program could not be directed in 
detail from New York. 


3. It showed that local leadership in the field has much 
to do with the success or failure of the program, and 





It is through criticism that the race has man- 
aged to come out of the woods and lead a civil- 
ized life—E. L. Godkin. 

NATIONAL PETROLEUM NEWS always welcomes 
comments of readers on its editorials, Please 
write Warren C. Platt, Editor, 1213 West 3rd St., 
Cleveland 13, Ohio. 
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that some of the district chairmen, already known to be 
capable operating oil men, were very competent public 


relations men. 


Since that meeting, the district and state chairmen 


have been drawn closer to the program. 


As active members of the OIIC, beginning at the start 
of next year, the district chairmen should be able to keep 


Those who looked at oil’s public relations progran 
in its first years and found it short of expectations, which 


was true of many Independent marketers, might do well 
to take another look now and consider the improvement 


that appear to be in the works. 


Or at least they might 


plan to take a look six months from now, with the view 


the grass roots suggestions and gripes always before 


the OIIC and the Lovejoy committee. 


With the district 
chairmen in constant touch with state-and local chair- 
men, there will be an avenue of communication from 
bottom to top and from top to bottom open at all times. 


of active participation if the new ideas coming out o! 
the Washington meeting are taking good root by ther 


The trend toward socialism abroad and the disturbing 
happenings in Washington give all businessmen in al! 
industry greater reason than they ever had to seek a 
basis on which they can pull together. 





Sohio Newspaper Advertisement Tells Readers 
How Public, Not Companies, Set ‘Gas’ Prices 


CLEVELAND—Under the head- 
line: ‘‘Who says what gasoline should 
cost?” Standard Oil Co. (Ohio) is 
running ads in about 145 Ohio news- 
papers this week discussing the part 
played by the public in setting gaso- 
line prices. 

Copy speaks of the two million 
car owners in Ohio who choose, 
among 19,000 service station and 500 
individual oil companies of all sizes, 
which brands of gasoline to buy, and 
in what quantities. 

“Naturally, we'd like to get the 
best price for gasoline we can’ the 
text of the ad states, “and we don’t 
blame you for wanting to pay as lit- 
tle as you can. But it stands to rea- 
son that the public, not the oil com- 
panies, decides what the price shall 
be—otherwise, how could it be so 
low ?” 


Copy concludes by calling atten- 
tion to the fact that freedom of 
choice in a free market “. . . makes 
this the finest place in the world 


in which to live. Next time we look 
at the price of gasoline, let’s not 
just be glad it costs so little . 
let’s be glad in knowing we have 
a hand in saying what the price 
shall be.” 

The ad is one in a series of moves 
by Sohio to bring about greater pub- 
lic consciousness of how gasoline 
prices are determined. The series be- 
gan early in July with an offer of a 
dime-sized glass bottle with a slotted 
metal cap free on request at the 
company’s service stations and deal- 
ers. The public was urged to put a 
dime in the “bank” for every gal- 
lon of gasoline purchased, as repre- 
senting the reduction in the cost of 
gasoline today over the price pre- 
vailing in 1921. More than 250,000 
have already been distributed with 
demand still continuing. 

Other ads in Sohio’s public rela- 
tions campaign, which is prepared 
by the Griswold-Eshleman Co., Cleve- 
land advertising agency, will appear 
in the near future. 


Great Lakes Pipe Line’Co. Starts $37.5 Million 
Program to Boost Line Capacity 1,000,000 B/D 


Special to NPN 
KANSAS CITY—Great Lakes Pipe 


Line Co. is beginning a $37,500,000 
expansion program aimed at giving 
increased shipping capacity by mid- 
dle of next heating season. Harry 
Moreland, company president, said it 
was expected the new lines would be 
completed by Feb. 1, 1950 and ca- 
pacity would be increased by 1,000,- 
000 bbls. per month. 

Launching of new expansion pro- 
gram follows private sale of $55,- 
000,000 of 20-year sinking; fund de- 
bentures to institutional investors. 

New program will include con- 
struction of 931 miles of 12-in. line 
and 45 miles of 8-in. line. New 12- 
in. line will be laid along existing 
routes from Ponca City and Tulsa 
through Kansas City, Kans., Des 
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Moines and Mason City, Iowa, to 
Minneapolis, and from Kansas City 
to Omaha. New 8-in. line will run 
from Cushing through Drumright to 
Tulsa. Twelve pump stations and 
six delivery terminals will be en- 
larged. 


Great Lakes will make every ef- 
fort to attain a system capacity in- 
crease which will provide relief in 
the transportation effort this fall and 
winter to supply burning oils to 
northern terminals, Mr. Moreland 
said. 

“Concern has been expressed gen- 
erally by the petroleum industry in 
recent weeks over the heating oil 
situation,” statement said. ‘“Consum- 
ers and jobbers have displayed apathy 
toward attempts by refiners to get 


them to fill their tanks during the 
summer. As a result, with the heat- 
ing season nearing, fuel stocks are 
dammed up at refineries instead of 
being at consuming points. 

“Even in normal years of supply 
and demand, with consumer and job- 
ber tanks filled prior to the heating 
season, because of delays caused by 
snow and ice in winter there is al- 
ways a battle by surface transporta- 
tion to keep current refinery output 
moving to consumer locations. To a 
considerable degree railway tank 
cars are insufficient in numbers to 
move normal supplies.” 


First section of the 12-in. line will 
be laid between Des Moines and Min- 
neapolis and is scheduled for com- 
pletion by Dec. 15. It will increase 
system capacity 200,000 bbls. a month 
to Minneapolis. At the same time, 
work will proceed on construction of 
the 12-in. lfme from Des Moines to 
Ponca City and Cushing and the 8-in. 
line from Cushing to Tulsa. 


Plans call for enlargement of pump 
stations at Cushing, Tulsa, Drum- 
right, Ponca City and Barnsdall, 
Okla.; Humboldt and Kansas City, 
Kans.; Ridgeway, Mo.; Des Moines 
and Latimer, Iowa; Fairbault, Minn.; 
and Falls City, Neb. 

Terminal tankage, piping and mo- 
tor transport loading facilities will 
be expanded at Kansas City, Kan.; 
Des Moines and Mason City; Man- 
kato and Minneapolis, and Omaha 


Pump stations and terminals ar 
not expected to be completed until 
next summer, When program is fin 
ished, company expects to be trans- 
porting 50,000,000 bbls. of products 
annually. 


Death 


Clarence A. Eames, vice preside! 
of Imperial Oil, Ltd., until his 1 
tirement in 1945, died in Toront 
Aug. 5. He was 68... . Mr. Eam: 
began his oil industry career 4s 
clerk with the old Standard Oil © 
and later was New York represent: 
tive of Anglo-American Oil Co. Ltd 
He became associated with Impers 
in 1921 and was made vice president 
in 1933. 
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DUPONT TETRAETH YL LEAD COMPOUND S 


Exhaust valve head deposit, heavy 


duty, constant speed conditions 











Piston top deposit, heavy duty, constant speed conditions. 


Du PontResearch 


at Work on the Chemical 
Nature of Engine Deposits 


It has long been recognized that combustion chamber 
deposits greatly affect fuel performance . . . but little has 
been known about the relationship between deposit compo- 
sition and effect on combustion. 

As a part of its long-range Petroleum Chemicals research 
program, Du Pont is making an intensive study of the chem- 
ical nature of these deposits, and their effect on fuel perform- 
ance. By a better and more complete understanding of the 
over-all deposit problem it is hoped that better scavenging 
agents or other additives may be developed which will help 
in the production of improved fuels... today and in the future. 


REG. U. 5. PAT. OFF. 


Better Things for Better Living . . . Through Chemistry 











VARIATION IN COMPOSITION OF DEPOSIT WITHIN 
COMBUSTION CHAMBER OF LABORATORY TEST ENGINE 


I nvestigating Engine 
Deposits for their effect 


on Fuel Performance 


All liquid fuels burned in internal combustion engines pro- 
duce combustion chamber deposits, the composition of which 
will vary with the hydrocarbon composition of the fuel, thetype 
of lubricating oil and the presence or absence of tetraethyl lead. 
Investigation into the composition of deposits from leaded 
gasolines has shown that in addition to simple compounds 
they consist of complex mixtures of compounds. Among 
those definitely identified to date are the eleven listed below. 

The most modern X-ray diffraction apparatus and other 
specialized equipment is used in the analysis of deposits, iden- 
tifying the different compounds formed under various oper- 
ating conditions and at various locations within the engine. 

This is research upon specific and recognized problems 
working toward answers which will benefit the entire industry. 








DEPOSIT COMPOSITION 


The following lead compounds are 
some that have been identified to date 
in combustion chamber deposits in ad- 
dition to those contributed by the base 
fuel and lubricating oils. 





PbO 
PbSO, 
PbSO,. PbO 
PbSO,. 2PbO 
PbSO,. 4PbO 
PbBr2 
PbCl, 
PbBr>. PbCI. 
PbBr>. 2PbO 
PbCl,. 2PbO 
PbCl,. PhO 
Photomicrograph of deposit from piston top. Photomicrograph of deposit from intake valve stem. 
MAKE DU PONT THE SOURCE FOR ALL 
OF YOUR GASOLINE ADDITIVES... 
Tetraethyl Lead Compounds 
Rte U's Par OFF Motor Mix — Aviation Mix 
Better Things for Better Living . . . Through Chemistry Antioxidants 
Metal Deactivator —Dyes 
E.1. DU PONT DE NEMOURS & COMPANY (INC.) tian, Ak §6 oes ee - 
FEUER SOCEM CHEMICALS OIVISION Laboratories: ee ng Offices: een tens 


Wilmington 98, Delaware El Monte, Calif. Los Angeles, Calif. 
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Tax Laws, Not Competition Forced Sale 
Of Allied Oil, W. W. Vandeveer Declares 


Former Co-Owner Proposes Federal Government Investigate Its 
Own Regulations to Determine the Cause for Increasing Mergers 


Ww. W. Vandeveer, partner with Floyd R. Newman 
for the 23 years from the founding of Allied Oil Co. in 
Cleveland until its merger with Ashland Oil & Refin- 
ing in 1948, asks that the federal government make an 
honest investigation of why small companies sell out to 
big ones. Mr. Vandeveer makes this plea in an article 
telling the story of Allied’s merger with Ashland. 


The article was prepared by Mr. Vandeveer for cir- 
culation to members of Congress in the hope of stimu- 
lating the federal government to look at itself in seek- 
ing the causes of mergers. Because of the whole oil in- 
dustry’s interest in the problem of continuing strong 
independent competition, NATIONAL PETROLEUM NEWS ob- 
tained Mr. Vandeveer’s permission to publish the full 
text. Following is his introduction to the article: 


“The customers, employes and owners of Allied Oil 
Co. benefited from Allied’s merger into Ashland Oil & 
Refining Co. The merger created a stronger, more closely 


integrated company with greater flexibility to meet 
changing conditions. 

“While Allied’s responsibilities to customers and em- 
ployes have been met in full, I feel that government 
policies that have forced the liquidation of Allied Oil 
and other closely-held corporations do not promote free, 
competitive economy. 

“In the flood of paper and ink and words, used to at- 
tack big business as the evil genius of monopoly, you 
will find virtually no mention of how federal tax laws 
make the merger route the only road ahead for small 
business. I tell the story of the Allied merger with the 
hope that some correction will be made in these gov- 
ernment policies, or that, at least an earnest effort will 
be made to study the causes for mergers from the view- 
point of small business and how the framework of our 
laws encourage the merger of closely-held companies- 
instead of assuming that merged companies are victims 
of their big competitors.”’ 








By W. W. VANDEVEER 


While the federal government in- 
vestigates, prosecutes and_ holds 
hearings on how big’ business is 
growing bigger by gobbling up its 
smaller competitors, thousands of 
small businesses are being forced to 
seek refuge in mergers with other 
companies because of the govern- 
ment’'s own regulations. 

Our company—Allied Oil Co., Inc. 
—and its subsidiaries—-were merged 
with the Ashland Oil & Refining Co. 
on Aug. 3, 1948. On that day my 
partner and I were out of business 
-a business that we had built from 
Scratch over a period of 23 years. 
On that day the number of com- 
petine oil companies in the United 
States was reduced by one. 


We were not the victims of un- 
fair ide practices. We were not 
gob up by any private monopoly. 
We re not threatened by any of 
our npetitors—big or little. We 
Soug to merge because of the 
thre held over our heads by the 
fove nent that has been giving lip- 
ser\ to the encouragement of 
sma isiness and to the preserva- 
tior competitive enterprise. 

W ere ready, willing and able 
to on for many more years 
ol ssful business life. We had 
facy ‘ business hazards of depres- 
Sion irs, War years and years of 
Postw: 


reconstruction. We were not 
* ©OUp: of doddering old men look- 
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ing for a safe, quiet place to piece 
out the rest of our days. 

We knew we could continue to in- 
crease our service to our community 
—and do it profitably—-but Uncle 
Sam’s tax Iaws backed us into a cor- 
ner where we had only one of two 
choices: sell out or face the risks 
of personal bankruptcy at the time 
of our respective deaths. 


Thousands in Similar Situation 


If our story were the story of only 
one small business, it would hardly 
be worth the telling. It is, however, 
the story of thousands of independ- 
ent, closely-held business concerns. 
The liquidation and merging of these 
thousands of small businesses is re- 
ducing the area of competition and 
threatening our system of individual 
enterprise. I agree with the Wash- 
ington arithmetic which shows the 
number of companies diminishing in 
many industries. 

If growing economic concentration 
is heading us into a collectivist state, 
it is important that we know all the 
factors and influences that are elim- 
inating competition. It is not enough 
to take wild political punches at big, 
integrated companies or to assume 
that they are the aggressors and 
forcing the small companies to merge 
against their wills. 

There are many other factors that 
need to be studied. Merely to curb 
the evils of potential private mo- 
nopoly is not enough. The threat of 


government-regulated monopoly may 
be as great. And, certainly, dynamic 
growth of competitive enterprise 
cannot be encouraged by restrictive 
rules and regulations alone. We need 
a political-economic atmosphere that 
encourages the formation of new 
businesses—and discourages the liq- 
uidation of established businesses. 

It is time to study the problem of 
mergeritis from the viewpoint of the 
small business that has been merged. 
It is time to determine the composite 
causes that make liquidation or the 
merger rotue such a popular road 
to business suicide. We do not need 
more road-blocks on big business. 
We need an open road that will give 
small business the incentive and op- 
portunity to stay independent. 

The story of the Allied merger 
shows how government regulations 
encourage the sales of small business 
and reduce competition. Allied Oil 
was born, like thousands of Ameri- 
can enterprises, on a shoestring. Its 
pattern of growth was that followed 
by many an American company. 


How Allied Grew 


Back in 1925, two partners opened 
@ small office in Cleveland with 
$30,000 in cash—three-fourths of it 
borrowed from friends. They saw an 
opportunity to serve a growing in- 
dustrial area with fuel oil and they 
had some ideas that would make oil 
a more economical fuel for industrial 
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quiet 
Speedy 
economical 


ROPER 4uck PUMP 


Time-Saving Dependability 


Roper Truck Pumps help to keep tank truck operators 
on schedule with deliveries by reducing pumping 
time to a minimum. Because Ropers are speedy, efficient 
and plenty rugged, they make short work of 
each delivery stop — down-time is virtually negligible. 
Numerous time-proved mechanical features are 

responsible for Roper’s position of leadership . 
features such as self-lubrication — extra deep 
packing box — adjustable relief valve — anti- 
friction shaft and thrust bearing — axial hy- 
draulic balance, etc.— but, write for the whole 
story and have all the facts before you. 





Ask for Bulletin on Roper Series 3600 


GEO. D. ROPER CORPORATION 
408 Blackhawk Park Avenue 
ROCKFORD, ILLINOIS 





ROpeEE 


Zany Pump 
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Mergers—Their Cause 





plants, public buildings and hon 
They sold the advantages of oil fu 
so. effectively that when the day 
liquidation came Allied Oil was do 
an annual business of 50 million d 
lars. 


Except for the NRA code days a 
the years of the Petroleum Adminis 
tration for War, the business grew 
outside the shadow of government 
restrictions. We were free to c« 
pete for the fuel business of indus- 
trial customers. In that competition 
with natural gas suppliers, coal and 
oil companies, we had to show indus- 
trial plants how Allied Oil could 
help them reduce their operating and 
manufacturing costs. We did this by 
teaching their personnel more effi- 
cient fuel practices—by searching 
the country for lower-cost materials 

and by devising new, lower-cost 
transportation methods. 

In the process, we pioneered in 
several directions. Allied transported 
the first fuel oil from St. Louis to 
Chicago by water; moved the first 
trainload of liquid petroleum asphalt 
for fuel into a steel plant; Allied 
was one of the early pioneers in 
moving residual fuel oil by barge 
direct to an industrial plant on the 
Ohio River; delivered the first self- 
propelled tanker of residual fuel to a 
plant on the Great Lakes. 


The economies we effected were 
reflected eventually in millions of 
dollars saved by steel plants, pot- 
teries, forge plants and other manu- 
facturers. These savings were passed 
on by Allied customers in better 
products and lower prices to consum- 
ers all over America. 


Plowing Back Earnings 


Over the years, to maintain and 
improve Allied service—in competi- 
tion with other fuels and other oil 
companies—we built large storage 
terminals on the Great Lakes and 
the Ohio River. We created a fleet 
of Great Lakes Tankers and a barge 
fleet on the Mississippi-Ohio Rivers 
We ended up by owning a refinery 
in Canton, oil wells in Illinois, Okla- 
homa and Texas; and a system of 
pipelines to gather the crude oii we 
produced. 


During these years of growth and 


diversification, we plowed back prac- 
tically every cent of the company’s 
earnings into new facilities 4 n 
addition borrowed substantial ns 
from local banks and life insurance 
companies in order to furth n- 
crease our service to the comn ly 
and to tide us over many 4a ht 
spot. Our expanding facilities h 


year served more and more < - 
mers with lower-cost fuels anc 
ter service and provided mor 
more persons with employme! 
the Allied Oil payroll. 

With such an apparent reco! 
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suc.ess, Why were we forced to sell 
ou To begin with, the tax laws 
er irage small business men to 
tak their earnings in capital gains 
ir ad of paying taxes on current 
income. To do this you have to sell 


0 Amos and Andy were not the 
fi to make this discovery. They 
wi the first to get wide publicity 
fc ising the capital gains route to 
he on to a larger share of their 


earnings. 


Double Taxation 


As our business grew, we could 
not distribute each year’s earnings 
as salaries or dividends. Such a pro- 
cedure would have weakened the in- 
stitution tinancially, impaired its 
credit standing and _ checked its 
growth in the face of growing con- 
sumer demands. In addition to the 
regular corporate tax of 38%, every 
dollar of earnings paid out as divi- 
dends would have been subject to a 
second tax. Because substantially all 
the stock was held by two individ- 
uals, it would have placed them in 
an impossible income tax bracket. It 
was either plow back the bulk of 
earnings into the business or turn 
the major portion over to the gov- 
ernment in income taxes. 

The second impelling cause of our 
action grew heavier each passing 
year. The more earnings plowed 
back, the more the company grew, 
the greater its assets and earning 
value became and estate taxes as- 
sumed increased importance. The 
value of the organization was in its 
nature as a going concern based on 
earning power. It wasn’t the tons of 
steel, the ships, the storage termi- 
nals and other physical properties, 
but the annual earning potential of a 
smoothly functioning unit that deter- 
mined the value of the company. 


Couid Be Wiped Out 
Rach owner knew that the un- 
death of the other would set 
tion a series of events that 


could wipe out the earning power 
nf company and bankrupt the 
sur ng owner as well as the kina 
t tf deceased. There was no es- 
tabli-hed market value of the shares 


company. They were substan- 
ll held by the two chief ownr- 
ers w would “value” for inherit- 
An d estate tax purposes be de- 
1? Largely by capitalization 
and potential earnings. 


I ling upon the rates used fur 
Cay ation purposes, the value so 
let ed could easily exceed the 
rea mn that could have been ac- 
tua ocured under market condi- 
hor h as we have experienced 
ar 


SS government attitudes are 
1a seem likely to experience 


lor lefinite time into the future. 
Ir ince and estate taxes, de- 
Aug 7, 1949 


There’s nothing like ARO’S 
4d 7 
HI-LO Aessure Aump/ 


MORE PROFIT FOR YOU! 


Fifteen years of hard usage—by 
thousands of garages and service 
stations—have thoroughly proved the 
Aro Pump with exclusive ““HI-LO” 
control! Just flip the switch—for 
“HI” grease pressure 42 times air 
pressure used...or “LO” grease 
pressure 12 times air pressure used. 


@ SAVES TIME! You can 
switch to “HI” in a jiffy for “hard 
to crack” fittings. Then back to 
“LO”—adequate for 90% of all 
fittings. 


@ SAVES LUBRICANT! 


“LO” results in 25 % to 40 % more 








jobs from your lubricant... one 
dealer reported 75 more grease 
jobs with 100 lb. drum of grease. 


@ SAVES AIR! 4 to 6 fittings 


can be greased at “LO” before pump 
kicks over. 


@ SAVES WEAR! tow 


pressure increases life of pump and 
hose... prevents damage to seals 
...also pumps heavier lubricants, 
due to larger grease piston and 
slow operating pump. Only ARO 
gives you “HI-LO” advantages— 
plus beauty-styling and long-life 
dependability. See your Aro Jobber. 
The Aro Equipment Corporation, 
Bryan, Ohio. 


LUBRICATING EQUIPMENT 


ALSO ...AIR TOOLS . . . HYDRAULIC 
EQUIPMENT . . . AIRCRAFT 
PRODUCTS . . . GREASE 

FITTINGS 
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termined on such a basis, would 
have greatly exceeded the estate 
value (liquid assets) held outside of 
Allied by either owner. Having never 
been able to pay out much in the 
way of earnings, their eggs were ail 
in one basket. To meet such taxes, 
the heirs of the deceased stockholder 
would have to find a purchaser for 
a minority stock interest in the com- 
pany. Where and at what price could 
such a purchaser be found? The 
survivor might have to go into debt 
in order to buy such stock to protect 
himself. 

There might even have to be either 
a forced sale of the total properties 
or a liquidation of assets piecemeal. 
The effect on Allied Oil employes 
customers and loan makers, to say 
nothing of the two principals and 
their heirs, might have been disas- 
trous. We could not escape the in- 
evitability of putting our estates in 
order. 


Government Discourages 
Private Investment 


There were several possible courses 
of action and all were studied care- 
fully and thoroughly. One _ solution 
was to issue and sell common stock 
to the public. This would have con- 
tinued Allied Oil as an independent, 
competitive company and we would 
not have contributed to the ‘‘concen- 
tration of economic power” by iner- 
ger into another company. 

Allied properties were appraised 
by a capable firm of engineers in 
1945 and a basis established for 
proper stock issue. The stock mar- 
ket turned down, however, and new 
issues could find a market only on 
the basis of bargain counter prices. 
Even larger companies — long-estab- 
lished and well known—found it nec- 
essary to finance their capital needs 
through banks, insurance loans and 
plowed-back earnings because funds 
could not be raised through new 
stock issues on any kind of fair 
basis. Investors were not rushing to 
buy new issues of anybody’s common 
stock. 

And who could blame them? ‘The 
entire economic horizon over all bisi- 
ness was and remains clouded with 
the uncertainties of a vacillating 
governmental policy. Corporations, 
the medium through which most of 
our national income is produced, are 
not only subject to a host of regula- 
tions, conflicting governmental pol- 
icy, double taxation through the tax 
on dividends but at the same time 
are held to be responsible for most 
of the nation’s ills and looked to for 
the large part of $4,000,000,000 of 
proposed additional taxes. As a re- 
sult, savers are not making any no- 
table contribution to the capital 
needs of our rapidly expanding busi- 
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ness economy through the purchase 
of new securities. 

After working on the possibility of 
selling common stock to the public, 
we found it necessary to find an- 
other solution. 


Wanted Continuance Assured 


We started a market survey of 
companies capable of buying Allied’s 
little organization. Several oil com- 
panies were interested in making the 
deal. Our prime objective was to in- 
sure a continuation of the Allied or- 
ganization on a sound and growing 
basis. That is why the exchange of 
assets for preferred and common 
stock of the Ashland Oil & Refining 
Co. was finally accepted. 

We were satisfied that Allied 
would continue to serve the market 
as it had in the past. We were sat- 
isfied that our customers would be 
taken care of. We were convinced 
that our employes would be treated 
with dignity and fairness as becomes 
their abilities. All in all, it seemed 
the best arrangement for everyone 
who had an interest in Allied. It was 
the only way out for two individuals 
who had conceived and built up a 
business and which in other times 
or under different circumstances they 
would have carried on for the rest 
of their business lives. 

That is the story of the Allied Oil 
merger and its contribution to the 
concentration of economic power in 
America. I do not expect any gov- 
ernment body to ask us why we 
merged ourselves out of business be- 
cause so far no government study 
has sought all the reasons why 
mergers are consummated. The gov- 
ernment has repeatedly declared it- 
self in favor of a competitive econ- 
omy. Instead of studying how the le- 
gal framework of our laws prepares 
such an ideal seed bed, encouraging 
mergers, it spends its energies in de- 
vising means to “atomize”’ big busi- 
ness. 

Instead of studying how govern- 
ment creates conditions which tend 
to destroy the free enterprise system 
and which force thousands of little 
men in little business to seek a solu- 
tion to their problems by merger 
into a publicly owned business, our 
governmental bodies seek to justify 
the addition of patch upon patch on 
the present regulatory laws to curb 
big business. In addition to trying 
to find out how big business got that 
way, they might well study why 
small business finds it more profit- 
able to sell out. 


Government Hatchetmen 


So far the government’s attack on 
the problem of maintaining a free 
economy has been centered on dis- 
membering business into segments. 
The Department of Justice has 





worked for many years and is n 
working actively under that co 
cept. It has decided that a m: 
packer cannot sell meat at retail 
that a manufacturer of Pullman ca 
cannot operate those cars—that 
film producer cannot operate a tl 
atre. 


Senator Gillette has reintroduc 
bills, originally offered in 1939, 
decentralization of the oil indust: 
Comparative efficiency, military 
gency, historical record of acco) 
plishment, investors’ desires, con 
sumer preference, cost to the public 
and an infinite number of other per- 
tinent questions have not been raised 
by the senator and remain unan- 


swered. 

Congressman Patman wants to 
prohibit an oil company from mar- 
keting tires. Senator O’Mahoney 


writes an article for Reader’s Digest, 
entitled: “Is Big Business Too Big ?”’ 

In the 8list Congress, the House 
Small Business Committee wants to 
make “a study to determine what 
effective and equitable legislation 
could be passed to divest certain 
large corporations and chains of the 
power of bigness, whether actions 
are legal or illegal’. (Italics by the 
author. ) 


A Source of Confusion 


The Federal Trade Commission 
must not go unmentioned. Here in 
deed is a militant administrative 
agency that is the source of infinite 
business confusion on _ prices, dis- 
counts, and legally permissible busi- 
ness efficiency. To do full credit to 
the confusion emanating from this 
one agency alone would require vol- 
umes. 

I will comment only on its recent 
report on “The Merger Movement.” 

The report points out that we are 
now undergoing the fourth 
phase of busitmess merging or con- 
solidation, and the concentration of 
economic power is growing to the 
point where free enterprise is in 
jeopardy. The commission feels that 
as concentration of wealth increases, 


major 


protection of the consumer by com- 
petitive actions in a free market be- 
comes virtually nil under the dead 


hand of capitalistic control. Under 
these conditions, the commission ar- 
gues, the consumer must be ro- 
tected from extortion by government 


edict replacing the protective t\unc- 
tions performed by competiti I 
quote: 


“No great stretch of the 
agination is required to fore 
that if nothing is done to ch« 
the growth in concentrat) 
either the giant corporations \ 
ultimately take over the count 
or the’ government will be 
pelled to step in and imp 
some form of direct regulat 
in the public interest. In eit! 
event, collectivism will have t' 
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THE INDUSTRY’S FINEST 


KING-sizep 


gger, roomier, stronger, .. . larger doors, win- 
ws, windshields .. . built-in ventilation . . . 
mplete insulation. 520 to 650 conventional 
dels have full-width, three-passenger seats. 
).E. and 700 to 980 conventionals have sepa- 
driver's seat with optional passenger seats. 
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All-New and eee 





If your petroleum hauling job calls for heavy duty 
trucks, you'll find new**H”’ line GMCs the stand-out 
trucks of the field! 


They’re all-new in looks, with high attractiveness 
and attention value. And they’re just as powerful, 
rugged and comfortable as they look . . . with bigger, 
better performing gasoline engines and improved 
Diesel engines . . . deeper, stiffer, better braced 
frames, Bumper-Built grilles and faster-acting 
brakes ... higher, longer, wider cabs that have up 
to 50 per cent greater visibility, plus a score of new 
comfort and convenience features. 


These new “‘H”’ line GMCs are offered in 61 basic 
models ... in weight ratings from 19,000 to more 
than 90,000 pounds. See your GMC dealer for full 
facts on the best type for your type of heavy hauling. 


GMC TRUCK & COACH DIVISION « GENERAL MOTORS CORPORATION 


GM 


GASOLINE - OL 


TRUCK 
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umphed over free enterprise, and 
the theory of competition will 
have been relegated to the limbo 
of well-intentioned but ineffec- 
tive ideals.” 


“Alice in FTC-land’’ 


The cause of the growing concen- 
tration of economic power is attrib- 
uted by the FTC to the “loophole’”’ 
in the Clayton Act that permits a 
corporation to buy the assets of 
competitors. Because of this “loop- 
hole’, the gargantuan corporations 
are pictured as moving freely about, 
gobbling up small business men in 
a cannibalistic manner to eliminate 
or stifle competition. 

Having consumed an adequacy of 
such business rivals, the gourmand 
corporation sits in dull stupor and 
collects ransom from all innocent 
consumers. Because of this imagi- 
nary ghoulish economic hobgoblin, 
the commission has issued perhaps 
its most strident warning in 25 
years of jousting with windmills: 

“The commission believes that 
the economic forces, on which it 
has been basing its warnings, re- 
quire that a definite choice be 
made. Either this country is go- 
ing down the road to collectiv- 
ism, or it must stand and fight 
for competition as the protector 
of all that is embodied in free 
enterprise. Crucial in that fight 
must be some effective means 
of preventing giant corporations 
from steadily increasing their 
power at the expense of small 
business. Therein lies the real 
significance of the proposed 
amendment to the Clayton Act, 
for without it the rise in eco- 
nomic concentration cannot be 
checked nor the opportunity for 

a resurgence of effective compe- 

tition be preserved.” 

Although the FTC sounds the 
warning on collectivization, its tenets 
on purchase of assets, prices and 
functional discounts, for example, 
would speed us faster toward a state- 
controlled economy. 

I believe I have presented a fair 
summary of governmental concern 
resulting from the so-called merger 
movement. 


Saving Freedom With Controls 


The corrections suggested are 
either of a punitive nature directed 
toward dismemberment of the giant 
corporation or the passage of addi- 
tional regulatory laws that replace 
free enterprise with statism. Here is 
indeed a semantic riddle. Freedom of 
enterprise and freedom of competi- 
tion are to be preserved by inflicting 
more government restrictions, regu- 
lations and controls on the business 
community. > 

If the rate of business mergers is 
increasing if mergeritis threatens 
our competitive business system 
any cure limited to the creation of 


30 


more controls over the merged par- 
ties or to their divorcement by gov- 
ernment decree does not strike at 
the conditions that create mergers. 


If these corporate marriages are 
undesirable why wait until annul- 
ment is necessary? Is it not time to 
find out whose hand holds the shot- 
gun at the wedding ? 


I agree with the legislators and 
with the Federal Trade Commission 
on one important point. I believe 
we are on the road to collectivism. 
There is no question in my mind that 
“collectivism will triumph over free 
enterprise” unless our government 
honestly seeks to find and correct 
the causes for this trend. While rail- 
ing at business—-big business—can 
get a congressman—or a senator—or 
even a president elected—this does 
not answer the problem. The answer 
is not to be found in smears and 
name calling. The answer is not to 
be found in more laws to create more 
controls over business that lead us 
enly to another kind of monopoly: 
Statism. 

I suggest that it will be worth- 
while to turn the government’s in- 
quiring eye on itself—and determine 
how the government’s legislative and 
administrative bodies contribute to 
the delinquency of small business. 








Government Pressure 
Solely to Blame 


The sale of Allied Oil constitutes 
a segment of the merger movement 
so feared by those who presently as- 
sume to speak for government. Yet, 
no competitor gobbled up our little 
company. There was no monopolistic 
grabbing of our facilities. We had 
done pretty well in competition with 
the largest oil companies in our mar- 
keting area and, given freedom, I 
have no fears for little business men 
in competition with their big com- 
petitors. No competitor bought us 
out to rid themselves of a trouble- 
some rival. There was no threat of 
reprisal by any business man or cor- 
poration if we didn’t sell. Our busi- 
ness was growing—-had grown con- 
tinuously over 23 years—and there 
was no internal economic compulsion 
to sell out. 

The economic pressure—the eco- 
nomic necessity—-was of government 
origin. 

Hence I should like to put this 
challenge to the government in all 
its operations: 

1. Will the government make a real 
study of why small businesses are 
now being merged? Find out, and 
scientifically measure, the composite 
causes that make literally thousands 
of small business men sell out or seek 
to sell out. 


2. Will the government then seek 


to correct the framework wit! 
which business must operate to eli: 
nate or minimize the causative fa 
tors? 

3. Will the government seek to « 
tablish an environment that will 
store the confidence of savers, 
vestors and business men? At lea 
will it give the enterprising midd| 
class an equal hearing with labor and 
agriculture ? 

I believe if this inquiry is pur- 
sued with the diligence, honesty and 
dignity that has characterized 
Hoover Commission, we can dig down 
to the roots of mergeritis. We can 
prepare a soil that will encourage 
the free growth of competitive busi- 
ness. On this basis the trend to col- 
lectivism wil be checked. 

Our elected and appointed officials 
talk for a free, competitive economy. 
Let them act as though they believe 
what they say. There is no inexor- 
able tide of collectivization except 
as we allow ourselves to drift in that 
direction. 

While Allied Oil was an independ- 
ent, going concern, we did not ask 
for government protection against 
anybody—or for government guaran- 
tees on prices, income and profits. 
We would still be in business except 
for the unrealistic tax laws that 
forced us to sell our company 

The owners of Allied Oil have been 
merged out of business. As one of the 
two owners, neither post facto in- 
vestigations, decrees nor edicts by 4a 
paternal government can bring m 
back to life as a competitive facto! 
in the oil marketing business. 


1855 Report on Oil Uses 
By Silliman Reproduced 


The First Scientific Analysis of Pet? 
facsimile of A Report on the Rock Oil Pe 
troleum by Benjamin Silliman, Jr. 6 »% 

24 pages, paper binding, $1.25. Orde 
Paul H. Giddens, c/o Allegheny College 
ville, Pa. 

A facsimile of a scientific repo! 
that sparked the growth of the oil 
industry has been reproduced by Paul 
H. Giddens of Allegheny College in 
Meaville, Pa. 

The report was written by ben- 
jamin Silliman, Jr., of Yale Collegt 
in 1855 for a group of financiers who 
had commissioned him to determine 
the feasibility of using petroleum 45 
an illuminant. 

Prof. Silliman probably establisnea 
some sort of a record for unders'ate- 
ment when he reported that ° ip- 
pears to me that there is ich 
ground for encouragement in t! e- 
lief that your company have in 
possession a raw materia! 
which, by simple and not expt 
process, they may manufactur‘ 
valuable products.”’ This report : 
as a result of experiments 5 
distilled petroleum products 
ous types of lamps. 
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General American Tank 
Storage Terminals are strategically 
located to provide convenient outlets 
for marketing your product. 

All terminals served by highway, 


rail and waterway. 


You make no capital investment—yet 
valuable pipelines, tanks, loading 
racks, docks and drumming and 
canning facilities are yours to use as 


though you owned them. 


Alcohol, benzol, creosote, petroleum 
or vegetable oil— General American is 
equipped to handle any liquid that 
flows through a pipeline. 


Your product is handled in complete 
privacy—in special tanks, pipelines and 


manifolds to ensure against contamination. 


GENERAL AMERICAN TANK STORAGE TERMINALS 





General American Warehouse 
A Division of “a 
ENERAL AMERICAN TRANSPORTATION = ie 
CORPORATION as - 
ovth LaSalle Street + Chicago 90, Illinois 
nals at: Carteret, New Jersey; Houston, Texas; 
Corpus Christi, Texas; Goodhope, Lo 


Receipts represent the 


highest form of collateral. 
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Modernized Station Boosts Gallonage 377%, 
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Composite before-and-aiter floor plan of a Shell Oil station in Lima, Ohio, shows how original station was incorporated into new 
structure which gave the outlet a new look and attracted more business. Shown in blue are those portions of the old station 
which were removed during the remodeling and expansion project. Sales and display space was increased by converting one 


of the old lube bays into salesroom area 


Two Examples of What One Coffipany Did Shows 
Remodeling, Expansion Pays Good Dividends 


By HOLGER RIDDER 
NPN Staff Writer 


About a year ago Shell Oil Co. 
modernized and expanded one of its 
lessee-operated stations in Lima, 
Ohio. Twelve months later, the sales 
record of the modernized station was 
compared with previous figures. The 
records showed: 

1—-Gasoline gallonage up 37% 
in 1948 over 1947; gallonage for 

1948 more than doubled the av- 

erage annual volume moved by 

the station during the period 

1939-45. 

2—TBA sales for last year in- 

creased 172% over 1947. 

More recently in Lakewood, Ohio, 
Shell modernized and expanded one 
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of its lessee stations as a part of its 
large-scale service station building 
and modernization program. The 
first month after modernization sent 
gallonage up 83% above the previ- 
ous month and TBA sales gained sub- 
stantially. 


Earl M. Shelton, Ohio division re- 
tail merchandising manager for Shell, 
told NPN that the percentage of 
gallonage increase becomes more 
significant when its considered that 
both stations had about “average” 
gallonage before modernization. In 
the case of the Lakewood station, 
he said the 83% gain may be attrib- 
uted in part to the tendency of mo- 
torists to “try a new station,” but 
he is confident that on’ a 12-month 
basis the Lakewood station will make 


a showing at least as good or better 
than the one in Lima. 

Mr. Shelton said that in the ma- 
jority of cases, where Shell has 
modernized or rebuilt stations in 
Ohio, increased gallonage and TBA 
sales have been evident—not only 
during the period immediately follow- 
ing the “opening,” but, more im- 
portant, has held up well during the 
long haul of a year or more. 

What Shell did at Lima and Lake- 
wood with the two stations in ques- 
tion is typical of what the company 
has done and is doing at other sta- 
tions throughout the state—and \ ith 
comparable results. 


Before modernization, the I 
station (located at the intersectio 
Market and Metcalf) had two |! 
and a small salesroom (see ¢ 
photo). Over-all, the old sta 
measured 40 by 27 ft. and the sa's- 
room 9 by 9 ft. There were 
pumps on two islands and sto! 
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BA Sales 172% 


facilities included three 1,000-gal. 
tanks and one 550-gal. tank. Sta- 
tion had ceramic tile walls. 


In modernizing the outlet, Shell 
expanded both the lube facilities and 
the display and sales facilities. To 
accomplish this, one of the lube bays 
was taken over and converted into 
salesroom space, giving the new 
salesroom a 9 by 24-ft. dimension— 
increasing floor space for sales and 
display by about 166%. 


Two bays—one lube bay and a 
wash rack—were added to the old 
structure, providing the station with 
three bays. Over-all, the new sta- 
tion measures 62 by 31 ft.—a total 
increase of 83% in total floor space 
for the entire structure. 


Storage Facilities Increased 


Storage facilities were increased 


153% by installing one 4,000-gal. 
tank, one 3,000-gal. tank and one 
2,000-gal. unit, bringing total stor- 


age to 9,000 gals. The island in 
front of the station, which former- 
ly had two pumps and measured 14 
ft. long, was extended to 24 ft., per- 
mitting the addition of two gasoline 
pumps. The 14-ft. island at the side 
of the station was shortened to 10 
ft. but still served by two pumps. 
Fill pipes were increased from 2 to 
3 in. and vent lines from one to 2 in. 

In the salesroom (see photo above), 











Steel display racks are installed along back and part of sidewall of salesroom at 

Lima, Ohio, station of Shell. Aside from wall display area, salesroom floor is clear 

of any display. Bulkheads in display windows have been lowerec| to provide un- 

obstructed view of TBA display from driveway area. Similar planning was followed 
at Shell’s Lakewood, Ohio, station 


steel display racks were installed 
along the back wall, running from 
floor to ceiling and providing 14 
lineal ft. of display area. Deepest 
shelves are 24 in. and taper to small- 
er sizes for the higher shelves. Aside 
from the wall display area, the sales- 
room floor is clear of any display. 


Bulkheads in the display windows 
were lowered to 12 in. to provide an 
unobstructed view of TBA display 
from the driveway area. Window 
display section is 27 in. deep and 
provides 22 lineal ft. of display area. 


Display Racks Installed 


Display racks were installed also 
to the back of the wash rack bay and 
the two lube bays. In the lube bay 


Display racks are installed to the back of the wash rack (far left beyond the 4 ft. 
splash wall) and both lube bays. Between the two lifts and to the front is a portable 
work bench 




































































a movable work bench is used (see 
photo below). 

Between the lube bay and wash 
rack is a 4 ft. high splash wall. 


Lube bays are equipped with full 
hydraulic lifts, ceiling reel lube equip- 
ment and fluorescent lighting. Same 
lighting is used in salesroom. To 
facilitate quick charging of batteries, 
an outside outlet was provided for 
connecting a quick charger. By do- 
ing this, a car needing a battery 
charge only would not occupy lube- 
room space and keep oil change or 
lube customers waiting. 


Porcelain Enamel Facing Used 


In modernizing the Lima station 
porcelain enamel facing was placed 
right over the old ceramic tile walls 
on 3% sides of the building. The 
back of the station, which isn’t vis- 
ible from the street, was not cov- 
ered with porcelain enamel, except for 
the addition comprising the two bays 
where it jogs out beyond the old 
station. Inside the new bays, tile 
size was matched to that in the old 
structure and then painted to match 
the old color scheme. 

Porcelain enamel exterior is a 
stippled cream with a reddish cast. 
Fred Dover, operations assistant, en- 
gineering, for Shell at the Cleveland 
division office, said use of the stip- 
pled enamel enabled the use of larger 
panels. The stippled effect reduces 
glare from reflected light and elimi- 
nates the waves often encountered 
when placing large panels of porce- 
lain enamel over old masonry. 

Following Shell’s policy in new 
and modernized stations, all grass 
plots between the property line and 
curb were eliminated at the Lima 
station. Also, the small parking 
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Modernized Station 





area adjacent to the station was re- lowed the same lines as at Lima. That 
surfaced with blacktop. is, one lube bay was revamped and 
made a part of the enlarged sales- 
room. Two new bays were added. 
However, in Lakewood, because of 
the shape of the station lot, there 
are only two bays adjacent to the 

At the Lakewood station (Clifton salesroom. The bay used for a wash 
and W. 117th St.), modernization fol- rack was placed to the rear of the 


New lighting, selected to spotlight 
the ‘“‘new” station also was installed 
at two corners of the driveway and 
on the islands. 


= Sete: RARE RRR eg: 4 


WASHING 


aga RET 
lee 


Photo at top shows Shell's Lakewood, Ohio, station before it was remodeled, while 

photo in middle shows station after remodeling. Here, as with the Lima station, one 

lube bay in the old station was converted to sales area as part of the salesroom. 

However, due to lack of space, only one lube bay was added to main portion of 

station. To give the station three bays, a third one for washing cars, Shell added 
a wash rack to the rear of the building (bottom photo) 
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salesroom but still opening up « 
the drive area. 
Here, too, porcelain enamel facin 
was placed over the old ceramic til 
Mr. Shelton said that in man 
cases, where a station appears t 
need only a “face-lifting operation 
application of porcelain enamel ov: 
the old masonry will do the job. H 
said that in some cases it woul 
cost as much to repair the old ma: 
onry as it does to remodel the ex 
terior with porcelain enamel.  T! 
Shell division office in Cleveland est 
mates that it costs about $2,500 t 
resurface three sides of an averag 
station with porcelain enamel. 
Many times, it has been found 
placing porcelain enamel over old 
station walls (plus a few necessary 
repairs and minor changes) will pro- 
duce the same effect as rebuilding a 
station or embarking on an extensive 
modernization project. Circumstances 
dictate to what extent modernization 
is necessary, Mr. Shelton cautioned 
Aside from increasing sales of 
gasoline, motor oil and TBA at the 
modernized stations, Mr. Shelton says 
the new facilities tend to give the 
operator more pride in his place of 
business. He extends a little extra 
effort to sell and his housekeeping 
habits generally are improved, M1: 
Shelton said. 





Equipment installed at the two new 
Shell stations includes items manufac 
tured by these companies: 

Porcelain enamel—Davison Enameling 


( 
Co 


Shelving Shannon Co Frankfort 
Ky 

Hydraulic lifts—Joyce-Cridland Co 
Exterior lighting—-Stone Manufactur 
ing Co 

Island lighting Revere Electr 
Manufacturing Co 

Ceiling lube reels and mobile w 
bench—Lincoln Engineering C 











ATA’s Truck Safety Contest 
Open to Petroleum Haulers 


NPN News B 

WASHINGTON —The American 
Trucking Assn.’s_ 1949-50 national 
truck safety contest opened Aug. 1 
and will run through July 31, 1950 
The operations of truckers handling 
bulk liquids in tanks will be con 
ered in a separate class so that tl 
operators compete with each ot! 

The contest, which is open t 
motor carriers, requires that « 
competitor submit a brief accid 
summary report each month and 
annual report at the close of th 
test. Judges will choose the win! 
on a point system allowing 25 pi 
for the contestant’s safety prog 
and 75 points for accident exper 
during the year. Winners in 
class will be given a trophy, s¢ 
place a plaque and third place a 
tificate. 
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OCTOBER 16-22: 





Here’s what YOU can do to make 
the most of this special occasion! 


URING THE WEEK OF OCTOBER 16th-22nd, 

your community’s attention will be focused on the 

oil industry! For that’s the date of Oil Progress Week— 

the week that gives you a chance to report the progress 
you and your industry have made. 


Last year, Oil Progress Day gave thousands of oil 
men across the country a great chance to tell their story 
—and they did—with results that paid off handsomely 
in good will and good business. This year, with an entire 
week devoted to the event, you’ve got an even greater 
opportunity to explain how your firm is helping to pro- 
vide America with better, more efficient oil products... 
higher standards of service. 


You’re the One Who Gains! 


YOU gain when your customers understand the com- 





petition in oil—the way you compete with rival com- 
panies to win customer approval. For as the public 
learns what a great job you're doing, they'll understand 
why your business freedom means more oil products, 
better oil products, better service for them! 


Get Ready For Your Big Week! 


Get free material to promote Oil Progress Week from 
your local O.I1.L.C. office. You can adapt it to fit your 
needs. Tie in ads...sample speeches... booklets... 
motion pictures ...employee meeting material ... poster 
designs ...radio material...everything you need to 
make Oil Progress Week your week! 


Get in touch with your local O.I.LC. office Now! Or 
write to national office address listed below. 


OIL INDUSTRY INFORMATION COMMITTEE 
50 West 50th Street * New York 20, N. Y—— 





ya 





During Oil Progress Week get people acquainted 
with your business. That way, your neighbors will 
get a new understanding of the problems you face 

..an understanding that’s bound to result in 
more friends for YOU! Tell thom about today’s new 
and better oi! products... how hard you've worked 


to maintain and step up your hsh stavdards of 


quality and service—and you create good will that 
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[ Here’s how you can benefit from Oil Progress Week TD 


pays off for you and your firm in the long run! 


Get in touch with 
your district committee NOW! 


They'll make it easy for you to make the most of 
Oil Progress Week. They'll give you material you 
can use to tle in your name and your business 


with this big nationwide report! 
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iss this chance to stand out in your 


tcommunity! Make Oil Progress Week Your Week! 
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*By JOHN H. JENSEN 
Vice President 
Quaker City Iron Works 


There is probably no_ business 
where attention to small details is 
more important than in the trucking 
industry, and this is especially true 
in the oil-hauling business, where a 
leak not much larger than a pin 
hole can endanger lives and equip- 
ment; where an inch in the diameter 
of unloading devices can mean the 
difference between profitable and un- 
profitable operation; and where a 
couple of inches in the length of a 
spring can mean the difference be- 
tween a soft-riding vehicle that will 
give you years of service and a hard- 
riding job that will rack itself to 
pieces in a short time... 


Now, in taking up the problem of 
what to look for in a tank trailer, 
it is a good idea to consider first 
the type and the thickness of the 
material. Our customers are always 
asking us if some of the newer 
metals cannot be used to help cut 
down weight, and we have to tell 
them that, wonderful as some of 
these new metals and alloys may be, 
we think they are not the most de- 
sirable for carying inflammable 
liquids. It is true that a great num- 
ber of tanks have been made of 
aluminum, which is light in weight 
and has high resistance to corrosion, 
but we feel that these advantages 
are offset by the risk involved. An 
aluminum tank is much more easily 
punctured in an accident, and if the 
accident results in a fire, the alumi- 
num simply melts... 


For a while there was a lot of 
interest shown in magnesium as a 
truck tank metal, but I doubt if more 
than two or three experimental units 
have ever been built. Magnesium is 
even lighter than aluminum, but we 
feel it has the same disadvantages, 
and in addition, when it gets hot 
enough, the metal itself will burn. 
If this should ever happen there 
really would be trouble for it burns 


*Partial text of paper delivered before Na- 
tional Tank Truck Carriers convention in Den- 
ver, June 1. 








Manufacturer Tells What to Look 
For When Buying Tank Truck Units 


with such intense heat that it melts 
cement paving, trolley tracks, and 
practically everything with which it 
comes in contact. 


Hi-Tensile Steel Favored 


Most trailer tanks are now being 
made of Hi-tensile steel. The ICC 
i-sued regulations a number of years 
ago stipulating the thickness of 
metals to be used in various sized 
tanks and, in general, we feel that 
its regulations pertaining to Hi-ten- 
sile steel are well thought out and 
permit the tank builders considerable 
flexibility in design. They allow us 
to make tanks of rather light guage 
Hi-tensile steel, provided the sheets 
are reinforced with stiffeners, surge 
plates or bulkheads. However, we 
find that it does not always pay 
to use the lightest gauge permissible 
because the weight of the additional 
stiffeners frequently offsets the sav- 
ing made by using the lighter ma- 
terial, and the cost of installing the 
extra stiffeners is considerable. 
Therefore, most manufacturers are 
now using No. 12 guage Hi-tensile 
steel for the heads and for the shell, 
except at the bottom, where No. 10 
is used at the front and rear ends. 


The ICC’s present regulations for 
the use of ordinary, or hot rolled 
steel, sometimes called blue-annealed 
steel, are not as liberal or as flexi- 
bile as its regulations for Hi-tensile 
steel, and follow an entirely differ- 
ent pattern. They are planning to 
hold hearings soon to consider 
changing these regulations and both 
the Central Automotive Committee 
of API and the Engineering and 
Standards Committee of National 
Truck Tank and Trailer Tank Insti- 
tute already have suggested that 
ICC adopt the same type of regula- 
tions for hot-rolled steel tanks as 
they now have for Hi-tensile tanks, 
with the exception that they be made 
of steel one gauge heavier than in the 
case of Hi-tensile tanks. If these 
regulations go into effect there will 
be many more tanks made of hot- 
rolled steel because it withstands so 
well the constant vibrations caused 
by the surging of the liquids. 

We frequently have trouble con- 
vincing our customers that for this 





purpose the actual strength of th 
steel is not as important a facto: 
as its thickness. To combat the con- 
stant impact of liquid in motion, 
rigidity is more important than ten- 
sile strength and rigidity is most 
easily and cheaply achieved with 
thickness. 


There are also other reasons for 
favoring hot-rolled steel. For ex- 
ample, we have a number of custo- 
mers who haul bunker C oil which is 
loaded very hot, and they feel that in 
frigid weather the sudden changes in 
temperature, caused by loading 
steaming hot oil into an ice cold, 
empty tank, set up strains in the 
shell that have a tendency to make 
the steel brittle, and eventually 
cause it to crack. They feel that 
hot-rolled steel can stand this treat- 
ment better than Hi-tensile steel, 
and, after studying this question over 
a period of years, I definitely feel 
they are right. 


Perhaps the future will bring us 
the ideal metal for petroleum prod- 
ucts hauling, a metal that will be 
light, tough and resistant to corro- 
sion and to fire. Companies like 
the Aluminum Co. of America are 
constantly experimenting and one of 
these days they will come up with 
the answer. However, for the pres- 
ent we feel there is nothing that can 
take the place of steel... 


Weight Distribution Important 


The second problem to consider in 
planning your trailer tank is that 
of design. This is a large area to 
attempt to cover, both because of the 
wide variations in the state laws 
governing tank trailers, and the <i- 
versity of the requirments of th 
individual hauler. I may also add 
that it is a large headache for th 
designing engineer, whose life is 0” 
long battle between the increasins 
strictness of the laws on one Sic 
and, on the other, the perfectly n 
mal desire of the trucker to get 45 
many gallons as possible into | 
equipment. 


In buying a new tank trailer } 
should always insist that the ma! 
facturer furnish a chart showing ‘ 
weight distribution on each axle w! 
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You dont lead in sales for I7 years 





unless you lead in value! 


International Trucks have led in heavy-duty truck sales for 17 straight years! 


War neavy-pery rrecKs offer the biggest value? 
The most exacting truck buyers in America have 
answered that one. 

You can find their answer by looking at reg- 
istration figures for new trucks with gross weight 
ratings of 16,001 pounds or over. 


Those figures show that International Trucks 
have been America’s largest-selling heavy-duty 


trucks for 17 straight years! 


A heavy-duty truck is a major investment. You 
can bet your bottom dollar that the men who buy 
them don’t give any line of trucks a vote of con- 
fidence like they've given International unless 
their profit and loss statements show them that 
it pays 

But don’t think that International Trucks offer 
outstanding value in the heavy-duty field alone. 
There are 22 models of International Trucks plus 
1000 specialized variations to meet individual 
hauling requirements. Gross weight ratings range 
from 4,400 to 90,000 pounds. 


INTERNATIONAL “wr 


INTERNATIONAL HARVESTER COMPANY * CHICAGO 
FIRST IN HEAVY-DUTY TRUCK SALES FOR 17 STRAIGHT YEARS 





Trucks built to meet your specifications — No matter 
what model International Truck you buy, you get 
the basic values that have made International 
Trucks the largest-selling heavy-duty trucks in 
\merica for the past 17 years. 

You get a rugged truck unweakened by a sin 
gle compromise’ with passenger car design. 

You get a long-lasting truck. More than half of 
all the Internationals built in the last 42 years 
are still on the job. 

You get a truck specialized to meet your par 
ticular specifications; specified by a truck sales 
engineer who knows your business in terms of the 


demands it makes on trucks. 


See your International Truck dealer or branc!: 


International Harvester Builds Oo 
McCormick Farm Equipment and Farmall Tractors 
Motor Trucks and Industrial Power bd 


Refrigerators and Freezers 


TRUCKS 


MAY NALS 
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the unit is fully loaded. Sometimes a 
fast talking salesman who is not an 
engineer is pretty vague about these 
figures, and if you have a deal with 
one of these characters, pin him down 
and make him get you this informa- 
tion from the engineering department 
of his firm. 

Many manufacturers submit blue- 
prints before construction begins, 
and these should always’ include 
such a weight chart. It is becoming 
increasingly important to have this 
information because so many states 








are adopting the so-called bridge 
formula type of law which automa- 
tically permits greater over-all loads 
as ‘the distance between the axles in- 
creases, with limits, of course, on the 
maximum load to be put on any 
one axle, and the total length of the 
vehicle. Many an operator has had 
to run with an empty compartment, 
or a partially filled tank because he 
did not check these weight distribu- 
tions when he bought his equipment. 

A good engineer will show you how 
to carry the largest possible gallon- 


SPEED weavs PROFIT ! 





Equip your Barges with the Amazing 


INGALLS IMPROVED BOW 


(Patents Pending 


PROVEN FASTER TOWING AT LOWER COST 


Bring your oil barges to the peak of efficiency by specifying the 
INGALLS IMPROVED BOW on new orders or conversions. This 
amazing improvement cuts water resistance to such a degree that far 
faster towing speeds are possible with lower towboat h. p. Recent 
river tests showed a 50% increase in towing performance over con- 


ventional barges. 


For lower costs and stepped up efficiency that mean greater profits, 
write now for details of the INGALLS IMPROVED BOW. We 
design and build barges of all types, both single and integrated. In- 


quiries are welcome. 






THE 


INGALLS SHIPBUILDING CORP. 
Two shipyards: Pascagoula, Miss., and Decatur, Ala. 
Offices at BIRMINGHAM, Pittsburgh, Chicago, 


New York and New Orleans. 


OIL BARGES—SINGLE AND INTEGRATED e STORAGE TANKS 
PLATE WORK OF ALL TYPES 





age permitted under your state law 
though sometimes I have to admi 
that the brain children of these hard 
pressed designers are a little odd t 








look at. I have in mind a trai) 
we are designing for use in a 
eastern state, that consists of 






three-axle truck with a short tan! 
that ends over the forward rea 
axle. Mounted behind this tan! 
over the other axle, is a fifth whe 
which makes it possible to coup! 
a semi-trailer to the power unit 
No axle of this unit will carry mor 
than 18,000 lbs. at any time. It 
rather unusual-looking, but we hav: 
every reason to believe it will be 
successful operation, and beauty 
isn’t everything. 








This is a good thing to remember 
too, if you operate in a state wher 
it pays to use a tandem axle traile: 
and your tank designer wants to in- 
crease the usual 12 in. between th: 
front of the tank and the cab of 
the tractor to 3 ft. In many cases 
this is the only way to keep the rear 
axle of the tractor from being over- 
loaded, and to take full advantag: 
of the law without exceeding th: 
over-all length limit. 










We frequently recommend the uss 
of longer wheelbase tractors, but we 
have trouble persuading operators to 
depart from the conventional short 
wheelbases, even though it means 
they can increase their legal carry- 
ing capacity by several hundred gal- 
lons. 














However, these maximum weight- 
per-axle laws, headaches and all, may 
be a blessing in disguise, for they 
do, in large measure, eliminate the 
terrible overloading of axles, tires 
and brakes that proved so dangerous 
and so expensive in the past. 





























Single-Axle Trailer Preferred 








It may surprise some of you to 
learn that there are states where it 
is still permissible to haul the same 
load on a single-axle trailer as on 
a tandem-axle unit. It is necessary 
to use heavier axles and larger tires, 
but I think I can speak for most 
operators in these states when I sa) 
that a single-axle trailer should 
used in preference to a_ tand 
wherever the law allows. The t 
wear and cost is less, there are fev 
axle parts to wear out, and t 
strains in both tank and understr' 
ture are reduced because, no matt 
how well designed they may be, t 
two axles of a tandem unit alwa 
have a_ tendency to fight ea 
ouner ... 


Although most of you are Vv 
conscious of the importance of 

overloading your tires too serious 
it is surprising how often you 0o% 
load your axles. This is not enti! 
your fault, because some trailer ma 
ufacturers are very vague about ax 
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specifications, but you should insist 
complete information on this very 
portant point 


If you select tires that will never 

overloaded more than 15%, and 
pose the proper axle .. . you 
uuld never have axle trouble 


Price competition between manu- 
icturers sometimes tempts them to 
to save a few dollars on the cost 
springs by making them shorter. 
In doing this, they not only save 
money on the length of the spring 
leaves, but are able to make them 
much lighter. The: spring leaves 
hould always be made amply heavy 
for the load they are to carry, and 
also long enough to have sufficient 
bounce to cushion the unit, particu- 
larly when it is running empty on a 
return trip. The spring leaves also 
should have tapered ends to increase 
their flexibility. 


vc 


Points on Fifth Wheel Design 


In the past a great many tank 
trailers have been built with rocking 
upper fifth wheels, in order to reduce 
tank strains to a minimum. Some 
operators still insist on this feature, 
although they all complain that no 
one has ever designed bearings to 
withstand the terrific loads year 
after year without replacement, and 
this is a costly job. To get around 
this, some haulers have used a rigid 
upper fifth wheel with a double rock- 
ing lower, but this type of lower 
fifth wheel will permit the tank to 
turn over more easily in case of an 
accident. As a result, most manufac- 
turers agree that a rigid upper fifth 
wheel used in conjunction with a 
standard semi-automatic lower fifth 
wheel is the best and most practical 
solution. They feel that, while this 
oes not give a universal action, 
the springs and tires of the tractor 
are flexible enough to take up the 
side strain. 


This brings up the question of 
fifth wheel heights. It is surprising 
how few operators have standardized 
on this important dimension .. . 

I believe they could adopt a set 
of standards similar to the one we 
h suggested to our customers. 
W. recommend that if a tractor is 
eq pped with 10.00 x 20 or 10.00 x 22 


ti the height of the fifth wheel 
pl should be 51 in. If the tractor 
he 1.00 x 24 or 12.00 x 24 tires, we 
re mend a fifth wheel height of 
5 Please note that these heights 
al easured with the weight of the 


e! tank on the fifth wheel. 

re mounting a fifth wheel 
lways try to rest on it the 
la that it is going to haul, and 


" the springs of the tractor are 
ae ed under the load we deter- 
n ow much of a filler is needed 
b n the top of the truck frame 
ar e fifth wheel assembly. This 
A\ t 17, 1949 


cannot always be done, however, for 
sometimes the operator may want 
to mount his own fifth wheel before 
he drives to a factory to take delivery 
on a new trailer. In this case I would 
suggest that approximately one inch 
be added to compensate for the 
amount that the weight of the empty 
tank will depress the tractor springs. 
If the tractor has very heavy springs 
one inch may be too much, but, if 
the tractor is only a bicycle, two or 
more inches will have to be allowed 

. In addition it is a good idea to 
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add an extra half inch if the trac- 
tor is a brand new one, because the 
springs usually take that much of 
a permanent set after their first 
load 

After you have determined the 
height of your fifth wheel, be sure 
that it is properly attached to the 
frame of your tractor. Too often 
this is very carelessly done. We 
have customers, however, who insist 
on using alloy steel U-bolts, and also 
want a metal-to-metal connection be- 
tween the frame and the lower fifth 


INDIVIDUAL 
ELEVATOR UNITS 





sas. LUBRICATING EQUIPMENT @ 


LINCOLN ENGINEERING COMPANY - 5747 NATURAL BRIDGE AVE., ST. LOUIS 20, MO. 
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EXCEL-SO meter 


CALIBRATING TANKS 


FOR YOUR PURPOSE 


The Warner 
offers a complete series of Cali- 
Tanks built to API 


recommended specifications in 


Lewis Company 


brating 


capacities ranging from 50, 100, 
200, 300, 500 and 750 gallons 
and in 10, 15, 20 or 30 barrels. 


Any type tank can be built from 


our shop plans in three to 


five weeks. However we will 
gladly make any changes in de- 
sign to meet your particular re- 
quirement for either atmospher- 
ic or high pressure tanks. Our 
design, workmanship, accuracy, 
and superior finish work is un- 


conditionally guaranteed. 


Warner Lewis 


COMP 


OX 3096P -TU! 


ANY 


A, OKLAHOMA 


Please send 
bulletin 
CT-100-49 


Name _ 
Street 
City ___ 
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wheel, so that it is impossible for 
the fifth wheel to shift in any way, 
even if the U-bolt should work 
loose ... 


Perils in Alley Shop Repairs 


It might be well to point out the 
dangers of having repairs made on 
your tanks by alley shops. I have 
seen many a fine piece of equipment 
ruined by these buccaneers, who go 
into a tank with a cutting-torch, and 
in order to get a small leak, cut away 
these vital stiffeners and forget to re- 
place them. The owner, who doesn’t 
know what has happened, puts the 
job back into service and in a short 
time the tank has buckled out of 
shape so badly nothing can be done 
about it. 


The bulkheads that separate the 
compartments should be designed to 
withstand the surging of the liquids 
without breathing. There are two 
reasons for this. The first is to in- 
sure that the capacity of the com- 
partment remains uniform and the 
second is to avoid cracks with their 
accompanying inter - compartment 
leakages that result when the bulk- 
heads have even a slight movement. 
Several methods have been used to 
stiffen these bulkheads. Some manu- 
facturers use flat sheets with stif- 
feners welded to them, and others 
employ corrugated heads, but we feel 
the most satisfactory method is the 
use of deep dished heads. . 


Another important thing to consid- 
er in the tank itself is proper drain- 
age. Many manufacturers build the 
front section of their tanks with a 
very flat bottom over the fifth wheel. 
If the welding has caused any buck- 
ling at this point you will never be 
able to get complete drainage unless 
the bottom is equipped with a 
trough. If your tank is divided 
into very few compartments, you 
also should insist on a drain trough 
in each one because compartments 
much over three or four feet in 
length will not drain properly with- 
out this feature... 

In general, I would say that no 
hauler should use equipment with less 
than 3-in. piping. Its additional 
weight and cost over 2-in. or 2% in. 
is very slight but the time saved 
in unloading is very great. When we 
talk about piping, we are, of course, 
referring to light weight tubing, 
which is almost universally used to- 
day. Be sure the tank manufacturer 
gives you full-sized tubing on your 
WEE. 6% 

The piping should be designed with 
large sweeping bends rather than 
sharp turns, or mitered joints, and 
all valves and fittings should be care- 
fully checked to make sure they are 
full-sized, if you want to get the 
most out of your equipment. Also, 
make sure your emergency valves 
have sufficient lift to give you full 


flow, and that your valves an 
faucets are streamlined to preveni 
turbulence and eddy currents. D 
not stop your investigation at th 
faucets and valves, but be sure to 
that the hose and couplings you ar: 
using also are full-sized and not con 
stricted in any way. Another impor- 
tant thing to check is the type o 
nozzle or elbow on the end of th 
hose for dropping into a fill-box . . 


Speeding Unloading Rate 


A few years ago we were asked 
to re-design some equipment for an 
oil company that was unloading at 
the average rate of 45 g.p.m. In 
order to demonstrate quickly what 
could be done, we replaced their under- 
sized faucets with streamlined ones 
We used a length of hose that had 
full size couplings on the ends. At 
the end of the hose we used a bronze 
elbow equipped with a piece of high 
strength bronze’ tubing, which, 
though thin-walled, was so tough that 
it could not be battered out of shape 
The outside diameter of this tubing 
was such that it would slide inside 
a 2-in. pipe even though the pipe had 
a burr where it had been cut off 
When this assembly was demonstra- 
ted to our customers, they were 
amazed to find that instead of 45 
g.p.m., they were getting 85. 


We then showed them that if w 
could make a tight connection at the 
unloading point we could get 115 
g.p.m., because the tight connection 
created a suction head that literally 
pulled the gasoline through the hose 
At the same time we were building 
this company a new truck tank and 
we persuaded them to change the 
equipment over to 214-in. piping and 
hose, and we demonstrated that with 
this, and with a tight connection, 
they could unload at the rate of 
165 g.p.m. 

This was several years ago and 
now this same company is equipping 
its tanks with 3%-in. tubing and hos« 
and is also having its underground 
tanks piped with 3-in. fill line that 
goes down into the storage tank | 
within 6 in. of the bottom. By doing 
this, they create an extra suction head 
of 4 or 5 ft. and when they unload 
with their 3-in. hose, at such a poi! 
they are unloading at the rate of 22! 
g.p.m. ... These figures are all f 
gravity unloading... 

If you are not getting unloadi! 
speeds comparable with those I ha 
mentioned, you are not getting t! 
most out of your equipment. If, ! 
example, you have a 5,000-gal. ta! 
that is now unloading at the rate 
100 g.p.m., I am sure that with slig 
changes, and very small expense, } 
can step this up to 200 g.p.m., th 
saving 25 minutes on every de! 
OF «i 

Many of you have learned throu: 
bitter experience that protect 
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4 GRANCO pump on the job 
is like money in the bank! 


maintenance is the best investment 
you can make . . . I am sorry to say, 
however, that many of you do not 
give your tank equipment this care. 
We frequently get units in our shop 
for repairs that look as if they had 
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not been touched for a couple of — ae Net 
years. The emergency valve cables Ask a GRANCO Pump owner — he'll 
have never been lubricated or tight- tell you “they save me money!"’ Put a 


ened up; many of the clearance lights Model DEE 2-inch, four-port Truck Pump GRANCO Pump on your truck or pipe 
are broken or out of order; the hose _ line and you'll say the same. Because... 


tube doors are battered or gone com- 
pletely; the skirting is dented; the WITH GRANCO YOU GET 
* Low initial cost. 


bolts and the gasket joints have 
never been checked for tightness and 
still the operators wonder why they 
have an extensive repair bill. 






* Lower installation cost — flexible 
four-port design mounts in any 
position. 


Frequentl yerators will hav . 
ee ae : . 7 * More GPM per lb. of pump weight. 


minor repairs made at one of the 
alley shops .. . where they often 
weld up a leak without cleaning off 
the dirt or the old weld, and without 
making any attempt to find the 
actual cause of the trouble and cor- 
rect it... A regular tank shop has 
many more facilities for analyzing 
your troubles and correcting them 
and a tank builder knows very much 


better all the vital structural details i ‘ e € 
inside your tank and why they are i P| n 
there than a company that merely GRANBERG CORPORATION 


does repair work. OAKLAND 8, CALIFORNIA «x Makers of Rotary Positive 
Displacement Pumps and Meters for all Petroleum Products 


Model DEE mounted, with oil-tight gear ; . 
- housing * Less maintenance—single rotor, fewer 


moving parts. 


















* Long, trouble-free service. 
* Integral dash-pot relief valve. 


BUY GRANCO PUMPS—YOU'LL BE MONEY AHEAD! 
Write today for new Pump Bulletin lI4E, 1268 




















Self-Serve Issue Put up 
To Voters in Seattle 


Special to NPN 

SEATTLE—Self-serve operators in 
the Seattle area have won the right 
to have a referendum election on 
whether such stations will be legal- 
ized or banned within Seattle’s city 
lin 











ts. 












City Comptroller W. C. Thomas 
says sufficient signatures have been 
checked on referendum petitions to 
insure the measure a place on Seat- 
tle’s general election ballot March 14. 













Self-serves were banned several 
weeks ago when the City Council 
overrode Mayor William F. Devin’s 
veto of an earlier ordinance pro- 
hibiting them, 














WELL LIGHTED STATIONS 
ARE PROFITABLE STATIONS 


And for the finest illumination STONCO 
UNITS are the most economical and 
trouble free you can buy. STONCO 
exclusive trough design and wider light 
spread area gives you better than 7 
times the light per watt than ordinary 
open light reflectors. 















OK Sought to Store LPG 
Products Underground 


Special to NPN 

'STIN, Tex.—A request to store 

lic ed petroleum gas products in 

th ystone Field, Winkler County, 

M heard Aug. 23 by Texas Rail- 
‘“ommission. 


















BETTER LIGHT MEANS BETTER BUSINESS 


SiROINEO must system 


STANDARD « ZITEMASTER * ZLOODMASTER 





















ng butane and propane be- 
the ground has been done suc- 
y in other Texas fields. 
new application came from 
R ison & Bass, the Ojai Oil & 
Ga rp., Sid Richardson Gasoline 


irp Gasoline Co., and Phillips ) 
Petr cum Ge. Micecten aoe See STONE MANUFACTURING COMPANY 
Grit, i. Permission on Aug. 2 to 489 Henry Street Elizabeth 4, N. J. 


injection well in the field. 
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.. AND TE NOU oa 
RUN INTO A REALLY — 
SERIOUS PROBLEM? 
































The chances are that you can handle many of 

the problems of operation with your own refinery staff. 
But what do you do when you need help .. . when 

these problems gang up on you or when you meet a 
really serious problem? Do you “CALL UOP”? 

It is your assurance of assistance in solving any of the 
technical, physical, economic or operating 


problems of refining. 


UNIVERSAL OIL PRODUCTS COMPANY 


y General Offices: 310 S. MICHIGAN AVE., CHICAGO 4, ILLINOIS, U.S.A, 
oP) LABORATORIES: RIVERSIDE, ILLINOIS 


Universal Service Protects Your Refinery 


NATIONAL PETROLEUM NWS 
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Oil 
Markets 
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J. P. Mosher, Jr., Market Editor, NPN and Platt’s OILGRAM Price Service, 50 West 50th St., New York (20), COLumbus 5-1695 
Other OLLGRAM News Bureaus: Cleveland (13), 1213 West 3rd St., CHerry 7672 e Chicago (5), ‘59 East Van Buren St., HArrison 7 
5901 « Tulsa (3), 901 World Building, a — e Washington (4), 1046 National Press Building, NAtiona] 3477 e Houston (2), 820 


First National Bank Bldg., Atwood 8-041 







Gasoline and ‘C’ Fuel Supplies Exceed Current Demand; 


No. 2 Fuel Prices Firm in All Refining Districts 


Reviving demand for No. 2 fuel during the second 
week in August tended to drain off some of the lower- 
priced offerings in the country’s principal refining 
districts. There was seasonal easing in gasoline prices 
in most areas with the exception of those supplied by 
the Great Lakes Pipe Line. Heavy fuel prices gen- 
erally were firm because of refiners’ estimates of fu- 
ture demands on the industry, but present supplies 
continued to exceed current demand. 


Cargo prices for No. 2 fuel at the Gulf, after a 
series of successively higher bids by buyers, rose to 
6.375¢ per gal., with the majority of cargoes quoted 
at prices ranging upward from 6.5c. 


At New York Harbor, buyers eagerly were taking 
up quantities of No. 2 ranging from 40,000 to 60,000 
bbls. at the low reported price of 6.8c, and traders 
estimated that the volume of material available at 
this price rapidly was diminishing as the week ended. 


In the Midwest, there were indications that the 
sources of low-priced No. 2 fuel were drying up. One 
refiner bought 10 cars of No. 2 at 5.75c, Group 3 and 
then said his source could offer no more at that price. 
Another refiner bought 25 cars at 5.875c, Group 3, 
but was unable to get coverage at that price on an 
additional 50 cars of his requirement. 


In all areas, the tendency was marked for reseller/ 
buyers to enter the No. 2 market once they had be- 


lieved that the long decline in distillate prices had 
ended. 


Demand for gasoline at pipe line terminals north 
of Kansas City was reported to exceed the capacity of 
the Great Lakes line by as much as 20% in some in- 
stances, but in most other areas of the country there 
were ample quantities to cover requirements. At the 
Gulf and New York Harbor, gasoline prices continued 
to ease, and Group 3 third-grade prices remained soft. 


For the first time this year, a cargo of regular- 
grade gasoline, 84 Research, was offered out and 
turned down at 10c per gal., the low reported price 
for cargoes of that grade. 


At New York Harbor, “quality” gasoline in small 
quantities was said to be moving to unbranded dis- 
tributors at prices ranging up to 0.5c below prices 
reported by suppliers. An upstate buyer reported 
purchase of a 7,500-bbl. split barge of gasoline, FOB 
New York, part 84 Research regular-grade at 11.2c 
and the balance 90 Research premium at 12.2c. Har- 
bor suppliers reported prices for barge lots ranging 
upward from 11.5c for regular-grade and 12.5c for 
premium. 


A spot purchase of 15 cars of third-grade gasoline 
was reported at 8.25c, Group 3, for shipment over 
August. This price was 0.625c lower than the low 








RALSTON TRANSPORT CO. 


ee 


Petroleum Transporters, Contract Carriers Serving Refiners 
and Marketers in Ohio and West Virginia 





The only pipeline on wheels. 


Phone 3502 


8,100 gals. capacity. 
Cambridge, Ohio 
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Summary of Daily Gasoline Prices (Aug. 9 through Aug. 15) 


Motor Gasoline, 78-80 Oct. (Premium): 
Oklahoma (Group 3) ..ssscccssecsces 
wees (Group 3 basis) 


Tex.(For shpt. to Tex. aN. M. dest’ ns) 


W. Tex. (For shpt. to Tex.&N.M. dest’ns) 
E. Tex, (Truck Tnsp.) 
Cent. W. Tex. (Truck Tnsp.) 

Motor Gasoline, 78-80(86) Oct. (Prem.): 
Oklahoma (Group 3) 
Midwestern (Group 3 basis) 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) 
E. Tex, (Truck Tnsp.) 
Cent. W. Tex. (Truck Tnsp.) 

Motor Gasoline, 74-76 Oct. (Regular): 
Oklahoma (Group 3) 
Midwestern (Group 3 basis) 


N. Tex.(For shpt. to Tex.&N.M. dest’ns) 


W. Tex.(For shpt. to Tex.&N.M. dest’ns) 
E. Tex, (Truck Tnsp.) 
Cent. W. Tex. (Truck Tnsp.) 

Motor Gasoline, 74-76(80) Oct. (Regular): 
Oklahoma (Group 3) 
Midwestern (Group 3 basis) 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) 
E. Tex. (Truck Tnsp.) 
Cent. W. Tex. (Truck Tnsp.) 

60 octane & below: 
Oklahoma (Group 3) 
Midwestern (Group 3 basis) 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) 
W. Tex. (For shpt. to Tex.&N.M. dest’ns) 


Monday 
Aug. 15 


a eed 


(il i(2) 75(1) 
(1)11-12(1) 
(1)11.25-11.5(1) 


(5) 11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 

(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


(1)10-10.25(1) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 


(6)10-10.375(1) 
(6)10-10.375(1) 
(1)10-10.75(2) 
(1)10.25-10.5(1) 
(1)10-11(1) 
(1)10.25-10.5(1) 


(1)8.875-9.75(1) 
(2)8.875-9.75(1) 
(2)9.375-10.3¢1) 
(1)9.375-10(2) 


Friday 
Aug. 12 


10.75(1) 


11 


11 
1)11- 12(1 
1)11.25- ii. 5(1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 
(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


(1)10-10.25(1) 
(1) 10-10.75(1) 
(1)10.25-10.5(1) 


0-10.375(1) 
0-10.375(1) 


Thursday 
Aug. ll 


m= 75q1) 


11(2) 

(1)11-11. a) 
(1)11-12( 
(1)11. 25-11.5(1) 


(5) 11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 

(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


(1)10-10.25(1) 
(1) 10-10.75(1) 
(1) 10.25-10.5(1) 


(6)10-10.375(1) 
(6)10-10.375(1) 
(1)10-10.75¢2) 
(1)1 aa 
(1)10-11(1 
(1)10.25- 10. 5(1) 


(1)8.875-9.75(1) 
(2)8.875-9.75(1) 
(2)9.375-10.3¢1) 
(1)9.375-10(2) 


Wednesday 
Aug. 10 


10.75(1) 


11(2) 
11s 11.75(1) 
1)11-12(1) 
1)11.25-11.5(1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 
(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


(1) 10-10.25(1) 
(1)10-10.75(1) 


(1) 10.25-10.5(1) 


(6) 10-10.375(1) 
(6)10-10.375(1) 
(1)10-10.75(2) 
(1)10.25-10.5(1) 
(1)10-11(1) 
(1)10.25-10.5(1) 


(1)8.875-9.75(1) 
(2)8.875-9.75(1) 
(2)9.375-10.3¢1) 
(1)9.375-10(2) 


Tuesday 
Aug. 9 
10.75(1) 


11(2) 
(1)14-41.75(1) 
(1)11-12(1) 
(1)11.25-11.5(1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 

(1)11.25-11.5(1 


11(1) 
(1)11.25-11.5(1) 


(1)10-10.25(1) 
(1)10-10.75(1) 


(1) 10.25-10.5(1) 


(6)10-10.375(1) 
(6)10-10.375(1) 
(1) 10-10.75(2) 
tert — 
10-11(1 
10.25 *10.5(1) 


(1)8.875-9.75(1 

(2)8.875-9.75(1 

(2)9.375-10.3¢1) 
)9.375-10(2) 


E. Tex. (Truck Tnsp.) (1)9.25-10.5(1) 
Cent. W. Tex. (Truck Tnsp.) (1)9.5-10.4(1) 
Gasoline octane ratings are ASTM Motor Method ratings, ex 

Motor Gasoline, 78-80 oct. (Premium) (b) 

New York harbor 

New York harbor, barges 

Philadelphia 

Philadelphia, barges 

Baltimore 

Baltimore, barges 
Motor Gasoline, 78-80 oct. (Premium) (c) 

New York harbor 

New York harbor, barges . 

Philadelphia 

Philadelphia, barges 

Baltimore 

Baltimore, 


Motor Gasoline, 74-76 oct. (Regular) (b) 
New York harbor 
New York harbor, barges 
Philadelphia 
Philadelphia, barges 
Baltimore 
Baltimore, barges 
Motor Gasoline: 
Western Penna., Bradford-Warren: 


78-80 Oct. (Prem.) 
74-76 Oct. (Regular) 
Western Penna., Other Districts: 


78-80 Oct. (Prem.) 


(1)12.75-13.8(1) 
74-76 Oct. (Regular) 


(3)11.75-12.8(1) 


companies quoting the low & highs of the ranges. 


cept "ASTM Research Method minimum ratings which are shown 


(1)12.75-13.8(1) 
(3)11.75-12.8(1) 


Note: Gasoline prices are reported in each day’s Platt’s OILGRAM Daily Price Service, 


(1)9.25-40.5(1) 


qd 
(1)9.25-10.5(1) (1)9.25-10.5(1) 
(1)9.5-10.4(1) (1 


(1)9.5-10.4(1) )9.5-10.4(1) 
in parentheses. 


PROSE 
We RAI1END 


(1)12.75-13.8(1) 


(1)12.75-13.8(1) (1)12.75-13.8(1) 
(3)11.75-12.8(1) 


(3)11.75-12.8(1) (3)11.75-12.8(1) 
Figures shown in parentheses indicate number of 


(b) Research octane rating is minimum of 5 points above Motor Method rating. 
(c) Research octane rating is minimum of 10 points above Motor Method rating. 





price reported by Midwest refiners for the same grade 
of material. 

Spot buying interest in gasoline along the Eastern 
Seaboard and the Gulf was negligible, and several 
major suppliers said July gasoline sales were “‘disap- 
pointing” in that commercial and industrial require- 
ments had been materially reduced. The quantities 
of gasoline available for shipment out of the Mid- 
Continent were said to be large. 

Reports on heavy fuel showed wide variance of re- 
finers’ opinions. Some refiners said the rate of con- 
version by industries from coal to oil pointed to a 
future demand that the industry would have trouble 
meeting. These sources said current stocks of residual 
were “dangerously low.” On the other hand, one 
major supplier said that he had no additional tank- 
age available for heavy fuel and said he was unable 
to account for the “tightness” of heavy fuel in some 
areas where only two months previously it had been 
so difficult to sell. 

Heavy fuel prices, although unchanged for domestic 
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business along the East Coast and the Gulf, felt the 
influence of supply areas where bunker “‘C’’ was over- 
plentiful. Along the Eastern Seaboard, reductions 
in bonded bunker prices to ships engaged in offshore 
trade were reported by several suppliers in amounts 
ranging from 5.5c to 10.5c per bbl. 

A substantial movement involving upwards of 1- 
000,000 bbls. of bunker “‘C” fuel from the West Coast 
to the East Coast was reported. While the prices 
were not disclosed, it was generally known in the 
trade that several West Coast suppliers who were 
long on residual were willing to offer at delivered 
prices, New York Harbor, which would compet: with 
the Gulf, the normal supply source for the [ast 

In the world bunker markets, one supplier lowered 
his “C” fuel prices the equivalent of 21¢ per bb! FOB 
two shipping points in the Persian Gulf. The suP 
plier said that he was “meeting competition the 
general area.” 

Demand for kerosine, usually a “weather pr‘ 
continued light in most marketing areas. 


NATIONAL PETROLEUM 








er of 


— 


the 
ver- 
ions 
hore 
unts 


7 
oast 
‘ices 

the 
vere 
pred 
with 
ast. 
ered 
‘OB 
sup- 

the 


ATLANTIC COAST 


Demand for No. 2 Fuel Increases 


Firming prices for No. 2 fuel at New York Harbor 
dominated price reports of the Eastern Seaboard the 
past week. The upward trend in No. 2 prices at New 
York resulted from some substantial buying, in instances 
with individual purchases ranging up to 50,000-bbls. 

Trading in other products was light. There were 
several inquiries reported for heavy fuel. Kerosine de- 
mand from spot buyers was light, and calls for gasoline 
outside of normal supply channels was negligible. 

The entrance of some buyers into the New York Harbor 
market was signalled with inquiries for No. 2 fuel rang- 
ing up to cargo quantities. One supplier reported that 
in one morning he had received requests to supply one 
jot of 40,000 bbls., another of 50,000 and a third oi 60,000 
bbls. 

Coverage of these No. 2 inquiries for the most part was 
said to have been done at 6.8c per gal,, and this demand 
was reported to have drained off much of the material 
originally offered at that price, New York. At the end 
of the week, one supplier reported he had sold 50,000 
bbls. of No. 2 at “6.9c, net, New York.” New York Har- 
bor suppliers reported No. 2 barge prices ranging from 
6.8 to 7.4¢ per gal. 

Several inquiries also were reported for heavy fuel, 
including one for 50,000 bbls. per month for the balance 
of 1949. There was considerable demand for low sulfur, 
low pour test No. 5 fuel. 

The almost negligible demand for gasoline on the open 
market resulted from sales volume generally below ex- 
pectations, according to some reports. Although some 
operators of unbranded “cut-rate” stations reported this 
season's retail gasoline sales exceeding last year’s by 
as much as 50%, other reports indicated that some sellers 
were having difficulty bettering their last year’s sales 
record. Declines in gasoline sales generally were. at- 
tributed to reduced industrial and commercial purchases. 


Prices for most products were unchanged along the 
Seaboard. 


GULF COAST 
Distillate Prices Rise; Gasoline Eases 


Intensified bidding for No. 2 fuel at progressively 
higher prices was the outstanding development in the 
Gulf cargo market the second week in August. At the 
same time that No. 2 fuel and 43-47 d.i. gas oil were 
quote’ at higher prices, gasoline prices tended to ease 
in th absence of strong demand. Reports on heavy fuel 
were at wide variance. 

Eai'y in the week, a buyer’s bid of 6.375c per gal. 
for t prompt cargoes of No. 2 fuel was reported. On 
owing day, one supplier advanced his No. 2 price 
' 6.375¢c, and one T2 cargo was reported closed 
price for August lifting. 

La in the week, a flurry of bids for No. 2 fuel 
foun fferings generally quoted 0,125c higher. Four 
n the market for cargo quantities reported they 
wer ible to locate any No. 2 fuel at less than 6.5c, 
said the only cargo he was offered at 6.5c was 
‘ed with a cargo of 84 Research regular-grade 
at 10.5c. At that time, the low reported price 
fuel was 6.375c. 


the week Esso Standard said it was advancing 
its ¢ argo price for No. 2 fuel 0.25c to 6.625c, effec- 
uve 15. Cargo prices reported by Gulf suppliers 
Augu. 17, 1949 
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NPN Gasoline Index 


Cents Per Gal. 


Dealer T.W. Tank Car 
August 15. 15.21 11.21 
Month Ago . . 15.21 11.21 
Year Ago . 14.58 11.23 


Dealer index is an average of ‘‘undivided’’ dealer prices 
ex-tax; in 50 cities 

Tank car index is weighed average of following wholesale 
markets for reguiar-grade gasoline, FOB refineries or 
terminals: Okla., Midwestern, W. Penna., Calif _— = 
Harbor, Philadelphia, Jacksonville, Boston and Gulf Coast 











at the end of the week ranged upward from 6.5c per gal. 

Prices for 43-47 d.i. gas oil were 0.125c higher when 
an Independent reported advancing his prices for 43-47 
d.i. to 7c and 48-52 d.i. to 7.125c. At the same time this 
supplier reduced his price for 53-57 0.125c to 7.125c. 
Prices for 43-47 d.i. cargoes reported by suppliers ranged 
upward from 6.5c, up 0.125c on the low. 

Seasonal easing in gasoline prices appeared in quanti- 
ties available for spot sale. For the first time this year, 
a cargo of 84 Research regular-grade gasoline was offered 
at 10c, the low reported price. One supplier-buyer who re- 
fused the offering said he had paid 10.125c for the same 
quality material late in July. Regular-grade gasoline 
prices reported by suppliers ranged upward from 10c per 
gal. 

Most price reports on bunker “C” fuel indicated ma 
terial was held “in strong hands” and held for $1.35 per 
bbl. On the other hand, supply reports on heavy fuel 
varied widely. One major supplier said he had no more 
tankage available for storage of residual. Another said 
he was of the opinion that heavy fuel stocks in the 
nation were “dangerously low’’ because inventories had 
begun to level off this season earlier than usual. He also 
pointed out that the full effect of demand created by 
utility and industrial conversions to residual fuel had 
not yet been felt, 

Still other sources said they believed that Gulf bunker 
“C” market was “thin” at $1.35 in that no reports of spot 
sales at $1.35 have appeared since prices rose to that level 
in July. 

Low sulfur, low pour test No. 5 oil generally was re- 
ported hard to find. 


WESTERN PENNA. 
Bright Stock Price Trend Upward 


Prices for most products were reported generally un- 
changed by Western Penna. refiners in the week ended 
Aug. 13. Demand for most products was good, refiners 
said. Fuel oil was the exception. Lubricating oil prices 
were firm and for bright stock were tending higher, 
according to reports. 

Demand for bright stock was active from all classes 
of buyers—-jobbers, compounders, exporters, and refiners 
who were short. Both jobber and inter-refinery prices 
were said to be “stiffening.” A refiner-buyer said that, 
whereas two weeks ago he could buy 25 pour test bright 
stock at 16c, lowest price made to him the past week 
was 16.5c. 

A broker reported 3,500 bbls. of 25 pour bright stock 
had been offered to him at 16.5c for resale. At the same 
time, one refiner reported making a three-car inter-re- 
finery sale at 17c. Several sales of both bright stock 
and 25 pour 200 vis. neutral also were reported made to 
jobbers at 17c. 

Cylinder stocks also were active and scarcity of some 
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grades was reported by some refiners. Foreign inquiry 
for 10,500 bbls. of 600 flash and 630 flash was in the 
market as the week ended. Several refiners said they 
were not offering 600 s.r. stock, but were holding their 
inventory for conversion to bright stock. 





Shipments of gasoline continued heavy, according to 
most refiners, and some said there were no signs of eas- 
ing in the tight supply situation which has prevailed in 
the field most of the summer. One refiner, who regularly 
buys a large portion of his requirements, said the refiner 
from whom he usually buys had limited his takings for 
the balance of August. He commented that he could use 
“50% more” than the amount offered. 


Reports of most refiners indicated fuel oil demand re- 
mained slow. One, however, said recent sales volume had 
reduced his inventory considerably. A broker reported 
selling four cars of 36-40 fuel at 8.9c per gal.; quota- 
tions reported by refiners ranged from 8.25 to 9c, 


Demand for crude scale wax was described by most 
sources as “fair.” One refiner said he was sold up 
through September. 


MID-CONTINENT 
Inquiries Increase, Actual Trading Light 


There was little actual trading in the Mid-Continent 
with only one spot sale reported in the week ended Aug. 
13. Inquiries increased for all products, however, with 
some sources indicating shortages in heavy fuel and 
gasoline in northern portion of the Mid-Continent. Price 
ranges for most products remained unchanged. 


In the only sale disclosed during the week, a Kansas 
refiner sold 50,000 bbls. of No. 6 fuel at 90c per bbl. 
to a railroad for shipment over the balance of August. 
Early in the week, a Minneapolis buyer was reported in- 
quiring for 1,000 to 2,000 bbls. per week of heavy fuel, 
bidding $1.00 per bbl., for shipment over the winter. 
Oklahoma refiner reported he was sold up on heavy 
fuel and withdrew his 90c posting. Several other sources 
reported low sulfur material scarce. 


Demand for kerosine revived late in the week with 
inquiries reported for several sizeable lots. One Chi- 
cago buyer was reported seeking 25,000 bbls. In Okla- 
homa, low of price range for kerosine was off 0.375c 
to 7.375c per gal. 

No. 2 fuel inquiries continued at about the same pace 
as in the first week of August with North Texas and 
Kansas refiners reporting buyer interest in shipments of 
up to 100 cars. Arkansas refiner said he had call for 
54,000 bbls. for delivery by Sept. 1. Another buyer was 
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reported seeking 60 cars of straight-run Diesel] at 
group 3. 

Gasoline price ranges remained unchanged. Most 
finers reported good local markets, and Kansas sou 
said harvest demand was strong from Nebraska 
the Dakotas. Product was reported scarce by some re- 
finers. 


CENTRAL MICHIGAN 
Light, Heavy Fuels Continue to Improve 


Light and heavy fuels continued to improve in the 
second week of August, according to Central Michigan 
refiners’ reports. While many, if not most, small job- 
bers still remained on the sideline as buyers, refiners 
said their interest in distillate fuel prices, availability 
and the approaching ‘‘deadline”’ for fill-ups made all fuels 
“look better each day.’”’ The only price change reported 
was for UGI gas oil, which ranged lower. 

Three refiners said their inventories of No. 6 fuel were 
at “tank bottoms,” and that they were rejecting bids 
tor material at slightly under their posted prices. How- 
ever, a tank car marketer reported buying 130,000 gals. 
of No. 6 at 5c, Central Michigan for resale. Refiners 
reported prices ranging from 5.5 to 7.5c, FOB refineries, 
for No. 6 oil. 

UGI gas oil was offered 0.25c lower at 7.75c by one 
refiner. Other refiners reported prices ranging up to 8.5 
for this product. 

No actual trading was reported in other grades of light 
fuel, but two refiners said they were “scouring” the mar- 
ket for any No. 1 oil available below posted prices. Re- 
finers reported prices from 10 to 1l1c, Central Michigan. 
Without disclosing price he would pay, one refiner said 
he wanted up to two million gals. of No. 1. 

Demand for gasoline was confined to regular trade 
channels, refiners said. Marketers reported price shading 
in some quarters on small spot sales. One marketer 
said he was selling regular-grade gasoline to jobbers 
at 11.75c and 12.5c, Central Michigan, price depending on 
octane rating. Refiners reported prices for 80 Research 
regular gasoline ranging from 12 to 13.25c, FOB re- 
fineries. 


MIDWESTERN (Chicago-E. St. Louis Area) 
Two Distillates Higher in Open Market 


Demand for range oil and No. 2 fuel caused prices for 
these two products to edge higher in open market in 
the second week of August, according to spot buyers 
No. 6 fuel remained steady with two refiners now report- 
ing they had withdrawn from the open market. Demand 
for gasoline at Great Lakes Pipe Line terminals north 
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Crude Oil Prices 


No changes in crude oil prices reported in 
week ended Aug. 13. See P. 38 of Aug. 3 NPN, 
and for complete crude price schedules see P. 
52-53 of July 27 NPN. 











of Kansas City was reported “20% ahead of the line’s 
capacity” by a shipper in the line. 

The only product in the distillate range to show weak- 
ness was kerosine. Prices reported by refiners for both 
41-43 and 42-44 kerosine ranged from 7.375 to 8.5c, 
Group 3, down 0.125c on the lows. 


Range oil shared more of the buyer-interest than in 
the first week of August. Several resellers reported ad- 
vances in their cost prices. A tank car marketer said 
one supplier had rejected a 10-car order of range oil at 
6.25c. Another marketer said he sold 10 cars of range 
oil at 6.375c, but later in the week the same marketer 
raised his price to 6.5c and reported sales totaling four 
cars. 

Marketers’ prices for range oil ranged mostly from 
6.375 to 6.5c, Group 3. A refiner reported raising his 
price for range oil 0.125c to 7.125c after making “light 
sales” at 7c, Group 3. Other refiners reported prices 
ranging from 6.5 to 7.635c, Group 3, for range oil. 


Buyers of No. 2 fuel said amount of product available 
in open market to resellers at less than 6c per gal., Group 
3, was “drying up.” Nevertheless, three marketers con- 
tinued to offer No. 6 at 6c, but bulk of their offerings were 
at 6.25c. Early in the week sales of No. 2 at 6c were re- 
ported by a marketer. 


Two refiners reported buying No. 2 fuel. One reporting 
10 cars bought at 5.75c, said his source now was “dry.” 
The other refiner reported buying 25 cars of No. 2 at 
5.875c and said he was looking for an additional 50 ‘cars. 


Since the first of August two refiners have reported 
withdrawing from the open market on heavy fuel. Last 
week the second refiner withdrew after making spot sales 
at 90c per bbl., Group 3, or 5c higher than his price to 
contract customers. 


At the same time, a marketer said he had been offered 
40,000 bbls. of No. 6 at 60c, Group 3, for resale. Another 
marketer said he was offering No. 6 at 60c, subject to 
confirmation by his supplier. Marketers’ prices for No. 6 
for the most part ranged from 65c to 75c per bbl. Midwest 
refiners reported No. 6 prices ranging from 85c to $1.20 
per bbl, Group 3. 


While some refiners said they were augmenting their 
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pipe line gasoline shipments in the upper central states 
with tank cars, actual trading in gasoline remained slow. 
A refiner reported buying 15 cars of third-grade (60 and 
below) gasoline at 8.25c, Group 3, for shipment over bal- 
ance of August. Refiners reported jobber quotations 
ranging from 8.875 to 9.75c, Group 3, for third-grade 
gasoline. 


ASPPA Awaits Funds for Avgas Needs 


NPN News Bureau 


WASHINGTON—Armed Services Petroleum Purchas- 
ing Agency says contract probably will be awarded to 
Cities Service Oil Company for 645,000 bbls. of Grade 
100/130 aircraft engine fuel as soon as funds are avail- 
able. At 16.10c per gal., Cities Service was low bidder on 
the Agency’s Avgas requirement for lifting in 1949 period 
beginning Aug. 18. Bids were opened Aug. 12. 

ASPPA is in something of a dilemma money-wise at 
the moment. Fiscal year expired June 30 and emer- 
gency expenditure authority put through Congress at 
that time expired last midnight. Until Congress adopts 
another stop-gap spending resolution pending enactment 
of regular appropriation bill, ASPPA will be without 
funds. 

Cities Service was the only bidder for ASPPA’s total 
requirement of 645,000 bbls., for tanker and/or barge 
lifting at the Gulf. Company’s 16.10c price, FOB Lake 
Charles, La., applies for either method of delivery. Other 
bids were: 

Humble Oil & Refining Co.—130,000 bbls. (5,460,000 
gals.), 16.25c per gal., FOB Tanker and/or barge, Bay- 
town, Tex., delivery Oct. 15-31; 

Esso Standard Oil Co.—390,000 bbls. (16,380,000 gals.), 
16.25c tanker, 16.9c barge, Baytown, Tex. or Baton 
Rouge, La., September-December; 

The Texas Co.—130,000 bbls. (5,460,000 gals.), 16.5c, 
tanker, Port Arthur, Tex., November-December. 





Rail Rate Rise on Oil Due Sept. 1 


WASHINGTON—Railroads this week will file new rate 
schedules, which will have effect of raising rail tariffs on 
shipment of petroleum products in tank cars by amounts 
ranging from 8 to 10% across the nation, effective Sept. 
Ae 

Rates within Eastern Territory and Southern Territory, 
and inter-territorially between those two, will go up 
10%. Within Zone 1 of Western Trunk Line Territory, in- 
crease will be 9% , while within Western Territory other 
than Zone 1 of Western Trunk Line Territory, it will be 
8%. On inter-territorial movements other than between 
Eastern and Southern, an increase of 9% has been au- 
thorized by Interstate Commerce Commission, 
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OIL PRICE SECTION 


At Refineries and 
Terminals and by 
Tank Wagon 


Prices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose repre- 
sentatives in all NPN-OILGRAM oftices de- 
vote their time exclusively to reporting oil in- 
dustry prices everywhere. 

Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 
refiners, by pipeline terminal] operators, and by 
tanker terminal operators; for current sales 
ana shipments; for the business day or period 
Stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck trans- 
port, barge; prices applying to barges or car- 
goes or truck transport lots only, so desig- 
nated; FOB refineries or terminalis; in cents 
per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per 
pound; ex all fees and taxes; for crude oil 
and its products lawfully produced and trans- 
ported; reported as received by OILGRAM and 
National Petroleum News but not guaranteed; 
for subscribers’ private use only and not for 
resale or distribution or publication. During 
periods of short supply, some sellers, and at 
times all sellers, withhold quotations to new 
customers or the posting of firm prices but 
give OILGRAM the prices they otherwise would 
quote to the trade in general and which they 
confine to their regular customers only. Gaso- 
line octane ratings in price tables are ASTM 
Motor Method ratings, except ASTM Research 
Method minimum ratings which are shown in 
parentheses. Parenthetica] figures before and 
after prices indicate number of companies 
quoting the lows and highs of the ranges. For 
further details of price conditions apply to any 
NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice. 


For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio. Annual subscription rate in 
U. S.: $150 per year, payable in advance. 





Gasoline 

Prices in Effect Aug. 15 
OKLAHOMA (Group 3) 
78-80 Oct. 

Beek w<0e 10.75(1) 
78-80(86) Oct. 

Prem. ....(5)11-11.625(1) 
74-76 Oct. Reg. 
74-76(80) Oct. 

Reg (6)10-10.375(1) (6)10-10.375°01) 
60 Oct. & 


below (1)8.875-9.75(1) (1)8.875-9.75¢1) 


10.75(1) 


(5)11-11.625(1) 


MIDWESTERN (Group 3 basis) 
78-80 Oct. 

PTO. cece ecece 
78-80(86) Oct. 

Prem. -(3)11-11.625(1) (3)11-11.625(1) 
74-76 Oct.Reg. 
74-76(80) Oct. 

Reg (6)10-10.375(1) (6)10-10.375(1) 
60 Oct. &below(2)8.875-9.75(1) 


see 
see 


(2)8.875—9.75(1) 


N. TEX. (For shpt. to Tex, & N.M. dest’ns.) 
78-80 Oct. 

PRG, cece 11(2) 11(2) 
78-80(86) Oct. 

Prem. ....(1)11-12.75(1) 
74-76 Oct. 

Reg. 


(1)11-12.75(1) 


-(1)10-10.25(1) = (1) 10-10.25(1) 


74- 76(80) Oct. 
Reg. (1)10-10.75(2) = (1)10-10.75(2) 
60 Oct. &below(2)9.375-10.3(1) (2)9.375-10.3(1) 


Mou AWh Rel FINING Cor ORPOR ‘TION 
472 FRELINGHUYSEN AVENUE, NEWARK 5, NEW JERSEY 
Refiners and Compounders of Oils 

@ AUTOMOTIVE @ MARINE 

@® TRUCK & BUS @ HYDRAULIC PRESS 

@ DIESEL @ INDUSTRIAL 
Bigelow 3-3675 




















TO YOUR SPECIFICATIONS 
LOW PRICES @ FAST SERVICE 
QUARTS, GALS., 2-GALS., 5-GALS., DRUMS 
Write for Quotations 
WYNNE OIL COMPANY 


PHILADELPHIA 21, PENNA 


Prices in Effect Aug. 15 Aug. 8 
W. TEX, (For shpt, to Tex. & N.M. dest’ns.) 


78-80 A a 

Pre .(1)11-11.75(1) (1)11-11.75(1) 
13- D0id8) Oct. 

Prem, ....(1)11.25—-11.5(1) (1)11.25-11.5(1) 
74-76 Oct. Reg. (1) 10-10.75(1) (1)10-10.75(1) 
74- geal Oct. 

(1)10.25-10.5(1) (1)10.25-10.5(1) 
60 Oct. &below(1)9.375-10(2) (1)9.375-10(2) 


KE. TEX. (Truck tnspt.) 


73-80 — 

Pre -(1)11-12(1) (1)11-12(1) 
78- $0138) Oct. 

PROM. sc0% 11(1) 11(1) 
74-76 Oct.Reg. eee ose 


74-76(80) Oct. 
Reg 1)10—-11(1) (1)10-11(1) 
60 Oct. & beiow(1)9. 25-10.5(1) (1)9.25~-10.5(1) 


CENT. W. TEX, (Truck Transpt.) 


78- ad _— 
-(1)11.25-11.5(1) (1)11.25-11.5(1) 
78- $0188) Oct: 
Prem, ....(1)11.25-11.5(1) (1)11.25-11.5(1) 
74-76 Oct. Reg. (1) 10.25-10.5(1) (1)10.25-10.5(1) 


74-76(80) a, 
Reg 1)10.25-10.5(1) (1)10.25—10.5(1) 
60 Oct. &below(1)9. 5-10.4(1) (1)9.5-10.4(1) 


ARK, (For shipment to Ark. & La.) 


78-80 _— 

Pre 11.375(1) 
78- 80(86) Oct. 

Prem. .. ecee ecee 
74- 76 Oct.Reg. ecee ésee 
74-76(S0) Oct. 

R os 10.375(1) 


err? 
60 Oct. &below 9.2501) 
KANSAS (For Kansas destinations only) 


75-380 Oct. 
Prem. ....(1)11.2-12(1) (1)11.2-12(1) 
(1)11.2-12(1) 


78-80(86) Oct. 
24.40 On. «++ (1)11.2-12(1) 
(1)10.2-11(1) 
(1)10.2-11(1) 


 duedeaeieanend 
“—— 
60 Oct. & beiowii) 9. 2-10.25(1) (1)9.2-10.25(1) 


)10.2-11(1) 

WESTERN PENNA. 
Bradford-Warren: 
78-80 Oct.Prem, .... ee 
74-76 Oct.Reg. 12(2) 12(2) 
Other districts: 
78-80 Oct. 

Prem. .(1)12.75-13.8(1) (1)12.75-13.8(1) 
74-76 Oct. Reg. (3)11.75-12.8(1) (3)11.75-12.8(1) 


CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 

U.S. Motor: 

78-80 _— 


Pre 
78- 80(86) Oct. 
Pre 


11.375(1) 


10.375(1) 


9.25(1) 


-(1)12.75-14.5(1) (1)12.75-14.5(1) 


.(1)13.5-14. 25(1) (1)13.5—-14.25(1) 
74- 76 Oct. Reg. (2)11.75-12.5(2) (2)11.75—-12.5(2) 
74-76(80) Oct. 

eg. ( 2—13.25(1) (1)12-13.25(1) 

line, excl. 

Detroit 

shpt. (1)9.75-11.625(1) (1)9.75-11.625(1) 
OHIO—Quotations of S.O. Ohio for delivery 
td Ohio points: 

73-75 Oct.. 14.0 14.0 


| 
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Prices in Effect Aug. 15 
CALIFORNIA 
Los a dist: 
80-82 O 
(Prem) (1)13-16.1(1) 
74-76 
(Res, y - -(1)11.6—-13.6(2) 
San Fras. dist. : 
80-82 Oct. 
Gm.) (1)15.85-16.6(1) (1)15.85~16.6:1) 


74-76 
(Re — p(t) 33. 85-14.1(1) (1)13.85~-14.1(1) 
San Joaquin Val alley: 


(1)15.85-16.6(1) (1)15.85-16.6(1) 
-(1)13.85-14.1(1) (1)13.85-14.1/1) 


Aug. 8 


(1)13-16.1(1 
(1)11.6-13.6 


(Reg.) 


Lubricating Oils 


WESTERN PENNA. 
Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only. 


yusceus NEUTRALS—No. 3 col. Vis. at 70° 


360 Vis. cane at 100° ) 420-425 fi. 

O Bb. cocce 20.5(2) 
2D P.b. cocce 19.5(2) 19.5(2) 
15 D.b. cococe Fy a“ 18.5(2) 
25 p.t. 17(5) 
150 Vis. (143 3 at 100°) ‘400-405 fi, 

S PA. sevcs 18.5(2) 18.5(2) 
20 -B.b. cccce 17.5(2) 17.5(2) 
1B P.t. cccce 16.5(2) 16.5(2) 
25 p.t. . (4)15-16(1) (4)15-16(1 


CYLINDER STOCKS: 
Brt. stk., 145-155 vis. at 210°, 540-550 fi., No 


8 col. 
10 p.t. 19.5(2) 19.5(2) 
. 18.5(2) 18.5(2) 
ooce 17-18 17-18 


600 S.R. 
Ln ie « «(2)12-12.5(1) (2)12-12.5(1 
.+ -(2)13-13.5(1) (2)13-13.5(1) 


, (2) 15-18 (1) 
--(2)17-19(1) (2)17-19(1) 


20.5(2) 


MIDCONTINENT LUBES 

(FOB Tulsa basis. Bright stock, vis. at 210°. 
Neutrals are 0-10 p.p. oils, vis. at 100°; 15- 
25 pp. viscous neutrals generally are quoted 
0.5c under 0-10 p.p. oils; 15-25 p.p. nonviscous 
oils generally are quoted 0.25c under 0-10 p.p 
oils.) 


Neutral Oils—Conventional 
Pale Oils Col. 
60-85 vis. 2 

86-110 vis, 2. 
150 vis, 

180 vis. 


(1)9.75-11(1) 
(1) 
(1) 
(1) 
200 vis, .(1) 
(1) 
(1) 
(1) 


10~-11.25(1) 
11-13(1) 
5-13.5(1) 
5—14(1) 
gts 
15 
5-1 


(1)9.75-1111 
(1)10-11.25(1) 
(1)11-13(1) 


250 vis. 
280 vis. 
300 vis. 


Red Oils Col. 
200 vis. 5. 


Cylinder Stocks: 
600 s.r., olive 

green ..(1)12-15(1) 
Black Oil - 18.5(1) 


11. 
11. 
13- 
13- 
13. 


(1) 
(1) 
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price~ in Effect Aug. 15 Aug. 8 Prices in Effect Aug. 15 Aug. 8 
Mid Continent Lube (Cont.) nee Creneet —-, — - 
. : Ss. a A refineries for domestic 
a : ~ een and/or export shipment.) 
200 v : 
10-25 pp. -- 23¢1) 23(1) PALE OILS: 
150-160 vis, D: Vis. 17 
0-10 p.p. ..(2)17-19(1) (2)17-19(1) 100 1% . .(4)9.5-10(1) (4)9.5-11(1) 
10-25 p.p. «.(1)17-18.5(1) (1)17-18.5(1) 200 No. 2-3. .(4)10.5-11(1) (3)10.5—-11(2) 
120 vis. D: 300 No. 2-3..(4)11.25-12(1) (3) 11.25-12(2) 
0-10 p.p. ..(2)16.5-18(1) (2)16.5-18(1) 500 No. 
2%-3% ...(4)12-13(1) (3)12-13(2) 
Bright Stock—Solvent 750 No, 3-4..(4)12.75-14(1)  (3)12.75-14(2) 
160 vis. 0-10 1200 No. 3-4.(3)13.5-15(1) (3)13.5-15(1) 
at 6 oa vi 24(2) 24(2) 2000 No. 4..(1)14-16(1) (1)14—16.5(1) 
—-y OILs: 
Neutral Oils—Solvent 00 No. 5-6. 9.5(4) 9.5(4) 
170-180 vis. 200 No, 5-6.(4)10.5-11(1) (3)10.5—-11(2) 
"98 Vl. sees 17(1) 17(1) 300 No. 5-6.(4)11.25-12(1) (3) 11.25-12(2) 
200-210 vis., 500 No. 5-6.(4)12-13(1) (3)12-13(2) . 
os - ~18(1 1)17-18(1 750 No. 5-6.(4)12.75-14(1) (3)12.75-14(2) 
900 vis. vais. «(1)17-18(1) ” ad 1200 No. 5-6. (3)13.5-15(1) (3)13.5-15(1) 
ee) oe 19(1) 19(1) 2000 No, 5-6.(1)14-16(1) (1)14-16.5(1) 


SS CHICAGO (From Mid-Continent p.1. + ee 
Neutral oils vis. at 100° F. 0 to 10 p. 





Pale Oils: 

Vis. Color 

60-85—No. 11.75(1) 11.75(1) 

86-110—No, 2 12.25(1) 12.25(1) 

150—No, 3... 14(1) 14(1) 

180—No. 3... 14(1) 14(1) 

200—No. 3. 14(1) 14(1) 
15(1) 5(1) 


















Prices in Effect Aug. 15 Aug. 8 
OKLAHOMA (Group 3) 
41-43 w.w...(1)7.375-8.875(1) (1)7.375-8.875(1) 
2-44 w.w...(1)7.375-9(1) (1)7.375-9(1) 
Range oil ..(1)6.625-8.75(1) (1)6.5-8.75(1) 
58 & pes ve 

D. diesel(1)6 Sts, 875(1)(1)6. 375-7.875(1) 
No. ‘ p.w.. .(1)6.625—7.75(2) (1)6.5-7.75(2) 
No. 1 straw (1)6.625-7.75(1) (1)6.5-7.75(1) 
No. 2 straw. wes (1) (1)6-8.5(1) 
No. 3 


‘ 1) 6(1) 
ae. ME wenees *(2)$0. 80-1.20(1) (2)$0.80-1.20(1) 
HOW MU Mach 
fuel $1.20(1) $1.20(1) 


DO YOU PAY? re eee (Group 3 peste), 
+ 41-43 w.w 17.375 ; 7.375-8.5 
g 
















~ 17.375 (1) 
42-44 w.w NT 375-8.50) (7.373 5(1) 
‘ Range oil ..(1)6.625—7.625(1)(1)6.5-7.625(1) 
@ If you can save on the freight 58 & above 
rate you can make an extra D.I. diesel. (1)6.75—7.8(1) (1)6.75—7.8(1) 
gee ae No. 1 p.w...(1)6.625—7.75(1) (1)6.5-7.75(1) 
profit or sell petroleum products No. 2 straw.(1)6-7(1) (1)6-7(1) 
‘ i 1 No. 3 straw 6(3) 6(3) 
— price Wan Gee Gas No. 6 ....-.(1)§0.85-1.20(1) (1)$0.85-1.20(1) 
prot: 
TEX. a ee. | re & eae, Goer ee.) 
I-43 w.w...(2) qa (2) (1) 
Many carload buyers of 100% 42-44 w.w. arith 5-9(1) , (1)8.5-9(1) 
Pure Pennsylvania Bright Stocks, |S > eee (1)7.5-9.8(1) (1)7.5-9.8(1) 
, . . . 2 
Neutrals and Finished Motor Oils me . ax. Tl as. aa 
find that Elk Refining’s central wy. Sum. der a. to Tex. & 3M. dect’ns.) 
location saves freight. This is aah Ta? ae 
especially true in shipments to 43-44 ww. a 10,511) 10.5(1) 
+ 0. straw. < 
the South and Southwest. No. 2 straw.(1)8.5-9.25(1) | (1)8.5-9.25(1) 
WO. SB ccosess 
Elk Refining Company’s unique No. 6 fuel... (1)$1.25-1.80(1) (1)$1.25-1.80(1) 
jobber-distributor - compounder E. TEX. (Truck trnspt.) 
agreement also guarantees you 41-43. w.w...(1)8.5-9.25(1) = (1) 8.5-9.25(1) 

. e ° » , , 5 « 5 ia c i a4 
quality and delivery at prices aa 
that assure excellent profits. You D.I. diesel. (2)8-9(1) (2)8-9(1) 
can’t afford not to investigate No. 2 fuel...(1)8-9.25(1 (1)8-9.25(1) 


a a. : No. 6 fuel. . .(1)$0.95-1. 90(1) (1) $0.95-1.90(1) 
this proposition. Get the details 
lay, wi i ion. CENT. W. TEX. (Truck trnspt. 
y, without obligation 41-43 w.w. ..(1)9-9.5(1) (1)9-9.5(1) 
58 & above 
. diesel. (1)8. ms 25(1) (1)8. Psy 25(1) 


Write, phone or wire: D.I. 
U.G.I. gas oil 8.5 













No. 1 fuel... 9. 2504) es 8.3501) 
No, 2 fuel...(1)8-9(1) ) o(1) 
e 
No. 3 fuel... 

‘LK REFINING COMPANY No 8 Mee: se'i0cn ioc) 
<ANAWHA VALLEY BLDG. No. 6 fuel... (1)$1.25-2.00(1) ast 25-2.00(1) 
CHARLESTON 24, W. VA. KANSAS (For Kansas destinations only) 

42-44 w.w...(1)8.2-9.625(1) (1)8.2-9.625(1) 
58 & above 
aqvvyyy, Diesel ....(1)7.5-10.125(1) (1)7.5-10.125(1) 
yh Og No, 1 fuel... (1)7.6-9.3(1) (1)7.6-9.3(1) 
a PENNSYLVANIA No, 2 fuel (1)6.6-8(1) (1)6.6-8(1) 
a No. 4 fuel... $2.32(1) $2.32(1) 
No. 5 fuel.. $1.82(1)_ $1.82(1) 


No. 6 fuel. ..(1)$1.00-1.75(1) (1)$1.00-1.75(1) 


Kerosine, Gas 










Refinery & Terminal Prices (Continued) Oil Price Section 





Prices in Effect Aug. 15 Aug. 8 
Red Oils: 

180—No. 5 .. 14(1) 14(1) 
200—No. 5 .. 14(1) 14(1) 
250—No. 5 .. 15(1) 15(1) 
280—No. 5 .. 15.5(1) 15.5(1) 
300—No. 5 16(1) 16(1) 


Note: Viscous oils, 15 to 30 p.p. are quoted 

0.5¢ lower; 60-85 and 86-110 No. 2 non-viscous 

oils, 15 to 30 P.p. 0.25c lower. 

gym Steam writ) (Vissesity A, 210°) 
(1 


eee eeeeee 


eorccccces is:541 15-5¢15 
200 ecccccces 16.5(1) 16.5(1) 
Bright Stocks, 160 vis. at 210° No. 8 color 
0 to 10 p.p. 22.5(1) 22.5(1) 
15 to 25 p.p. 22(1) 22(1) 
30 to 40 p.p. 21.5(1) 21.5(1) 
E filtered 


Cyl. Stock. 16.5(1) 16.5(1) 
Note: To obtain prices delivered in Chicago 
add 0.6c per gal. 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blend- 
ers on freight Basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 

FOB GROUP 3 

Grade 26-70 ..... 5.5(Sale) 5.5(Sale) 
FOB BRECKENRIDGE 


Grade 26-70 .5( Sales) 5( Sale) 





& Fuel Oils 
Prices in Effect Aug. 15 Aug. 8 
ARK. (For shipment to Ark. and La.) 
42-44 W.W... 7.75(1) 7.7501) 
Tractor fuel. 9.125(1) 9.125(1) 
Diesel fuel 52 

& below .. 7(1) 7(1) 
— fuel 58 

above .. 7.375(1) 7.375(1) 

mn 2 fuel .. 6.375(1) 6.375(1) 
No. 3 fuel .. 6.125(1) 6.125(1) 
No, 4 fuel... $1.75(1) $1.75(1) 
No. 5 fuel... $1.55(1) $1.55(1) 
No. 6 fuel... $1.40(1) $1.40(1) 
WESTERN PENNA. 
45 w.w. - (2)9.5-9.75(1) (2)9.5-9.75(1) 
No. i fuel... 
No, 2 fuel. " (1)9-9.25(1) (1)9-9.25(1) 
No. 3 fuel. ..(1)9—9.25(1) (1)9-9.25(1) 
36-40 gravity. 9(1) 9(1) 
Other districts: 

i wow ye (3)9.5-10(1) (3)9.5~-10(1) 
47 W.W. o- eees rT 
No, 1 fuel. "(1)9 10.5(1) (1)9-10.5(1) 
No. 2 fuel (2)8. 25-914) (1)8. 25-915) 
No. 3 fuel... .(1)8.25-9(1) (1)8,.25~-9(2¢4 
36-40 gravity(1)8.25-9(1) *(1)8.25-9(2) 


* This price correct for Aug, 8; shown in- 
correctly in Aug. 10 NPN 


CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 

Range oil ...(2)10-11.5(1) (2)10-11.5(1) 
46-49 w.w. 


er (1)10.5-11.25(2) (1)10.5-11,.25(2) 
Pr. W. 

distillate ..(1)10-11(1) (1)10-11(1) 
No. 2 light 

straw ....(4)9.75-10(2) (4)9.75-10(2) 
No. 3 straw. (3)9.75—-10(2) (3)9.75-10(2) 
U.G.1, gas oil(1)7.75-8.5(2) (2)8-8.5(2) 
No. 5 fuel ..(1)5.75—7.7(1) (1)5 75~-7.7(1) 
No. 6 fuel ..(2)5.5~-7.5(2) (2)5.5~-7.5(2) 


OHTO—Quotations of 8.0. Ohio for delivery te 
Ohio points: 


Kerosine .... 11.5 11.5 


CALIFORNIA 


San Joaquin Valley: 
40-43 w.w. .(1)12.6-15.6(1) (1)12.6-15.6(1) 
Heavy fuel 


(PS 400).. $1.90(2) $1.90(2) 
Light fuel 
(PS 300).. $2.10(2) $2.10(2) 


Diesel fuel 

(PS 200)..(1)10~-11.5(1) (1)10-11.5(1) 
Stove dist 

(PS 100) . -(1)11.5-13.3(1)* (1)11.5~-13.3(1) 
Los Angeles: 
40-43 w.w. ..(1)12.1-15.1(2) (1)12.1-15.1(2) 












Motor Oils 
Bright Stocks 
Neutrals 


se nia Grade Cylinder Stocks 
etr Waxes 


1949 






















140 CEDAR STREET 


SOTO ROY M. HENWOOD ASSOCIATES 


ENGINEERS @ ARCHITECTS 






NEW YORK 6, N. Y. 
Tel. WOrth 4-6485 


ENGINEERING SERVICE TO THE 


PETROLEUM INDUSTRY 

























Prices in Effect 15 Aug. 8 
CALIF OMNIA (Cont.) 
Heavy fuel 
(PS 400). 
Ligut ftuei 
(PS 300). 
Diesel b uel 
(PS 200). 
Stove dist. 
(PS 100)..(1)9-12.5(2) 
Sau braucisco: 
40-43 w.w. ..(1)12.6-15.6(1) 
Heavy fuel 
(PS 400).. $1.90(2) 
$2.10(2) 





. (1) $1.60—-1.85(3) (1)$1.60—1.85(3) 
-(1)$1.80-2.05(3) (1)$1.80-2.05(3) 
-(1)8.1-11(2) (1)8.1-11(2) 
(1)9-12.5(2) 
(1)12.6-15.6(1) 
$1.90(2) 
$2.10(2) 
(1)10-11.5(1) 














Lignt fuei 
(PS 300).. 

Diesel fuel 
(PS 200). 

Stove dist. 
(PS 100). 







.(1)10-11.5(1) 





.(1)11.5-13.3(1) 


Wax 

Prices in Effect Aug, 15 
WESTERN PENNA, (Bblis. C.L.) 
White Crude Scale; 
122-124 A.m.p. 
124-126 A. m.p. en ier tate 4.9(3) 
CHICAGO (FOB Chicago District refinery of 
one refiner in bags or 100 lb. cartons, carloads. 





(1)11.5-13.3(1) 








4. <— 












































Carloads, slabs loose, 0.7c less. Melting points 
are E MP (ASTM methods); add 3° F. to con- 
vert into AMP. 
lully refined: 
22-124 7.05 
125-127 7.05 
127-129 7.1 
130-132 7.15 
Don” cnegsae 7.3 
135-137 00606 60000050 s06esesees ere 7.75 
SEABOARD 
Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots Domestic 
prices are FOB refinery; seale in bags or 











bbls.; fully refined, slabs loose, 
are FAS; scale in bags or bbls; 
in bags or cartons. 





Export prices 
fully refined 















































Crude New Orleans N.Y. N.Y. 
Scale Export Domestic Export 
122-4 wh. 






















































































































124-6 wh. 4.75(1) 4.6(2) (1)4.6-4.75(1) 
Fully Refined: 
123-5 be gebe 6.35(2) ae 
25-7 oe Boeea? 6.35(3) (1)7.05-7.3(1) 
7.301) 6.35(3) (1)7.05-7.3(1) 
— 6.40(1) 7.15(1) 
7.4(1) 6.45(3) (1)7.15-7.4(1) 
7.55(1) 6.6(2) 7.55(1) 
8(1) 7.05(3) (1)7.75-8(1) 
. 8.25 (1) 7.3(2) (1)8-8.25(1) 
149-51 ..11.5(1) 10.55(1) 11.5(1) 
Petrolatums 
WESTERN PRNNA, (Bbls., carloads; tank 
car, 1 to 1.5c :ess.) 
snow White oovescccece (kG. ere-t.an(e) 
J) aes (1)6.125—6.375(1) 
i (1)5.75-—6.125(1) 






Light Amber 

































MICROCRYSTALLINE 


BOLER PETROLEUM CO. 


Dept. D., Philadelphia 7, Pa. 


Petroleum and its Products 









































DOMESTIC - EXPORT 


DRUMMING 
CANNING 


MANUFACTURERS OF ALL 


PETROLEUM 


PRODUCTS 

































Paragon Oil Company 


Bridgewater Street at Newtown Creek 
Brooklyn 22, N. Y 
thle Address ‘ P« gonoil N. Y 
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Refinery & Terminal Prices (Continued) 


Prices are of refiners, 
FOB their terminals. 


78-80 Oct. Prem. 74-76 Oct. Reg. Kerosine 
District Gasoline (b) Gasoline (c) Gasoline (b) No. 1 Fuel 
N. Y. Harbor ..........(1)12.6-14.2(1) coos (1)11.6-12.9(1) (2)8.4-8.5(12) 
do barges eee (1)12.5-13.75(1) aes (1)11.5-12.5(1) (1)7.5-8.4(11 
Albany erry rer (2) 14.05-14.3(3) 14.3(1) 12.8(7) 8.9410) 
Baltimore $6060-0000008 (1)12,.4-14.1(1) 14.1(1) (1)11.4-12.6(3) 9(10' 

do barges ‘ Peetowedt 13.65(1) wee (1)11.3-12.4(1) (2)8.9-9.4(1) 
MOOR RGOUSS 2 ccccccs e ceee eee ecee 8.4(1) 

SP WO 3 ceccsece oes ° or nets 8.4(1) 
Boston ° ee (1) 12. 6- 14.4(3) 14.4(1) (1)11.6-12.9(9) 8.8(13) 
Charleston mana . .(2)12.1-13.475(1) 13.75(1) (2)11.1-11.75(1) 8.8(6) 
Corpus Christi -++-(1)12-13(1) cose 11(2) sees 
PN Gt ab ween eens waae (1)12-13.75(1) sae (1)11-11.75(1) (1)8.5-10.25(1 

du barges hiceudaen (1)12-13.75(1) 12(1) (1)11-11.75(1) anal 75-8.75(1 
Jacksonville .........e.. 13.1(6) 13.1(1) 12.1(9) 9.2(12) 
Dy scones 13.1(4) 13.1(1) 12.1(5) (3)9.2-9.5(2) 
Mobile ° eee 13.1(2) 13.1(1) 12.1(3) 9.2(4) 
New Haven . ; .(1)14-14.5¢1) 14.5(1) (1)12.5-13(2) 8.6(9) 
ok, 12.5(1) eoee 11.5(1) 8.8(4) 

a  i.2sneseeuwes 12.5(1) wees 11.5(1) 8.8(2) 
DPE nah ae caves 0a 00-04 (2)12.3-12.75(1) 13.9(1) (2)11.3-11.9(2) (6)9-9.1(1) 
a, rae 13.1(1) new 12.1(1) 9.2(2) 
Philadelphia (1)13.7-13.75(2) 14.7(1) (2)12.5-13.2(2) 8.7(1 

ee Se 665464 0 ceO.0 (1)13.6-13.65(1) TTT: (1)12.4-12.6(1) 8.6(6) 
Port Everglades ........ 13.1(4) 13.1(1) 12.1(6) 9.2(6) 
DT ddsegeeescen tbe (1)14.15-14.4(1) 14.4(1) 12.9(4) 8.8(8) 
DD 8005640468606 (1)14.15-14.4(1) 14.4(1) 12.9(5) 8.8(9) 
PEE. en0cees cesecte 13.1(4) 13.1(1) 12.1(7) 9.2(9) 
BE. atk Cedboswseeseon 13.1(5) 13.1(1) 12.1(7) 9.2(9) 
Wilmington, N. C. . -(1)12.25-13.45(1) 13.85(1) (1)11.25-11.85 (2) 8.8(8) 

78-80 Oct. Prem. * Gaseline (a): Baton Rouge 11.9(1); 


(1)11.25-12(1); 








New Orleans (1)11.5-11.85(1); 
74-76 Oct, Reg. 
(1)10.25-11(2); New Orleans (1)10.75-11.1(1); 








Atlantic & Gulf Coasts 


Ships’ bunkers prices are exclusive of lighterage. 


78-80 Oct. Prem. 


Gasoline (a): Baton Rouge 10.9(1); 


Gas House No. 5 Fuel No. 5 Fuel 


No. 2 Fuel Gas Oil (0-10 p.t.) (15-60 p.t.) 
N. Y. Harbor 7.5(16) (1)7.8-8.1(1) (6)$2.35-2.48(1) $2.05(1) 
do barges. .(1)6.8-7.4(9) S(1) (6§)2.32-2.45(2) 2.02(1) 
OO —= 8(6) 8.5(1) 3.00(1) eT 
Baltimore... 7.9(12) 8(1) 2.38(1) 2.05(1) 
do barges .. 7.8(5) ere 2.35(1) 2.02(1) 
Baton Rouge 7.301) 7.4(1) os 1.80(1) 
do barges.. 7.3(1) : anes 1.77(1) 
Boston 8(14) (1)8.1-8.5¢1) 2.35(1) 2.35(4) 
Charleston ...(2)8.1-8.2(2) rr: rr 2.00(2) 
Houston ..... (2)8.25-9(1) eons gwen 
do barges .(1)6.375-7(1) eis 2.05(1) 
Jacksonville . 8.8(6) . 
Miami ....... 8.8(4) 
Mobile ...... 8.8(2) © 
New Haven .. 7.6(8) 
New Orleans .(1)7.6-7.9(2) 
do os 7.6(1) ee 
Norfolk ......(3)7.9-8.2(1) 8(1) 2.05(1) 
Pensacola ... 8.8(1 wee eevee none 
Philadelphia . 7.5(9) 7.8(1) coos 2.50(6) 
do barges.. 7.4(7) aa coe oon 
Pt. Everglades 8.8(4) al . 
Portland .... 8(8) 8.5(1) ceo ene 
Providence... 8(9) 8.5(1) ee 2.32(2) 
Savannah ... 8.8(5) ceee cece eoce 


Tampa ..... ° 8 
Wilmington, 
N. C. 


eecee (6)8 


.8(8) 


1-8.2(3) 


FOB their refineries & tanker terminals, and of tanker terminal operat 
Prices in effect Aug. 


Baton Rouge barges 11.9(1); Houst 
New Orleans barges (1)11.5-11.85(1). 
Baton Rouge barges 10.9(1); Houst 
New Orleans barges (1)10.75-11.1(1). 


Diesel Oilt 


Oil Price Section 


Shore Plants 
(5@ cet.,55 d.i,) 


7.9(5) 


(1)8.2-8.6(1 
(3)8-9.5(1 
8.8(6) 
8.8(2) 
8.8(1) 
(1)8-8.2(2 
(1) 


7.7-8(2 


Light Dieselt 


No. 6 Fuel Bunker C Fuel Heavy Diesel Ships’ Bunkers 
No. 6 Fuel Barges Ships’ Bunkers Ships’ Bunkers (45 cet., 45 4.1.) 
N. Y. Harbor (8)$1.73-1.75(1) $1.70(10) $1.70(9) $3.15(3) $3.40(4 
Albany se 2.05(1) ‘ ocee nae oes 
Baltimore 1.73(4) 1 70 3) 1.70(3) 3.15(1) 3.4014 
Baton aatenet 1.48(1) 1.45(1) 1.45(2) 2.86(1) 3.11(1 
en. ascesvee 1.78(7) 1.75(4) 1.75(4) sane 3.44 
Charleston 1.68(2) 1.65(3) 1.65(3) > dae 3.36(2 
Corpus Christi 1.48(1) 1.45(1) (2)1.45-1.60(1) 3.15(1) mary 
Houston . .(€2)1.45-1.50(1) (2)1.42-1.45(4) (2)1.42-1.45(6) (4)2.86-3.10(1) (4)3.11-3 
Jacksonville 1.68(6) 1.65(6) 1.65(6) peas (2)3.69-3.¢ 2) 
Miami ...c.0- 1.63(1) 1.60(2) 1.60(2 ‘ 3.696(1 
Mobile - 1.58(1) 1.55(1) 1.55(1) ee 
New Haven... 1.75(2) 1.70(2) 1.70(2) ‘ ° 
New Orleans.. 1.48(3) 1.45(3) 1.45(4) 2.86(2) 3.1113 
Norfolk 1.73(3) 1.70(4) 1.70(4) - 3.40/ 
Pensacola .... 1.72(1) 1.72(1) 1.72(1) - . 
Philadelphia . 1.73(8) 1.70(8) 1.70(8) 3.15(2) 3.40(5 
Port ~~) paeeaaana 1.63(2) 1.60(3) 1.60(3) s% 3.696(2 
Portland 1.78(2) 1.75(1) 1.75(1) 2° 
Providence 1.755(4) 1.725(3) 1.725(3) 3.526(1 
Savannah 1.68(4) 1.65(5) 1.65(5) (3)3.69-3.¢ 1) 
Tampa ‘ 1.58(5) 1.55(5) 1.55(5) (2)3.69-3.¢ 2) 
Ww ilmington, | 
i Sy tus 


(a) Motor Method & Research octane ratings are approximately same. (b) 


rating is minimum of 5 points above Motor Method rating. 
of 10 points above Motor Method rating. 


+ One supplier 


+ 


t Shore plant prices subject to 0.5¢c per gal. discount 


offers 18c per bbl. discount from $2.38 & $2.35. 


3.36(3 
Research 


(c) Research octane rating is mi: 


; Bunker prices 21c per bbl. discour 








New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


Boston 





NATIONAL PETROLEUM N 





vs 





O 


Mo 


Di 


H 





Oil Price Section 





Gulf Coast__Cargoes, Domestic & Export, All Ports 


rgo prices are FOB ship at Gulf, minimum of 20,000 bbls., and are by refiners only to other 
refiners, export agents, or tanker terminal operators. The figure in parentheses after each price 
nd es the number of companies quoting that price. Prices in Effect Aug. 15. 


Aviation Gasoline 


GraGe TIBSTAS (AMP HEB) ccc cccccecsccccoseses 18(1) 
ude 100/130 (AN-F-48) ...cccccccccccccccces 16.25(2)—17.5(2) 
rae GEES CAPER) occ ccccccccccscseccocce 14.75(1)-16.5(1)-16.75(1) 
ide 80 (AN-F-48) ..... Pree Tr eT eee 15.75(1) 
Motor Gasoline Leaded 
°7E-BO GUE. GORD 6 oc cece cccccececsovcosse 11(1)-11.5(1) 
+78-80 Oct. (Premium) btenesseccceceses cath=41.24))-8) 
$978-BO Gat, GHIOMIIEE) co.cc cesesesesescececsves ne shee 
*74-76 Oct. (Regular) +e snnteeeeeasesecas eae 
Sg ee, Pe ee ee 10(1)-10. oneas~d0: 5(2)-11(2) 
ff Saree édeken ceccbedtedecse cota Seana 


* Motor Method & Research octane ratings are approximately same. 
t Research octane rating is minimum of 5 points above Motor Method rating. 
+t Research octane rating is minimum of 10 points above Motor Method rating. 
Kerosine & Light Fuels 
i3 kerosine : ‘ . i a ea 6.75(1)—7(1)-7.5(1)-8(1)-S8.5(1)-901) 


2 Fuel ... te ; veeececcee 6.625(2)-6.75(1)-6.875(1)-7(2)-8(1) 


Diesel & Gas Oils 


17 Diesel index 6.5(1)-—7(1)-7.125(1) 
s-52 Diesel index 6.625(1)-—7.125(1)-7.25(1) 
7 Diesel index . 6.75(1)-—7.25(1)-7.375(1) 


Heavy Fuels 
N 5 Fuel, 0-10 p.t 
Bunker C Fuel 


$1.95(1)-—$2.05(1)-$2.25(2) 


oe. 


$1.35(4)—$1.40(1)-$1.45(1) 


Aviation Gasoline & Jet Propulsion Fuel 


Prices in Effect Aug. 15 


Prices are for tank cars, barge or truck transport lots; aviation gasolines meet Specification AN- 
F-48, unless otherwise noted, jet fuel meets AN-F-32.) 


Aviation G li 

















District Grade 115/145 Grade 100/130 Grade 91/98 Grade 80 Jet Fuel(JP-1-2) 
New York, N.Y. 19.85(1) 18.1(3) (2)16.6-16.7(1) (1)15.7-15.85(1) 
Boston, Mass. .. Gnaa 18.2(2) 16.7(2) 15.95(1) 
Portland, Me, save ogee ones 17.8(1) 
is Uke «eee ° 18.1(1) 16.6(1) ones or 
Baltimore, Md. ° 18.1(2) 16.6(2) 15.85(1) ccee 
Norfolk, Va. ... eee 18.1(2) 16.6(2) 15.85(1) ecee 
Charleston, s. Cc. eees 18(2) 16.5(2) 15.75(1) see 
New Or leans, La. 18.75(1) 17(2) 15.5(2) 14.75(1) 9.6(1) 
(Baton Rouge) 
Houston, Tex. 18.75(2) 17(3) 15.5(3) 14.75(2) 9.6/1) 
Lake Port Terminal Prices 
Prices in Effect Aug. 15 

Buffalo Cleveland Detroit Toledo 
78-80 Oct. (Premium).. 15.3(2) cocces . © eee eee 
14-76 t. (Regular) ‘ 13 .8(2) cecewe © eases 
DEN sisseecescteeess See  . | -wacens ev 10.5(1) 
Diese a . j ce 10.1(1) my eae 9.852) 9.25(1) 
2 2 POE Aseetuwenien mdaman peaeas 10.6(2) 10.1(2) 
No. 2 Fuel rr err (1)9.6-9.85(1) 9.1(2) 
Ae WUE nacnnadcichen “enka 6.35(1) 6.35(2) 5.75(3) 
oe ee 7.2(2) 6(1) 6.1(2) 5.5(3) 


Tanker Market Report 


lied by Dietze Inc., New York, N. Y., oil & ship brokers & tank steamer chartering agents. 
reference is made to USMC, it is to be considered the USMC rate in effect June 30, 1948 
s over 14,000 TDW. The rates shown under the headings ‘‘Last Paid’’ & ‘‘Owners Ask’’ 
vessels over 14,000 TDW. All rates shown are on basis of tons of 2240 pounds & in dol- 

n. Approximate rates in cents per bbl. may be determined by dividing per-ton rate by 





follow conversion factors: gasoline, 8.7; kerosine, 7.9; No. 2 fuel, 7.5; 30 gravity crude, 7.3; 
NO, , 6.9; bunker ‘‘C”’ 6.5. acme, ome 
LAST PAID OWNERS ASK 
New York... (Clean)....§ 1.28 $ 1 43/1.57 
orn COR case Ree 43 
NWI 2k Seems F 4 60/3.93 
as I 7 ).0e, GIONS. oc ccctcccee De 6.54/7.09 
—s i North Hatteras..... coco Oe 7.62/8.26 
UNITED STATES FLAG CHARTERS 
VE. SEL TDW CARGO TRADE RATE LIFTING 
‘el Y M. DAWES 15,500 Dirty USGulf/USNH $1.21 Late Aug. 
ed \W A. HUMPHREYS 9,500 Dirty Port Arthur/Tampa 1.15 Early Sept. 


FOREIGN FLAG CHARTERS 


I 10,000 Dirty Aruba/Genoa 3.53 Aug. 

ECHT 10,000 Edible Oil La Plata/U.K.Cont. 42 ‘ty Late Sept. 

tA 10,000 Dirty Basis Ras Tanura/Genoa 4.< Sept 

9,000 Clean NWI/Norway 27 Pir. Aug. /Sept. 

s R 8,000 Dirty NWI/Norway 26/-d Sept. 

: 9,000 Dirty NWI/Rio Grande del Sul £11,000 Sept. 

R Il 9,500 Dirty Basis USGulf/Stockholm 4.76* Aug. 

: 6,500 Clean Constanza/Dalny 82/6d Early Aug. 

ELI 12,000 Clean NWI/Norway 27/-d Oct. 

, a followed by further trip 30 Kr. Dec, 
k e Kroner 


poses of rate calculation only, it has been assumed that New York is the port of dis- 
ever the range USNH appears. 


Augus’ 17, 1949 


Refinery & Terminal Prices (Continued) ; 


LPG Prices 


Prices in effect Aug. 15 


(Of refiners, FOB refineries, in cents per gal., 
tank cars er transport trucks) 

Com- in- Com- Indus- 

mercial dustrial mercial trial 


District Propane Propane Butane Butane 
N.Y. Harbor . 5.5(1) 65.5¢(1) 4.75(1) 4.75(1) 
Philadelphia .. 5.5(1) ccoe eves ecco 
Baltimore eees oeee ecco eeee 


Hastings, W.V a. 
New Orleans 

Houston . 
ToledO .....+. 


Naphthas _ Solvents 


Prices in effect Aug. 15 
(FOB Group 3) 
Stoddard solvent ......... 
Cleaners naphtha 
V.M.&P. naphtha 
Mineral Spirits 


(2)10.375—10.875(1) 

ee 10.875(5) 

. .(4)10.875~-11.375(1) 
. (4)9.875—10.375(1) 


Rubber solvent ...... -+ ++ (1)10.375-11.375(1 
Lacquer diluent .......... (3)11.125-11.375(2) 
Benzoil diluent seeee 2.125(3) 
WESTERN PENNA, 

Other Districts: 

Untreated Naphtha 12.75(1) 


Stoddard Solvent Sobpitpiame 13(1) 


OHIO—Quotations of S.O. Ohio for delivery to 
Ohio points: 


VM&P Naphtha . re 16.0 
Mineral Spirits & ‘Stoddard Solvent 15.5 
Rubber Solvent ....... peecee 15.0 


E. TEXAS (Truck nenpeeees ) 


Stoddard Solvent , 10.75(1) 
KANSAS (For Kan. Dest’n. only) 
Stoddard Solvent ......eeesesceess 12.375(1) 
ATLANTIC COAST 
V.M.&P. Mineral 
Naphtha Spirits 
New York 
Harbor ....... 15(4) 14(5) 
Philadelphia .... 15(4) (4)13-14(1) 
Baltimore ...... ° . 13.5(3) 
BOGOR cccccccss 15.5(4) 14.5(5) 
Providence ..... ecee 14.5(3) 


Mid-Continent Lubes At Gulf 


(In packages, FAS, New Orleans, in bulk, 
FOB terminals 
Prices in effect Aug. 15 
Bright Stock Steel Drums Bulk 


D color, Vis. at 210° 


150 vis., 0-10 p.p.(1)29.5-30(1) (1)18-19.8(1) 
Neutral Oil Col, 
200 vis. 3. 15.3(1) 


Pacific Coast 


Prices in effect Aug. 15 
(In Ships’ Bunkers, Diesel Fuel Bunker © Fuel 


or Deep Tank Lots) (P.S. 200) (P.8. 400) 
San Pedro, 

Calif. .... $3.35(4) $1.60(4) 
San Francisco 3.56(4) 1.6514) 
Portland, Ore, 3.77(4) 1.90(4) 
Seattle, Wash. 3.77(4) 1.90(4) 


Mexican Bunker Prices 
Prices in effect Aug. 15 


Mexican Gulf Ports 
U.S. Dollars per Bbi. 
Diesel 


Bunker © 
(Ships’ (Ships’ 
Bunkers) Bunkers) 
po TT $1.45 $3.75 
Vo, are $1.45 cone 
Minatitlan ........s66. $1.45 3.75 
Pacific Coast 
Guaymas ........ péee $3.16 $3.9 
Manzanillo .......6++. 3.16 3.66 
Salina Cruz .......... 3.16 3.50 
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PETROLEUM INSPECTORS 


Now in Chicago and 33 other 


oil transportation centers 


throughout the world. 
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Oil Price Section 





Commercial or consumer tank car, 


as shown in nezt 





tank wagon 


dealer and service 
station prices for gasoline do not include taces; they 


Tank Wagon Prices 






do, however, in- 





clude inspection fees as 


separate column, include 1.5c federal, and state taxes; also city and 
county taxes as ‘indicated in footnotes. toe tank 

do not include taxes; kerosine taxes where levied are 4 
Dealer discounts are shown in footnotes. 


notes. 


Aug. 15, 1949, as posted by principal 





ATLANTIC Atlantic White Flash 
(Regular Grade) 
REFINING Gaso- Gaso- Kero- 
line line sine 
T.W. Taxes T.W. 

Philadelphia, ve. ponain - 14.2 6.5 11.9 
Pittsburgh ... cocenes Gen 6.5 13.1 
Allentown ......--cee06 14.8 6.5 12.5 
Erie hae hi eten nseeawe 15.1 6.5 13.1 
BOPOMAGH ccccccccoccsce 15.1 6.5 12.8 
DE: spncesevesvecve 15.1 6.5 13.1 
WEMPOTIUM = cw cc cc cc cccce 15.1 6.5 13.1 
EMGIBMR cccccccccccccee 15.1 6.5 13.1 
Uniontown .......-46. o ween 6.5 13.1 
SSSOEEEE ccccccccesse Meee 6.5 12.5 
WHIMAMGBOTE .cccccccce 15.1 6.5 12.8 
Dover, iL sen0asessan” ae 6.5 12.2 
Le 6.5 11.9 
BOSOM, MAGS, .ccccccce 34.2 4.5 ovwe 
NEE. Gns05 00dedurt 14.8 4.5 ae 
WOPCOBtO® ceccccccccccs 14.3 4.5 eeee 
en ENED ssccccececes Beet 4.5 eee 
Hartford, Conn, ....... 14.4 5.5 oe 
BO IEE 6 oc ccccceces 14.3 5.5 ece 
Providence, R. I. ...... 14.1 5.5 re 
Atlantic City, N, J. .... 13.7 4.5 >  Y 
COMIGOR ccccccececse ‘< --aee 4.5 11.7 
TEED lceaceceos : mae 4.5 11.5 
Baltimore, Md, .... 13.6 6.5 eee 
Hagerstown  ......see06 14.4 6.5 ain 
eemeneme, Va, ..cccose 13.8 7.5 12.5 
Wilmington, N. C. .... 14.1 7.5 12.1 
ee, SE novtewes 15.6 8.5 rr 
Jacksonville, Fla, ...... 14.9 8.5 

Mineral Spirits V.M.&P. 

T.W. T.W. 
Philadelphia, Pa. 15.00 16.5 
Pittsburgh, Pa. .... 17.5 18.5 
Fuel Oils—T.W. 

1 2 5 6 
Phila Pa : 11.9 10.4 7.05 5.12 
Pittsburgh " os 11.6 ° eee 
omens rrr 12.5 11.0 ° 

aan Del. 11.9 10.4 

Dover ... eeee 10.7 ° 
Springfield, Mass. .... 11.6 e 
Worcester ..... rer 11.6 ‘4 
Hartford, Conn 10.7 
Taxes: 


Brunswick, Ga.. 


kerosine price does not in- 
clude ic state tax. 


Discounts: 
Kerosine, Nos. 1 & 2—-0.5c per gal. 
Notes: 
Kerosine—Thru Penna, & Del., add 2c per 


gal. for t.w. deliveries of less than 25 gals. 

at one time. 
Gasoline T.W. 

sumerfrs; 


prices are to dealers & con- 
kerosine T.W. prices to consumers. 


Mineral Spirits prices also apply to Stoddard 
Solvent. 


(N. B. Prices are Continental's 
‘“‘normal’’ prices. Current sell- 
ing prices may be lower than 
‘“*normal’’ because of local com- 
petition.) 


Conoco Demand 

(3rd Gaso- Kero- 

(regular) Grade) line sine 
Tank Wagon Taxes T.W. 


CONT’L 
OIL 


Denver, Colo, ... 14.8 13.8 7.5 14.7 
Grand Junc. .... 17.2 16.2 7.5 17.1 
PUD ccscccecs BS 14.8 7.5 15.6 
Casper, Wyo. ... 15.7 14.7 6.5 14.9 
Cheyenne ....... 15.8 14.8 6.5 15.7 
Billings, Mont, . 17.0 16.0 7.5 16.2 
err steve Saee 17.0 7.5 17.9 
Sreat Falls .... 17.0 16.0 7.5 17.9 
Bk éeanedas 17.5 16.5 7.5 17.9 
Salt Lake, U. .. 16.4 15.4 5.5 16.5 
Twin Falls, Ida. 19.2 18.2 7.5 19.3 
Albuquer,, N. M. 15.6 14.6 9.0 15.0 
MOUWEE cccccsce 14.8 13.8 9.0 14.3 
Santa Fe ....... 15.9 14.9 9.5 15.3 
Muskogee, Okla.. 14.0 13.0 8.0 12.9 
Oklahoma Citv.. 14.0 13.0 8.0 12.9 
Tulsa ... sooo 86.8 13.0 8.0 12.9 
Taxes: 

Gasoline tax column includes these city 
taxes: Albuquerque & Roswell, 0.5c; Santa Fe, 


lc; Cheyenne, 1c; Casper, lc. 
Notes: 
7. 


prices are to consumers & dealers. 
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These prices in effect 
marketing companies at their 
headquarters offices, but subject to later correction. 


in e taxes, shown in 


on prices also 


icated in foot- 1/20c; N. C. 1/4 





Inspection fees per gal., 
unless otherwise specified, are as follows: 


Ala. 1/40c on gasoline; Ark. 1/20c; Fla. afess Ill. 3/100c; Ind. 2 
Kans. 1/100c, La. 1/32c; Minn. 5/200c; Mo. 





included in both gasoline and kerosine pr es, 


Ala. 1/2c; 








Humble 

HUMBLE (Regular) Gaso- 
OIL Tank Re- line 

Wagon tail Taxes 
Dallas, Tex. ..... 13.0 18.0 5.5 
Bt. WOFth weccsce 13.0 18.0 5.5 
SEE caccesses Bee 18.0 5.5 
San Antonio ..... 13.0 18.0 5.5 

Ke e 

Tank Wagon Retail 
Dames, TER. ccees 12.5 17.0 
i, WON cesces - 12.5 17.0 
Houston ...... eee 12.5 17.0 
San Antonio ...... 12.5 17.0 
Notes: 


T.W. prices are to all classes of dealers and 
consumers, 





IMPERIAL Esso Gasoline 
(Regular Grade) 
OIL Kero- 
G Ti G Ww sine 
T.W. Taxes T.W. 
Hamilton, Ont. .... 21.5 11.0 23.5 
OUD: cnr00ces000e Bee 11.0 23.5 
Brandon, Man, .... 27.2 9.0 29.2 
Winnipeg, ererrreee., Ft 9.0 27.4 
Regina, Sask, ...... 24.5 10.0 26.5 
Saskatoon veoesecee Eee 10.0 28 .5 
Edmonton, Alta, .. 20.7 9.0 22.7 
Calgary ... ee SF 9.0 22.7 
Vancouver, B. ‘Cc. os ao 10.0 24.0 
Montreal, Que. .... 21.5 11.0 23.5 
St. John, N. B. .... 19.0 13.0 22.0 
Halifax, N. S. .... 19.0 13.0 22.0 


Taxes: 
Gasoline taxes are provincial taxes. 


Notes: 


Prices are per imperial gal. which is 1.2 
S. gals.—T.W. prices are to divided & 
undivided dealers. 


Fire-Chief Gasoline 
(Regular Grade) 
Dealer Gasoline Dealer 


TEXAS 
co. 


T.W. Taxes T.W. 
Dallas, Tex. .... 13.0 5.5 12.50 
Fort Worth .... 13.0 5.5 12.50 
Wichita Falls .. 13.0 5.5 12.50 
Amarillo ....... 13.0 5.5 12.50 
ZEEE wceecsoees Sac8 5.5 12.50 
BE POS coccccce 15.0 5.5 13.85 
San Angelo .... 13.0 5.5 12.50 
WOGS coccscccse 38.9 5.5 12.50 
DE 66s wconee 13.0 5.5 12.50 
POE seccsece Bee 5.5 12.50 
San Antonio .... 13.0 5.5 12.50 
Port Arthur .... 13.0 5.5 12.50 
Notes: 


Dealer t.w. prices apply also to all classes 
ee with minimum delivery of 50 
gals. 


CALIFORNIA CHEVRON Base 

(Reg- Av. Gaso- Kero- 
STANDARD ular) 80/87 line — sine 

T.T. T.T. Taxes T.T. 
San Fran., Cal. .. 14.1 17.6 6.0 18.1 
Los Angeles ...... 13.6 TF 6.0 17.6 
PEED scuscvecsooe Ben 19.0 6.0 19.5 
Phoenix, Ariz. .... 16.9 20.4 6.5 20.9 
BGs ecccnee SOc 20.3 7.0 20.8 
Portland, Ore. .... 14.7 18.2 7.5 20.2 
Seattle, Wash. .... 14.7 18.2 8.0 20.2 
Pe: Aon tee ene wee 21.1 8.0 24.1 
WOE ccccvcccsce Beet 18.2 8.0 20.2 
Boise, Id: ho wate to 22.8 7.5 25.1 
Salt Lake, U. oe Boe 19.4 5.5 16.5 
Honolulu, 'T. H. 15.1 18.6 7.5 19.1 
Fairbanks, Alé uska. 26.9 30.4 3.5 36.9 
Juneau « 26.2 19.6 3.5 21.6 
Taxes: 


Boise 7.5c tax applies to motor fuel only; 
avgas taxes are 1.5c federal, 2.5c state. Hono- 
lulu 7.5¢c tax applies to motor fuel only; avgas 
taxes are 1.5c federal, 4c territorial; Honolulu 
TT prices also do not include Hawaiian gross 
income tax of 1% to resellers, 2.5% to con- 
sumers. 


Ss. D, 





California Standard (Cont.) 


Notes: 


Iowa 1/50c; Mich. 


1/25c; Neb. fs et 
c; N. D. 1/20c; Okla, '2/25¢; 8. C. 1/8c; 
Tenn, 2/5c; aad “Wise. 3/100c. 


Kerosine inspection fees only: 


1 


1/40¢; 


Prices for Chevron Supreme (Premium) are 
2c higher than Chevron (regular), except Utah 
which is 1.5c higher than Chevron (regular). 
Prices for Chevrcn Aviation 91 are 2c above 
Chevron Aviation 80; for Chevron Aviation 100, 
for Chevron 
Aviation 115. 8c above Chevron ‘Aviation 80 

Base kerosine t.t. prices, except at Salt Lake 


5c above Chevron Aviation 80; 


City, apply to deliveries of 40-199 gals. For 
other deliveries: less than 40 gals., add 4c: 
200-399 gals., deduct 3c; 400 gals. & over, 
deduct 4c; tank car-truck trailer, deduct 5.5c. 
ESSO Esso Gasoline 
(Regular Grade) Kero- 
STANDARD Ganetine Gasoline sine 
T.W. Taxes T.W. 
Atlantic City, N. J... 13.7 4.5 41.9 
WOW ccc cccvvescces 13.7 4.5 11.5 
Baltimore, Md. ...... 13.6 6.5 11.8 
Cumberland ......... 14.8 6.5 13.1 
Washington, D. C. 14.0 5.5 12.2 
Danville, Va. ......-. 14.5 7.5 13.1 
Petersburg ....ccccee 14.1 7.5 12.7 
WOOREOIR ccc cccccccess 13.4 7.5 12.1 
errr re 13.8 7.5 12.5 
RROGMORG cccccccceces 15.4 7.5 14.0 
Charleston, W. Va. .. 15.4 6.5 14.7 
PairMont .rccoceccsece 15.3 6.5 15.0 
Parkersburg ......--. 15.3 6.5 13.3 
Wheeling .... nase Eee 6.5 15.9 
Charlotte, N. C. caw we 15.0 7.5 12.8 
BEY ccc ccciccccet 15.2 7.5 13.0 
BO sccsciccvess DSH 7.5 13.3 
Pe séeavonseures 15.2 7.5 13.0 
0 eer. oe 14.8 7.5 12.5 
Charleston, S. C. .... 13.9 7.5 
CE: accnceseesae Be 7.5 
Spartanburg ......... 14.5 7.5 — 
New Orleans, La. .... 13.8 10.5 11.6 
Baton Rouge ........ 13.5 10.5 11.2 
BREE sccccccescss MHS 10.5 12.7 
Lake Charlies ........ 13.6 10.5 12.0 
Shreveport .........- 15.0 10.5 11.7 
New Iberia .......... 13.8 10.5 11.6 
Knoxville, Tenn. ..... 14.8 8.5 12.5 
CO rere | 8.5 12.4 
CHAGLAMOGGGR 2. cccccee 14.7 8.5 12.4 
| rrr rerrr rr 15.2 8.5 13.0 
Little Rock, Ark. .... 15.1 8.0 13.1 
Mineral Spirits V.M.&P 
T.W. T.W 
Newark, N. J. ...... 15.0 16.5 
Baltimore, Md. ..... 17.5 ; 
Washington, D. C, .. 17.5 
Fuel Oil—T.W. 
No.1 No.2 No.4 No.6 
Atlantic City, N.J. 11.7 10.4 .....  0-+:; 
MOWEEE 000 s06ere 11.5 10.4 $2.904 $2 156 
Baltimore, Md. 11.8 10.7 2.91 2 196 
Washington, D. c. 12.2 11.1 +3.11 2.296 
Norfolk, Va. . + oe 10.3 os 
Danville ....... oe eses 11.4 
Petersburg - ae 11.0 
Richmond ....... 12.5 10.7 
Roanoke .......+. rr 12.3 
Charlotte, N. C. . 12.8 11.4 
DE «fcccccece 13.0 11.7 
DE =p sccceene Be 11.9 
Charleston, S. C.. .... 10.7 
Columbia ....... cose 11.8 
Spartanburg ..... «..- 11.2 ocee 
Taxes: Louisiana kerosine prices do in- 
clude lic state tax. 
Discounts: ae 
Kerosine, Nos. 1 & 2—0.5c to cons 
resellers. 

Naphtha—Newark t.w. prices are $0 
liveries of 200 gals. or more; less t! el 
als., 0.5c over posted t.w. prices; stee) oY 
eliveries, 6c over posted t.w. prices 7 
more & "Washington prices are for t 

liveries of 25-99 gals., no discounts. 

Notes: q & 
Gasoline T.W. prices are to consu s 
dealers. te 

Effective 4-6-49, minimum retail ee 
price of 17.7c (ex tax) for Esso © 


posted throughout New Jersey. 
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Oil Price Section 
» _ . 
Tank Wagon Prices (Continued) 
SOCONY 
VACUUM 
_ Mobilgas Aircraft 8/V 8/V 
: Grade Grade Grade Mobilgas Mobilfuel MOBILHEAT No. 4 No. 6 
Gasoline 80 91 100 (Regular Grade) Mobil Kerosine Diesel (No, 2 Fuel) Fuel Fuel 
Taxes T.W. T.W. T.W. C. T.W. T.C. Yard T.W. T.C. T.W. T.C, Yard T.W. T.W. T.W. 
New rk City: 
MAL, sesseceee 5.5 eeee eves cece esee 14.1 seee ; 12.3 11.4 10.4 8.3 5.12 
BronX cecccccee 9.85 cee ccee eeoee ecee 14.1 oe 9.6 12.3 11.4 s.0 10.5 8.3 5.12 
KingS ccccccces 5.5 eoee cece eoce © oe 14.1 8.6 9.4 12.3 11.4 7.6 7.9 10.4 8.3 5.12 
QueenS .ce.oeee 5.5 eeee ecee cooe ecce 14.1 .. 12.3 11.4 10.4 8.3 5.12 
Richmond ....-. 5.5 9.4 ocece ee 14.2 8.5 9.8 13.0 11.4 7.5 8.2 10.8 8.3 5.12 
J Albany, N. Y 5.5 21.3 22.3 24.8 12.8 13.8 8.9 9.1 12.2 8.5 11.2 8.0 8.2 10.7 8.14 5.71 
) Binghamton 5.5 ° ° eces 14.4 15.5 9.8 10.0 12.9 eses 12.6 9.6 9.2 12.1 eeee eee 
: Buffalo 5.5 20.5 21.5 24.2 13.8 14.8 9.9 10.1 13.2 10.1 13.0 9.6 9.8 12.5 eee 8.4 
J Jamestown 5.5 21.8 coe occe 14.3 15.4 10.1 10.6 13.6 20080 12.7 9.6 10.1 12.2 ee eo 
, Mt, Vernon “es 5.5 sikea Seed asain Pana 14.3 cece 9.7 12.8 ee 11.4 eees 8.1 10.9 8.5 
? Plattsburg ....... 5.5 giee nen er ea 15.3 10.1 10.1 sees eeee sees 9.0 9.2 11.7 oe 
Rochester ........ 5.5 20.4 21.4 23.4 14.1 15.2 9.8 10.0 13.1 e968 12.5 9.4 9.6 12.0 
. BYTACUSE coccccece 5.5 22.0 23.0 25.0 13.8 14.8 9.8 10.0 13.1 9.5 12.1 9.0 9.2 11.6 
r Bridgeport, Conn. . 5.5 abs ip been een 14.3 8.6 8.6 eoes toes eoee 7.6 7.6 10.3 
DOBDUTY ccccccces 5.5 eves esee coos ee 14.9 ee. 10.7 owe ese ees ones 8.7 11.0 
MPtRONE: cctcccdes 5.5 ints . or 13.1 14.4 9.0 9.0 vee 8.9 11.6 8.0 8.0 10.7 
New Haven ...... 5.5 20:3 ee ocee 13.0 14.3 8.6 8.6 sass 8.2 10.9 7.6 7.6 10.3 
Bangor, Me. ..... 7.5 24.8 - een 13.4 14.8 9.5 tees 13.5 9.2 12.3 8.7 eee 11.8 ee 
DEE scasecnce Toll 22.4 23.4 ee 12.9 14.1 8.8 12.8 8.4 11.3 8.0 ees 11.0 . 
Boston, Mass. .... 4.5 19.0 20.0 22.0 12.9 14.1 8.8 12.9 8.4 11.5 8.0 ees 11.1 : 
Concord, N. H. .. 5.5 ny oan - ra 15.1 sees . wees 12.2 ceee 9.6 11.7 
. Lancaster ...cc.-. &.5 vine nei - “~ 16.4 ee esos 14.9 eee 13.5 10.7 13.0 
Manchester ...... 5.5 ese oe eee 14.6 ose, 10.2 13.8 ese 12.3 cece 9.5 11.8 
Providence, R. I... 5.5 18.9 19.9 21.9 12.9 14.1 8.8 9.4 12.7 8.4 11.3 8.0 8.4 11.2 
Burlington, Vt. 6.5 sie << 13.9 14.9 10.2 10.2 eee 10.0 12.8 9.0 9.0 11.6 
Rutland ..ciccececes 5 ° oce eeee ee 15.5 ecee 10.7 ose 13.0 9.7 12.1 . rrr 
Tank Wagon Prices Buffalo N. Y. City Rochester Syracuse Boston Hartford Providence 
Ee ere jd: withighdnatinntahis 16.5 15.0 18.0 19.0 16.0 17.5 16.5 
Ve, DD. wens se cecenssae ep eccrecne 18.5 16.5 19.5 25.5 17.5 19.0 18.5 
— aw alee prices do not include 2% city sales tax applicable to price of gasoline (ex tax). 
scounts: 
Mobil Kerosine & Mobilheat (No. 2)—0.5¢c to resellers & consumers; additional 0.5« discount at Mt. Vernon for deliveries of 300 gals. or 
more 
Mobilfuel Diesel—0.5c to resellers & consumers, plus 0.5c for single T.W. deliveries of 800 gals. or more. 
Notes 
Gasoline T.W. prices are to Consumers & Dealers. 
Syracuse V.M.&P. price is in steel barrels. Jamestown t.c. prices are delivered prices; all other t.c. prices are FOB bulk terminals 
STANDARD Aviation Gasoline-Cons. T.W. Sohio X-70 Gasoline 
Sohio Esso (Regular-Grade) Naphthas & Solvents—Cons. T.W. 
Avia, Avia. Esso Esso Con- Re- S8.R. D.C. V.M.&P. Sohio - ; 
Gasoline 62 80 Avia. Avia. sumer sell- Sol- Naph- Naph- Varno-_ Sol- Kerosine No. 1 No, 2 
es Clear Clear 91 100 T.W. ers 8.8. vent tha tha lene vent T.W. Sohico-Heat Sohio-Heat 
Akron .... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Canton ... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cincinnati . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cleveland 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Columbus 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Dayton 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Lima ..... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Mansfield 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Marion ... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 12.5 12.70 
Portsmouth 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Poledo .... 5.5 20.0 22.0 23.0 26.0 18:5 15.0 19.0 19.5 20.5 20.55 20.0 20.0 13.5 13.5 12.30 
Youngstown 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Zanesville . 6.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Taxes: Effective Jan. 1, 1948, hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax 
Exemption Form A-10 to supplier. 
Discounts: Esso Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Fuel Oils—Prices shown are for t.w. & drum deliveries of 50 gals. or more; prices for deliveries of less than 50 gals. are 0.5c higher. 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5¢; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 
.., 0000 or more gals., 1.5¢. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5c. 
Notes: Renown (third-grade) gasoline prices are same as X-70 unless otherwise noted. 8.S. prices are at company-operated stations. 
Blue Crown (3rd Grade) Oleum V.M.&P. Stani- . 
nell an GCeewe, { Reg. Grade) Spirits Naphtha ool ' Zanes era c Ne = 4 —_ 
ue (Prices are base prices befor scounts) J 
Cr’n, Cr’n, Cr’n. Gaso- Kero- oO .,, e 19.7 . 20.7 20.2 4.5 KENTU Dealer Taxes T.W. 
Ye ou Dir.  itline ome EDOGUEES _coccece 21.4 22.4 21 ? a Covington, Ky. ....... 13.8 8.5 14.3 
-.W. T.W. T.W. Taxes T.W. {| se ee -. 19.2 18. a y 5 
7 7 : i be 200 19'5 i's EMERREROR cccceccceces 36.8 8.5 14.0 
— ll 17 9 15.9 4.5 15.1 Milwaukee _.. 19.9 209 20.4 5.5 OO eer 15.5 8.5 13.3 
x 17.6 15.4 5 14.8 Minneap’ls. .. 19.7 20.7 20.2 1.5 PORE sctckccdcds MA 8.5 13.0 
rere 17.9 16.4 4.5 15.1 4 
17.7 16.2 4.5 14.9 : Jackson, Miss. ....... 15.4 7.5 12.9 
Ind.. 17.8 16.3 5.5 15.0 en Ww. Vicksburg ituceva ae 7.5 12.4 
s 8 5 5.5 2 - r 
- eee Le .'s Le Standard Stonsten Birmingham, Ala, .... 15.4 8.5 13.2 
e lich. .. 16.9 15.4 4.5 14.4 Heater Oil Furnace ol BECWES «cccsccvsecceoses 14.9 9.5 12.9 
Ta ds .. 16.9 15.4 4.5 14.4 1-99 gals. ...... 13.8 12.8 Montgomery .......... i5.5 9.5 13.3 
Sag ses 26.0 28.4 4.5 14.4 100-149 gals. ....... 12.8 seen a 
Gree Wise. 18.3 168 55 15'5 150 gals. & over ... 12.3 eas Atlanta, Ga. .......... 15.6 8.5 13.0 
MilWauiee 2.2... 18.1 16.6 5.5 15.3 100-399 gals. ....... re 11.8 Augusta ...... —a 8.5 13.7 
~~. kaw 18 9 16.5 5.5 15.2 400 gals. & over ... naw 11.3 RE Saardantadinacses? Se 8.5 13.1 
Me, r ee ° ° 5 o. Lau P 9 5 9 
My aul .. 17.9 16.4 . 6.5 15.1 Stanolex Stanolex Savannah .. ‘ 14 5.9 2.7 
wank cae Se 9S Caw SC ee Fuel A Fuel C Jacksonville, Fla. ..... 14.9 8.5 12.7 
Mas Ia,. 17.3 18.3 15.3 5.5 26-8 S90 DR. sss satses 8.4 7.25 A a eee 15.2 8.5 13.0 
St. I ie oa oe oo Pe 750 gals. & over ... 7.65 6.5 Pensacola ............ 14.9 9.5 12.6 
ar y .-. 15.4 13.9 14.4 5.0 13.6 3 Furnace Oil TAMPA coccccccccccves 14.9 8.5 12.7 
St. ne eee en, eee 100 gals Sintiiue 
Pare . ... 18.9 17.4 16.9 5.5 16.1 1-99 gals. & over — 
vi -+- 18.4 16.9 16.4 5.5 15.6 Indianapolis ........ 13.0 12.0 Gasoline tax column includes these city & 
“done ns. . 14.4 14.1 13.6 6.5 12.8 DE ciaxdss cones 13.5 12.5 . , 
ee <  % meee o ee Sonetienn eho 130 12.0 county taxes: Mobile, 2c city; Birmingham, ic 
Minneapolis ........ 11.7 10.7 county; Montgomery, ic city & 1c county; Pen- 
inavo Aviation Number 80 2 i etvekeebe-s 12.0 11.0 sacola, ic city. Other taxes not included in 
— Cons. T.W. Taxes eng City ..-+-++-- 12.1 11.1 prices: Georgia, kerosine, 1c; Montgomery, 
i eaceaus 22. 5 axes: : 
Farg 7 — Gasoline tax column includes these city | nea Mg Mississipp!. kerosine 0.5c. 
ee 1! teesees 21.9 5.5 taxes: Kansas City, 1.5c; St. Joseph, & St. Seseatne @2e 
eee panemeun 21.4 5.5 —.. ic. Naphtha e - — includes are yea 
‘ndlar Ind. . federal & state taxes, Iowa kerosine prices do . : 
Kans — . on 21.0 5.5 not include 4c state tax. State sales, occupa- Notes: 
O. «+. 19.4 5.0 tion, consumer & use taxes to be added where Consumer t.w. prices are same as net dealer 
Cont’d in next column) applicable. prices. 
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barrels) 
Change 
from 
July 30 Aug. 6 July 30 
Pennsylvania Grade 3,257 3,303 46 
Other Appalachian. 2,008 2,225 217 
Lima-Michigan .... 1,196 1,187 9 
lllinois-Indiana ... 14,067 13,361 706 
Arkansas sa 2,984 2,914 70 
Kansas 8,577 8,319 258 
Louisiana: 14,980 15,182 202 
North 3,703 3,671 2 
Gulf 11,277 11,511 234 
Mississippi : 3,168 3,092 Te 
New Mexico aed 7,530 7,474 ot 
Oklahoma 30,773 30,723 50 
Texas: 25,584 2,465 9 
East Texas .... 16,659 16,295 364 
West Texas aa 50,372 49,105 1,267 
Gulf Texas 29,418 28,895 923 
Other Texas 29,135 28,170 IO0 
Panhandle .... 5,350 5,319 31 
North 7,524 7,451 ‘ 
South 6,679 6,284 39 
Other 9,582 9,116 16 
Rocky Mountain 14,197 14,110 S7 
California, includ- 
ing heavy 35,470 rh - 


Foreign 


Total crud 


in 


Total located in Bu 


8,208 


de stocks 


Ss 271,999 


reau of Mines’ East 
Coast District .. 15,016 


267,714 








Penna. Crude Runs to Stills 


(Compiled by National Petroleum Ass? 
reports of all companies refining Penna 


Crude. Figures in b/d 
Week Ended Week Ended Week I ue 
Aug. 6, 1949 July 30, 1949 Aug. 7. ‘9 


34,652 


38,264 


» 


— 
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‘American Petreleum Institute figures in Gasoline 
thousands of barrels of 42 gallon each. Production at Gas OU & 
Figures include reported totals plus es- Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel Oi 
timate of wmnreported amounts and are Daily Average % Operated Natural Blended Production Production 
therefore on @ Bureau of Mines basis.) Week Week Ended Week Ended Week Ended Week Ended 
Districts Aug. 6 duly 30 Aug. 6 duly 30 Aug. 6 duly 30 Aug. 6 duly 30 Aug. 6 duly 36 
Bast CORSE 2ccccccccccccecccccccccsccccce 755 744 84.4 83.1 2,150 2,362 156 173 1,072 1,189 
Appalachian (Dist. 1).......-seesseeeeees 67 72 56.8 61.0 245 233 11 29 68 52 
Appalachian (Dist. 2) ....scsssceseees 65 63 86.7 78.8 228 251 15 a) 41 31 
Sel, This Bele Se ecc cece ee acsacscncesecses 894 897 82.8 82.4 3,498 3,456 320 283 910 869 
Okla., Kans., Mo. . Terre eT rerrer 408 412 81.9 82.7 1,659 1,610 153 124 609 552 
ilar TE kas bo00 0c nccuae se a8 ebeecenas 216 223 72.7 75.1 1,034 1,095 84 87 134 139 
Seas GE GE cas ccccsvoccenestescccss 1,260 1,225 79.7 77.4 4,293 4,191 446 416 1,579 1,500 
SC Pe pi cceatccndesiabeces 424 424 92.6 92.6 1,626 1,473 357 250 643 778 
i: CA SD ao. deedatanes ct desceens 76 77 79.2 80.2 206 206 35 27 81 83 
eee Be. Gis Ws 65 6) 6454.00 0000 0858-000 11 11 73.3 64.7 43 45 oon ° 14 12 
Becky BER, CHEER. ES) cccwcscccccsse eceecceces ° 174 170 84.9 83.7 540 550 14 23 225 211 
CICOUEE © iv. Ke 06 06 00.0d 60.06 boss ve be cceeeses 838 869 78.8 81.7 2,378 2,586 72 57 883 877 
Setel TH. Bee, OE Oi. TNR. occ cece sears *5,188 5,187 81.3 81.1 17,900 18,058 1,663 1,478 6,259 6,293 
U. S.—B. of M. Basis Aug. 7, 1948...... 5,641 96.4 17,669 2,126 6,975 
ee: CE Ge, ioe Gabi dduy ieee cect cae 4,350 4,318 15,522 15,472 1,591 1,421 5,376 5,416 
Mast of COE... AUB. FT, BOOB. cccaccccces 4,713 15,038 2,021 6,289 
* Includes 438,000 bbls. of foreign crude runs, 
Per Cent 
Residual Total Total Stocks Total Stocks Stocks of Daily 
Fuel Oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Aug.6 July 30 Aug.6 July 30 Aug.6 July 30 Aug.6 July 30 Aug.6 July 30 Aug. 6 
East Coast 2... .ccsscccccceseess eeesece ° 1,205 1,087 10,286 10,163 22,284 21,963 10,319 10,272 25,053 25,160 100.0 
Appalachian (Dist. 1)...........-. Cee enewe 66 61 419 430 687 688 533 517 2,376 2.549 90.4 
pee Sa eer re 76 72 149 147 255 222 285 290 1,152 1,098 97.3 
Ged. Tig Tae c.cvase On0kbd646 0006 64708004 871 956 4,826 4,672 11,528 11,233 4,984 5,174 23,628 23,670 90.6 
Okla., Kans., Mo. ........ clahassasieaaa ahaa el 380 371 1,633 1,533 5,790 5,623 2,231 2,313 9,594 9.867 83.3 
i cote Catasennaeaewaneeeee +e 350 366 737 751 931 933 1,419 1,376 3,921 3,801 82.4 
Texas Guif Coast ...........-+0: ened 1,487 1,596 2,861 2,857 11,738 11,313 7,349 7,336 15,467 15,884 97.2 
Lamisiame® Gull CaOst . oc ccccccccccccecses 299 349 2,306 2,335 4,112 4,418 2,151 2,057 5,321 5,503 98.1 
We. Le. & ASMAMGRS occ ccccccvcsieccesens 112 96 494 478 1,006 945 332 317 2,748 2,735 72.7 
Rocky Mt, (Dist. 3)...... er eee 18 20 25 25 95 97 30 29 76 68 25.1 
Rocky Mt. (Dist. 4). ccccccccccccccessccce 248 247 341 356 1,586 1,509 721 746 2,668 2,813 86.4 
GHIOTMED, ccc cece cecccecccccccecescesesse 2,108 1,984 SOS 800 12,210 11,823 36,927 36,739 16,440 16,816 90.6 
Total U. 8.—B. of M. Basis.......... 7,229 7,205 24,885 24,547 72,222 70,767 67,281 67,166 1108,444 109,964 92.7 
U. S.—B. of M. Basis Aug. 7, 1948.. 9,359 20,940 55,568 49,788 197,838 93,148 
East of California ag OB 5 A ee PY ee EE 5,112 5,221 24,077 23,747 60,012 58,944 30,354 30,427 92,004 
“= . eS eS eee 6,709 20,447 46,553 30,433 82,971 
Unfinished gasoline stocks included are: ¢7,483,000 bblis.; 18,092,000 bbls. 
U. S. Crude Oil Production GAS OIL AND DISTILLATE STOCKS (Dist. 5 Not Included) 
(American Petroleum Institute figures) CRERS oF Oe 
WEEK ENDED 
August 6 duly 30 
Barrels Barrels 
(Daily Average) 
*New York-Penna. 40,800 42,200 
Florida Seta sa Ga 1,300 1,350 
*West Virginia 8,200 7,900 
ED ccc cwiwaes 100 100 
*Ohio-—Southeast 5,450 5,800 
Ohio—-Other 4,050 4,000 
DE | desesandecawa 29,000 28,500 
Illinois sien see 185,750 180,300 
Kentucky 24,000 23,450 
Michigan ee eneree 43,450 42,350 
DE “< cuuccevcacanaant™ 550 600 
See : 225,100 243,650 
Oklahoma ..............** 378,000 375,500 
Texas 
District 1 25,750 25,550 
District 2 112,000 108,850 
District 3 338,850 334,900 
District 4 177,600 174,700 
D ct 5 32,100 32,150 
Ea Texas : 222,400 221,000 
Other is . : 7 78.7 
srg lg oa. sae JFMAMJJASOND.) 2 9 16 23306 82027 3 10 1724 
et 7-C 42.300 41.400 JULY AUGUST SEPT 
ct 8 eer 519,100 499,350 
9 ; 137,300 137,200 o 
l DP as Pree 94,200 93,800 GASOLINE STOCKS (Dist. 5 Not Included) 
F Texas . +++.» 1,838,200 1,805,000 MILLIONS OF BARRELS) 
‘Nort uisiana 105,300 105,700 
Coast Louisiana 369,300 368,050 
T isiana : 474,600 473,750 
Ath ee 72,850 72,550 
M 96,150 97,100 
~ . , 1,250 1,200 
New xico-Southeast 123,200 134,400 
sven <ico-Other 100 400 
Vy 126,200 136,100 
23,950 25,900 
65,900 66,900 
1,450 1,500 
899,800 906,100 
ere oe cee 4,669,700 4,676,600 
ide crude incl 54,550 56,000 
Kansas, Neb. figures are for week 
“ August 4. 
laily production in barrels of lease 
“t mixed with crude and moved in 
omy nes (not included in above crude 
oi ibulations) week ended August 6. 
— 3,750 Texas Gulf .. 15,500 ) 
La : 4,850 Wyoming 800 : 
Mies, 13,000 California .... 2,800 JFMAMJJASOND 2 Suty” 30 6 13 2027 3 Sep 24 
<a - - 
Texas d. 9,000 Total U. S... 51,750 AUGUST SEPT. 
Augus: 17, 1949 55 
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Opportunities’’, 


Sale’, 
‘Business 
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Miscellaneous classifica- 
tions set in type this size without border—25 cents a word. Minimum 
charge, $6.25 per insertion. 
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FOR SALE 
STEEL STORAGE TANKS 


2—8000-Gallon, Tank Car Tanks, Coiled 
and Non-Coiled 


12—10,000-Gallon, Tank Car 
Coiled and Non-Coiled 


Tanks, 


OTHER TANKS TOO! 


Also Complete Tank Cars! 


IRON & STEEL PRODUCTS 
INC. 
Founded 1930 
13456A S. Brainard Ave., 
Chicago 33, Illinois 


“‘ANYTHING containing [RON 
or STEEL’’ 





























STORAGE TANKS FOR SALE 


\ll sizes to 5,000 bbls. capacity, from 
our Somerset, Texas, refinery Also 
available are several tank car shells, 
electric pumping units, large air com- 
pressor, pipe, ete. Your inquiries are 
solicited Descriptions and quotations 
ivailable on request 


PIONEER OIL & REFINING CO., 
Box 7128 Hackberry Station 
San Antonio 10, Texas 
Telephone Kenwood 7181 





For Sale 


TWO—1600 HP, Type Fairbanks-Morse, 10 
cyl. Op main engines complete with hydraulic 
couplings and thrusts. C. J. DICK TOWING 
COMPANY, Petroleum Building, Houston 2, 
Texas, Phone CHarter 6724. 














FOR SALE 
1—1948 KBS International with 3600 
actual miles on it, 830 gal. 5 ccmpart- 
ment tank with pump-meter and hose 
reel, Reason for selling, have purchased 
larger unit. Complete unit priced very 
reasonably. 

NORTHRUP OIL CoO. 

Box 14 Chillicothe, Ii. 

Ph. 89 or 377 








NEW STORAGE TANKS 


2—20,000 gal. Horizontals. Midwest 
3—10,000 gal. Horizontals. South 
Underwriters Label. Immediate Ship- 
ment 


W. H. DYER CoO., INC. 
1859-P Railway Exchange Bldg. 
St. Louis 1, Mo. 











Business Opportunity 





BUSINESS OPPORTUNITY 


Large independent . refinery would like 
to hear from jobbers or groups of job- 
bers interested in being supplied from 
river terminals located on the Ohio, 
Cumberland, Tennessee, Mississippi and 
other navigable tributaries of same 
Will consider erection of new terminals 
if volume warrants or will supply ex- 
isting terminals. The refinery can sup- 
ply the new high octane gasolines 


BOX 248 














Positions Wanted 


EXECUTIVE WITH thorough knowled; of 
refinery operations and materials, locat: in 
the South West, desires to represent man 
turer of nationally advertised products. ox 
241. 














CHEMIST-ENGINEER, several years experi- 
ence in research, development, operation. de- 
sign, in petroleum and “related products, 
chemicals, and processes and equipment, 


would like petroleum company connection, BOX 
999 


BULK PLANT MANAGER with twenty five 
years experience, desires connection in Mid- 
West or Rocky Mountain area Dut willing to 
go anywhere for satisfactory connection, Capa- 
ble of taking full charge including real estate 
management. Best of references. Available im- 
mediately. BOX 247. 


SIXTEEN YEARS petroleum marketing experi- 
ence—-sales, accounting, maintenance, trans- 
portation, pipeline, terminal and management 
Now employed as manager of independent oi! 
company, Young man 34 years old, wi can 
pitch in where help is needed most. Will locate 
anywhere with responsible company. BOX 246 
Wanted to Buy 


Position Open 


SALESMAN—Experienced bulk fuel oi! 
sentative to call on large wholesale and ail 
dealer accounts in New York and lower New 





England for independent primary supplier. Give 
complete personal history, experience, qualifi- 
cations, and salary desired (Our present 


ganization knows of this ad.) Reply BOX 2358 


Wanted to Buy 


PETROLEUM products, petroleum coke 
latum waxes and asphalts, ATLAS LUBRI 


CANT CORPORATION, P. O. Box 525, New 
Orleans 1, Louisiana. 


WANTED TO BUY: 4 or 5 Modern retail! Serv 
ice Stations on town locations. Being served 
by own Bulk plant. Not interested in ntr} 
locations. Price must be reasonable. Write dé 
tails, BOX 245 
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LOS 


Visiting Judge 


Standard and other West Coast 
jors was not supported by evidence. 

Eagle had requested injunctive re- 
lief following termination of Eagle- 
Standard supply contract in June on 
ground that Standard and other ma- 
jors refused to sell to Eagle. 

Following is text of Judge Ling’s 
judgment: 


Court Action Halts 
‘Gas’ Supply to Eagle 
By California Standard 


Special to NPN 
Court 
has denied Eagle Oil & Refining Co.'s 
request for an 
Standard Oil of California and has 
dissolved 


ANGELES—Federal 
injunction 


temporary order 


ing five days of hearings. In his 
judgment, Judge Ling asserted that 
Eagle’s charge of conspiracy by 


against 


compel- 
ling Standard to supply Eagle with 
gasoline. 
Dave W. Ling last 
week handed down decision in case 
after studying testimony taken dur- 


ma- 


“In the present state of the record, 
plaintiff is not shown to be entitled 
to injunctive relief. The evidence be- 
fore the court fails to support alle- 
gations of complaint. It is not shown 
that. Standard conspired and com- 
bined with other major California oil 
producers to suppress plaintiff's busi- 
ness by refusing to sell gasoline to 
plaintiff, nor is it shown that the 
named conspirators fixed or main- 
tained the selling price of gasoline 
all in violation of antitrust laws. 

“Mere suspicion of wrong-doing 
does not warrant issuance of an in- 
junction. The relief sought is denied, 
and the temporary restraining order 
heretofore granted is dissolved. 

‘Defendant will submit findings of 
fact and conclusions of law in ac- 
cordance with the views herein ex- 
pressed.” 


California Standard released no 
comment immediately regarding de- 
cision. Ruling was effective imme- 
diately. 


J. D. Sterling, president of Eagle, 
told NPN he wanted to study deci- 
sion before making any comment. 

Marc Leh, vice president of Eagle, 





however, told NPN Eagle will bring 
civil suit against Standard probably 
within 30 days. He gave no furthe! 
details and did not indicate what 
damages Eagle would demand. lt 
was recalled that hearing 
testimony that Eagle in 1948 threat- 
ened to sue Standard for anti-price 
cutting clause on ground it had re- 
stricted Eagle’s expansion. 

Mr. Leh said tanker Winter Hill 
bearing “some 6,000,000 gals Mf 
premium gasoline from Houston [0! 
Eagle had arrived. He said gasvline 


produced 


would be reaching outlets within 24 
hours after arrival. He said gle 
also had received gasoline fron ide 
Water Associated last week. 

Mr. Leh said decision was "! l1S- 
appointment.” He explained, “W 30 
the relief we were after. We s: ight 


injunctive relief when gasoline ‘vas 
not available. Now we are & ng 
gasoline again. This has ser\ its 
purpose.” 

Both Sterling and Leh said Ney 
would have adequate supplies « as- 
oline for Eagle’s 600 outlets uli- 
fornia and Arizona. 
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Oil Company Advertising, Promotion 


Ruan Transport Corp., an _ oil 
trucking concern with headquarters 
in Des Moines, has distributed 1,500 
copies of “Motor Manners,” a blue 
book of traffic etiquette by Emily 
Post, and was publicized in 
the Monroe County News in Albia, 
Iowa. 

More than 400 drivers and other 
employes of the 10 Ruan terminals 
received copies of the book and the 
rest were presented to Iowa high 
schools and colleges. 

John Ruan, president of the truck- 
ing company said, “In distributing 
the books to schools we hope to help 
indoctrinate the new generation of 
motorists with the rules and prin- 
ciples of modern traffic courtesy 
the same rules used in training pro- 


fessional truck drivers.”’ 
* * * 





As part of its public relations cam- 
paign, Union Oil Co. of California 
issued another advertisement keyed 
to a series on the functioning of 
American business. 

Captions explain the headline 
“Why gasoline costs you less today 
than it did in ’39.”" A chart purports 
to show that wage increases over 
the past 10 years are comparative- 
ly greater than gasoline cost boosts. 
Therefore, the gasoline costs less 
working hours than it did in 1939. 

To illustrate the point, Union cites 
the following figures: 


App. hours 


Gasoline Taxes Av. to earn 
per per Hourly 10 gal. 
gallon? gallon* wages? plus tax 
24.8c 0.4 52¢ 5 
13.4 6.4 .63 3 
20.4 6.9 1.37 2 
erage 50 U. 8S. cities. Includes all tax- 
ept Federal and State highway taxes 
erage for 48 states 
S. Bureau of Labor statistics for fac- 


rkers 


The ad is illustrated with sketches 
Which Union has been using in its 


public relations campaign to explain 

graphically points it tries to put over. 
* a. * 

California Standard has _ just 


completed a new training film, 
“Down Your Alley,” designed to 
put a new edge on the salesmanship 
of Standard dealers. The film will 
be own to dealers at meetings or- 
ganized and conducted by branch 
managers. A similar film produced 
last year was shown before dealer 
totaling approximately 


au necees 


* * * 

s Service recently awarded 
jlarships under its Henry L, 
Di y educational foundation to 
Sor nd daughters of employes. 
it indation was organized in 1939 
es Service employes, and is 
suy ted chiefly by their contribu- 


* * 


ard Oil of Indiana will enter 
n this fall with a program 
eal g Wayne King over a Mid- 
twork of National Broadcast- 
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ing Co. Program will begin Sept. 29 
and will continue every Thursday 
night from 9:30 to 10 p.m. over sta- 
tion WNBQ, Chicago; WFBN-TV, 
Indianapolis; WwWJ-TYV, Detroit; 
KSD-TV, St. Louis; and KSTP-TV, 
Minneapolis-St. Paul. 


* * * 


A new edition of “Your Industry 
and Mine,” a handbook for employes 
of the oil industry, has been pub- 
lished by the Department of In- 
formation of the American Petroleum 
Institute. In non-technical language 
it offers a thumbnail description of 
the industry, its history and the 
policies and operations which have 
made it one of the keynotes of the 
nation’s economy. It is available to 
oil companies at cost, for distribution 
to their employes. Orders may be 
placed with J. A. McNally at the 
American Petroleum Institute, 50 
West 50th St., New York 20, N. Y. 


* x * 


Television broadcasts of the home 
football games of the University of 
Minnesota will be presented to 
Minneapolis, Minn., televiewers by 
Standard Oil of Indiana, Radio 
broadcasts of all regular-season foot- 
ball games of the Universities of 
Colorado, Iowa, Michigan, Minne- 
sota, Nebraska, and Wichita and of 
the Chicago Bears also will be spon- 
sored by Indiana Standard. 

* * * 

Entering its second year of radio 
advertising, Aetna Oil Co. of Ken- 
tucky will begin plugging individual 
dealers on its five-day-a-week news 
broadcast. Aetna started in radio 
advertising experimentally last year 
and got such good results that they 
have signed for another year. 


Army Set to Continue 
Tests on 4 Greases 
NPN News Bureau 

WASHINGTON—By Sept. 1 the 
Army expects to have another fleet 
of 16 trucks on the road for purpose 
of further testing under high tem- 
perature operating conditions four of 
the six greases previously tested in 
the so-called “Operation Greaseball.” 

On basis of earlier test, during 
which 12 trucks travelled 26,000 miles 
from Aberdeen, Md., proving grounds 
to Alaska and return, Army re- 
searchers decided the four greases 
needed additional testing on the high 
temperature end. So another fleet is 
being made ready to roll from Beni- 
cia Arsenal, Calif., some time during 
next three weeks for tests that prob 
ably will take a year to complete and 
involve driving both on flat country 
and mountain roads in California. 

All reports on “Operation Grease- 
ball” now are in, but no details will 
be publicized by Army before the 
October meeting at New Orleans of 
the National Lubricating Grease In- 
stitute. 








YOU JUST CAN'T MISS . 
with 
PIONEER 
100% Paraffine Base 


MOTOR OIL 


AT LOWEST PRICES WE EVER 
QUOTED 































CANS—DRUMS 






You can depend on Pioneer Quality 
to build satisfied, repeat customers. 
Pioneer Oils are fast moving—profit- 
able—good-will building. 








Let Pioneer Oils be your leader. 


WRITE FOR PRICES 
TERRITORIES OPEN 


PIONEER OIL COMPANY 


1630 S. Sist St., Phila. 43, Pa, U.S.A 


























Try this MONEY 
sti" SPOT 
QUIZ | 



































































1. How can | make more profit on fuel oi! deliveries? 
Answer: With VENTALARM whistling tank fill signa! 
2. What will VENTALARM signal do? 

Answer: It allows quick, accurate, safe delivery 
without entering home — no sf ills no return calls 

3. How does VENTALARM signal apply to my 
business? 

Answer: On on average of 24 calls per day per man 
truck, VENTALARM signa! saves 12 hours per week 


allowing time for 30 new cal per week without 












additional equipment or personne!. Multiply this gair 





by your number of man trucks. Then multiply the answer 
by a 22 
amazing saving in time with a brand new chance for 





week heating season. Your answer is ar 





additional profits. Can you afford to stay out of the 
VENTALARM Money Spot 

Old tanks easily equipped. Mode 
LC VENTALARM signal perma 
nently installed in vent line in 1° 
min. Pays for itself in a few deliveries 
Over a million in use. See your supply 
house or write us for literature 






































SCULLY SIGNAL COMPANY 


79 First Street, Cambridge, Mass 
























































Sale of Mechanized Farm Equipment Increases 52% in 1948 








































Table 1 Table 2 
Availability and Distribution of Wheel Tractors Availability and Distribution of Track-Laying 
1939-1948 Tractors 1939-1948 
Year Mfers. sales Imports Total Supply Exports Domestic use Year Mfgrs. sales Exports Domestic ui 
ages . is a 3 939 2 7,847 3,257 
1939 185,321 232 185,553 129,702 155,851 te get i. a -- ame 
1940 249,921 30 249,951 33,511 216,440 a one 9 
ae - = 7 a gps por gets ay 1941 29,744 12,132 17,61 
1941 324,062 23 324,085 32,871 291,214 os ge on {oom 
P a" akin = pate : Boge rere 1942 28,644 4 729 18 925 
1942 185,677 256 185,933 17,338 168,595 1943 rege aoe aaek’ me 
1943 103.867 16 103.883 19.459 84,424 = prige “o* —— 
1944 249,955 34 249,989 10,976 209,013 at oes wages yr 
Gq 942 @09 942 702 a ‘ ‘ 1945 43,998 %,.511 34,487 
1945 243,692 101 243,793 50,903 192,890 esa 92 ORF 26 99 
1946 255,338 S28 256,166 52,270 203,896 tee aa. — a 
1947 420,004 6,618 126,622 $0,999 345,623 es Re pe naar 
1948 "525,000 23,524 548.524 100,679 447.845 1946 iced a ae 






















* Estimated by Machinery Division, Office of Domestic Commerce 
Estimated by Machinery Division, Office of Domestic Commerce Includes 8,303 units in 1943 and 10,437 units in 1944 shipped 
Preliminary. lend-lease 
t Preliminary 
$ Includes large number purchased by military 
Source Sureau of the Census Source: Bureau of the Census 


Includes a small number of garden tractors 









reflecting increased demand for 000 made available in 1947 and al- war—of these are not sold for farn 














petroleum products by farmers is evi- most three times the 156,000 pro- use. Nearly all track-laying trac- 
dent in lastest report on farm equip- duced in 1939. About 97% of all tors sold for farm use are small units 
ment industry released recently by wheel tractors are sold for use on and the sales are concentrated pri- 
U. S. Department of Commerce. farms. Breakdown on wheel tractors marily in the Great Plains and 

Compiled by Robert Terry, Ma- is shown in Table 1. Pacific Northwest. Table 2 gives 
chinery Division, Office of Domestic Export of wheel tractors increased breakdown on this type of tractor 
Commerce of the Commerce Depart- in 1948, but this was offset by a cor- Combines Approximately 88,457 
ment, report lists major items of farm responding increase in imports, main- new combines were sold for domesti 
equipment in short supply and gives ly from Canada and United Kingdom. use in 1948, or about 18,000 mor 
1947-1948 comparative production fig- In 1948 a total of 23,524 wheel trac- than in 1947 and almost three times 
ures. tors were imported. the number sold in 1939. 

Wheel Tractors Approximately Track-Laying Tractors— Total ship- Corn Pickers—Total domestic sales 
148,000 new wheel tractors were sold ments of track-laying tractors in 1948 of corn pickers in 1948 amounted t 
on the domestic market in 1948. amounted to about 42,000. About 30% about 79,100 units, or about 19° 
This was 102,000 more than the 346,- about the same percentage as pre- more than in 1947 and nearly six 


















times the 1939 total. 





Pick-up Balers—Total production 
of pick-up balers in 1948 was about 
12,000 units as against about 26,600 
in 1947 and 410 in 1939. 





Field Forage Harvesters Total 
production last year was about 
20,400 units as compared with 15,596 
in 1947. Shipments for domestic ust 
is about 20,000 units. 











Generally, sale of mechanized farm 
equipment sold to U. S. farmers in 
1948 showed a 52% increase 
1947 sales and a 269% increase 
1939. 





“Timed for the Fall Changeover Period” 





To Introduce and Acquaint Our Customers With the Convenient and Efficient 





Phillips Starts New Unit 


Special t NPN 

BARTLESVILLE—-Phillips Petro- 

leum Co. has put on stream its new- 

ly modernized catalytic ethylene alky- 

WE INCLUDE ONE .. . AT NO EXTRA COST TO YOU _2tion unit at Phillips, Texas, for th 
with each order of ten 40-lb. Heavy Type Lug Covered Pails of our a See “= 


: ‘ , “ cin G60 Product is similar to “neohexane, 4 
All Purpose Lubricants .............. Code Nos. — = ry — high octane blending agent used dur- 
2250, 2260, 2270, 22: 











. > war i riati soline 

Extreme Pressure Lubricants .........Code Nos. 2400, 2410, 2420, 2430 oe ae - pory. te Ly 
Approved Hypoid Lubricant..........Code No. 2700 Maps Unit, saa wo ™ ens 
Hydraulic Transmission Lubricant... .. Code No. 2800 one of its: kind for the production 


i R — of diisopropyl alkylate, was it 
One GEAR-GRE-ZOR given with each 10 pails — no limit down shortly after VJ-Day. 

Premium offered only with lubricant shipped to refiners and com- 

pounders in lug-covered, heavy-type pails, plain or lithographed. Dealer Turns to Unbranded 

Regular contract schedule to:-apply on lubricants and containers. 

‘KEN *K. N ._—Rein 
MANUFACTURERS OF PETROLEUM LUBRICATING GREASES AND SPECIALTIES HAC ma ae K, m. 4. _ 1 
FOR THE REFINER AND COMPOUNDER TRADE tors, former self-service op 


here, has switched to unbra 

gasoline since the granting to 
SOUTHWEST GREASE & OIL Co. fornia Oil Co. of temporary 1n 
220-230 W. WATERMAN, WICHITA 2, KANSAS tion restraining Rein from viola''ng 


New Jersey's fair-trade law in 
dling Calso products. 
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Coal Man Reports 





Research Progress 
Cn Gas Turbine 


Snecial to NPN 
LAKE SUCCESS, N. Y.—In the 
not too distant future it will be pos- 
sible for railroads, one of major fuel 
users, to rely upon coal for most of 
their needs, rather than upon dis- 
tillate fuels, in opinion of a coal sci- 
entist. 















Prediction is made in a paper pre- 
pared by John I. Yellott, research di- 
rector Locomotive Development Com- 
mittee, Bituminous Coal Research, 
Inc., Baltimore, for presentation dur- 
ing United Nations Scientific Con- 
ference on the Conservation and Util- 
ization of Resources which opens 
three-week session this week. 





















Discussing outlook for use of coal 
as gas turbine fuel, Mr. Yellott said 
that major problems—particularly 
that of ash disposal—still lie ahead, 
“but the results accomplished up to 
the present time are encouraging.” 
He continued: 

“The principal problem which is 
encountered in the use of either resi- 
dual oil fuel or coal (in gas turbines) 
is, of course, the removal of ash from 
the heated air. Users of heavy oil 
have, under certain circumstances, 
encountered serious problems from 
ash deposits, and from sludge forma- 
tion which has fouled the fuel dis- 
tribution equipment. 


















“In the use of coal, the extremely 
abrasive nature of the ash, and the 
inflammability of the carbon which 
remains when combustion is not com- 

te have presented problems of the 


, 
plete 









greatest difficulty. However, it ap- 
pears possible to remove-the larger 
fragments of ash as well as the finer 
constituents, and to overcome the 
problem of-the burning of the resi- 


dual carbon. 











\sh Causes Turbine Trouble 





“The major problem which still 
confronts the Locomotive Develop- 
ment Committee is to determine the 
effect upon turbine blades of the 
ultra-fine ash which cannot be re- 
mo\ with conventional equipment. 
This same problem, however, con- 


















lronts the users of heavy oils which 
cont high percentages of ash. Cer- 
tain rms of oil ash apparently 
cau erious building up of solids on 
fas tirbine components. Other types 
of ash, however, do not cause 
this uble. Much wider experience 
s ne ary before the cause and cure 
of tl lifficulty can be specified.” 

Ir nmary, Mr. Yellott asserted 
it be stated that the gas tur- 
bin ears to offer a major reduc- 
eg lel consumption, because of 
‘AS a 





y to use relatively low grade 
ervice for which high grade 
e hitherto been necessary 
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. . . Major reduction in energy con- 
sumption which may be anticipated 
in the future will almost certainly 
come from wider utilization of ex- 
haust heat which is no being wasted.” 

In review of research programs, 
Mr. Yellott said General Electric Co. 
has been experimenting with gasifi- 
cation of coal, burning gas in con- 
ventional turbines. Locomotive Devel- 
opment Committee, on other hand, 
he said, for past four years, has been 
working on problem of burning coal 
directly in open-cycle gas turbine. 
He commented: 

“While it is premature to say that 
an early solution may be expected 


to all problems involved in this (com- 
mittee’s) project, it can be said that 
a full-size gas turbine plant is now 
being erected at the committee's 
Dunkirk, N. Y., laboratory.” 

Full-scale combustion and ash-re- 
moval equipment has been deveioped 
as result of a co-operative program 
sponsored and financed by committee 
and carried out at a number of loca- 
tions in U. S., he said. 

Tests to date show, Mr. Yellott as- 
serted, that pulverized coal can be 
pressurized and burned under gas 
turbine conditions with efficiencies 
ranging from 93% in all-metal com- 
bustors to 99% in refractory tubes. 











Whether you need complete balanced 
additives ready for blending into suitable 
ise stocks or special additive formulations, 


UOronite can supply you. 





Top performance of today’s heavy duty and premium motor 
oils is made possible with Oronite Lube Oil Additives. 
Excellent detergency, maximum oxidation and corrosion 


sure superior lubrication and longer engine 
life under the toughest operating conditions. 


. 





BUILD UP BASE STOCKS 
WITH ORONITE LUBE OIL ADDITIVES | 


stability of these high quality additives as- 






em oye 


ORONITE 
CHEMICAL -” 


COMPANY 





38 Sansome St., San Francisco 4, California + 30 Rockefeller Plaza, New York 20, N.Y. 
Standard Oil Bldg., Los Angeles 15, California + 600 So. Michigan Ave., Chicago 5, Illinois 
824 Whitney Bidg., New Orleans 12, Lovisiana 








About Oil People 








Young Jobbers 


In the oil and gasoline distribu- 
tion business since 1939, save for 
four years’ World War II service, 
R. D. “Bob” Phillips, 29, is general 
manager of Gaino Oil Co., Tulsa. 


“Bob” is a native Texan but has 
been living in Oklahoma since 1928. 
He attended public school in Tulsa, 
spent one semester at Oklahoma 
A & M in 1937, then studied at the 
University of Tulsa until joining 
Gaino Oil 10 years ago. His first 
job was as auditor of the company’s 
20 service stations in Oklahoma. 
Later ‘“‘Bob” was transferred to Lit- 
tle Rock, Ark., to operate Gaino 
Oil’s bulk plant and three service 
stations there. The operation there 
was known as Arkansas Independ- 
ent Oil Co., distributor for Phillips 
Petroleum Co. products in Little 
Rock and Eldorado. 

“Bob” enlisted in the U. S. Air 
Force in 1942 and was trained as 
a bombardier and navigator. He 
went to India in 1945 with a light 
bomb group. Following the end of 
hostilities he served shortly with a 
troop carrier group in China, before 
being released from the Air Force 
in 1946 as a first lieutenant. He im- 
mediately rejoined Gaino Oil as gen- 
eral manager. 

Company owners, Mr. and Mrs. 'T. 
L. Slagle, are relatively inactive. 
Marketing is in six northeastern 
Oklahoma counties. In the _pasi, 
Gaino Oil was distributor for several 
different supplying companies in ad- 
joining territories but now distrib- 
utes only Magnolia Petroleum Co. 
products, which Gaino Oil has han- 
dled since 1935. Five bulk plants are 
used to service 11 owned service 





Mr. Phillips 


stations plus 20 others. TBA busi- 
ness was started about two and one- 
half years ago, “Bob” reports. He 
feels that Gaino Oil has just gotten 
started in this field, that almost un- 
limited opportunities exist for TBA 
business, and that it pays to adhere 
to the oil supplier’s line of TBA in 
view of the heavy advertising and 
brand name support offered. 

As for the jobbing business in 
general, “Bob” is of the opinion that 
it is here to stay “because it is an 
integral part of the marketing end 
of the oil business. . . There is a 
job to be done by us that the majors 
realize they cannot do as effectively. 
.. . In many instances our operations 
permit us to serve the people at even 
a lower cost to them than they 
would have were they being served 
directly.” 








The Executive Committee of the 
Colorado Petroleum Industries Com- 
mittee held a meeting recently at 
which they elected new officers for 
the coming year. Elected to the 
post of chairman was Leo L. Leabo, 
vice president and sales manager of 
Bay Petroleum Corp. George R. 
Dunehoo was elected vice chairman 
and treasurer. Mr. Dunehoo is 
wholesale and retail division man- 
ager of Skelly Oil Co. Charles 
H. Dodson, division manager of The 
Texas Co., is the retiring chairman, 
a post which he has held for the 
past two years. 


60 








Recent new members of the Amer- 
ican Petroleum Credit Assn. are G. 
M. Price, International Lubricant 
Corp., New Orleans; and L. T. King, 
Cosden Petroleum Corp., Big Spring, 
Tex. 

Another oil company credit man, 
Mathew C. Roberts, assistant treas- 
urer, Tide Water Associated Oil Co., 
Tulsa, was married June 4 to Gene- 
vieve Leder of Tulsa. 

Credit men from distant states 
who attended the Atlantic City meet- 
ing of the Petroleum Section of the 
National Assn. of Credit Men were: 
R. D. Roberts, Union Oil Co., Los 





Angeles; J. S. Smith, Tide Water As- 
sociated Oil Co., Portland, Ore.; and 
H. J. Denman, American Liberty Oil 
Co., Dallas, Tex. 

*” * ca 

Roy J. Barnett, tax commissioner 
of Indiana Standard, retired Aug. 9, 
after 29 years of service. Mr. Bar- 
nett joined the company in 1920, and 
was the first comptroller of the For- 
est Preserve District of Cook County. 

* * * 

Robert W. Pitcher has joined Pan 
American Production as manager of 
the crude oil department, with head- 
quarters in Houston. In his new po- 
sition Mr. Pitcher will have supervi- 
sion of Pan American’s crude oil 
purchasing and sales activities. Mr. 
Pitcher has been associated with 
Tide Water Associated Oil Co., Bay 
Petroleum Co., and Ashland Oil & 
Refining Co. 

* * ” 

C. F. Gearhart, Jr. has been pro- 
moted from hydraulic engineer to 
senior engineer and W. L. Kennedy 
has been advanced from engineer to 
hydraulic engineer with Stanolind 
Pipe Line Co. Promotion of Mr. 
Gearhart to senior engineer fills the 
vacancy created by the transfer of 
H. L. Drake to head the company’s 
newly created purchasing depart- 
ment. As one of two senior engl- 
neers, he will have charge of archi- 
tectural, hydraulic and mechanical 
cugineering for the company. 









































Mr. Lindroth 


Mr. Larson 


John E. Lindroth, assistant secre- 
tary of Standard Oil Co. (N.J.) 
has been appointed budget director, 
effective Aug. 16. C. L. Burrill, who 
has been head of the budget depart- 
ment, is resigning to join Creole Pe- 
troleum Corp., a Jersey Standard atf- 
filiate. Mr. Lindroth, who also served 


as secretary of the company’s EX- 
: ‘ : : 10 ] 

ecutive Committee, will be succeed 

by John O. Larson, assistant re- 


tary of both the company an the 
executive committee. 
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ACCURATE 


BUILDS PROFITS FOR YOu! 


Car owners want and need accurate tire inflation 
service—important with higher pressure tires, doubly 
important with the new low pressure tires. Eco automatic 
Tireflators, with their precision calibration, factory- 
sealed, tamper-proof housings and other exclusive 
features, assure accurate tire inflation from 5 to 

110 pounds. The Eco Tireflator 1s a Master SPECIFICATIONS 
Gauge in itself with which you can easily check the a anes © 
accuracy of pressure testing equipment. — Ss 
, phe Sx 
Eco’s unparalleled accuracy plus Eco’s showmanship- BSA 
packed Balanced Inflation program provide 


your Number One apportunity to build profits 





x 
KK 
este 


x xX \% 
x 
y 


xX X 
ox ren 


NX AX 
x vw & 


\ 


and customer good will 


° 
x 


b fa 


x 


x 


sais 


MODEL 506 BARREL PUMP 
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Bennett Barrel, Transfer and Alcohol 
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ABOUT OIL PEOPLE. 
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When National Petroleum Assn. depar‘ment of fire and accident prevention held its annual meeting recently at Pure Oil Co. 
Heath Refinery. Newark, Ohio, the above picture was taken of the department's new executive committee. Shown. left to 


right, are: Lawrence E. McArthur, Ashland Oil & Refining Co.; John J. Weisey. Quaker State Oil Refining Corp.; Charles Ives, 
Sinclair: Frank Sluze, Ashland Refining; R. J. Potts, Indiana Farm Bureau. C. K. Roof, Pure Oil Co., a..d Harry Elkins, NPA, 


also are members of the committee. 





They are shown in photo below 

















At lunch time, following plant inspection, this group of National Petroleum Assn. safety men gathered on the steps at the 

entrance to the new Heath Refinery cafeteria. Left to right, they are: Frank Morrison, Pure Oil Co.; Harry Elkins, NPA; G. W. 

Farren, Quaker State, who thinks that Dewey may make it next time; D. G. Miller, Pure Oil Co.; R. A. Wotowitch, annual 
meeting committee chairman; and C. K. Roof, Pure Oil Co 


Pure Oil Co.’s Heath refinery and 
two employes there were awarded 
certificates of achievement recently 
by the National Petroleum Assn. 
The occasion was the annual meeting 
of the association’s fire and accident 
prevention department at Newark, 
Ohio. William E. Nikolaus was given 
en award for directing construction 
of a new type “A” frame. Arthur 
Ray Hickman’s award was for devel- 
cping a new tool and technique to 
test heavy weight relief valves with- 
out removing them from location. 
Awards were presented by L. E. Mc- 
Arthur, Canton, Ohio, retiring presi- 
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dent of the department. 

The company itself was given an 
award through Gene McPherson, 
manager, “for outstanding progres- 
sive improvement in lost-time acci- 
cent cases.” 


New officers of NPA’s fire and 
accident prevention department are: 
H. C. Salisbury, Kendall Refining Co., 
president, succeeding L, E. McArthur, 
Ashland Oil and Refining Co.; Rus- 
sell Potts, Indiana Farm Bureau 
Assn., lst vice president; F. A. Nich- 
olson, Elk Refining Co., 2nd _ vice 
president; W. F. Dunning, Freedom- 


Valvoline, treasurer; Theron Arras, 
National Refining Co., secretary 


*~ * * 


E. B. Palmer has been named 4s- 
sistant manager of Union Oil's \Vil- 
mington refinery. H. C. Meiners 
was appointed to the same positi 
the company’s Oleum refinery. 


* * * 


F. A. Heitmeyer was app 
northern district drilling su} 
tendent for Standard Oil of 
fornia, succeeding Charles L. B 
ster, retired after 40 years of se! 
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This Week 
Continental Oil Company 
Salutes... 


lo Vern Cozine, the word ‘‘we”’ is the most important word 
in business. 

Mr. Cozine went into the oil business 19 years ago, after 
along period on the farm. From the start, he determined 


that everybody concerned with his business should be made 
to fecl a personal interest in it. ‘When I heard members of 
my 


firm saying, ‘WE are going to add some storage tanks,’ 

or “OUR sales are way up over last year,’ I figured the busi- 
7 q g 

is in safe hands and would prosper.”’ 


And he was right. 





Vern Cozine 
Audubon Oil Company 


Audubon, lowa 


it has built its 74-year history of progress. He found that 
Conoco marketers were eager to assist, with national adver 
tising, merchandising helps and personal participation, in 
building sound business. And he found Conoco N“% Motor 
Oil particularly important in building a better company. 


Recently, Mr. Cozine has sold a half-interest in his com- 
pany to his son-in-law, John Burkhardt, and now spends a 
good deal of time fishing and hunting deer. That goal of 
100 gallons a day seems a lot more than 19 years behind 
him, today. 


The ‘‘we”’ spirit of mutual confidence, fair play and pulling 
together has made the team of Cozine and Continental suc- 
cessful. Continental is mighty proud to salute Vern Cozine, 
and the thousands of other independent jobbers whose abil- 
ity, integrity and enterprise have done so much to further 
the growth and development of America. 


And we’d like more partners like Mr. Cozine. You may 
be interested in this kind of teamwork and growth in your 
territory. Why not write to the Continental Oil Company 
office nearest you, or to Ponca City, Oklahoma? If you’re 
not within reach of Continental’s gasoline supply, perhaps 
you would be interested in merchandising the nationally- 
advertised Conoco N“* Motor Oil. 


Advertisement 


M: Cozine entered oil marketing cautiously by taking 
ove service station that was doing very little business. 
lhe ) revious lessees had built their own station and taken 
the tomers with them. Mr. Cozine decided that, with his 
Witt keep the records, they’d get along if he could get the 
stat up to 100 gallons a day. 

Ty was 19 years ago. Today, Audubon Oil Company 
sells e than 600,000 gallons a year, and has six additional 
em} s—all of whom say ‘‘we.”’ 

| w like this, Mr. Cozine needed a supplier who also 
had ‘we”’ feel. That’s why he took on Conoco Products. 
He « vered that Continental believes the independent 
Jobb integrity and initiative is the cornerstone on which 
A 


ug 7, 1949 
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Mr. Braly Mr. Thanhouser 


Lloyd F. Thanhouser, partner in 
the New York law firm of Satterlee, 
Warfield and Stephens, has been ap- 
pointed general counsel of Conti- 
nental Oil Co., effective Oct. 1. Mr. 
Thanhouser will succeed James J. 
Cosgrove, general counsel since 1929, 
who will devote’ his time to duties 
as Continental board chairman. Mr. 
Thanhouser has been associated with 
Satterlee, Warfield and Stephens 
since 1926 and became a partner in 
1938. For several years he has spe- 
cialized in corporate work and civil 
litigation. 

At the same time, Continental pro- 
moted Burney Braly, former general 
attorney, to the post of associate 
general counsel. Mr. Braly has been 
with Continental since 1926. He was 
appointed general attorney in 1928. 

* * * 

Stanolind Pipe Line Co. has ap- 
pointed R. M. Carter to succeed C. 
E. Spencer as_ superintendent of 
tankage. Mr. Spencer resigned Aug. 
1 to accept a position as general 
manager with the Keyes Tank and 
Supply Co. of Provo, Utah. 

In the Stanolind Oil and Gas Co. 
A. Clarence Andrews has been named 
superintendent of the new Burnell- 
North Pettus cycling plant near Pet- 
tus, Tex. 

* * * 

In a series of promotions at Mid- 
Continent Petroleum Corp., D. C. 
Wixson was named general manager 
of the D-X sales department, M. H. 
Duffield, manager of wholesale sales, 
and A. L. McCarthy, assistant man- 
ager of wholesale sales. 

Mr. Wixson will be in direct 
charge of wholesale, retail and ex- 
port sales. In his new capacity Mr. 
Wixson will assist T. E. Fitzgerald, 
vice president in charge of market- 
ing, in the management of all sales 
department activities. Mr. Wixson 
joined Mid-Continent when _ the 
Black Hawk Oil Co. of Waterloo, 
Iowa, was acquired in 1927. 

Mr. Duffield was formerly assist- 
ant manager of wholesale sales. He 
has been with Mid-Continent since 
1920. He has been assistant man- 


ager of wholesale sales since 1942. 
Mr. McCarthy, former special sales 
representative, started with the com- 
pany in 1940 as a wholesale sales- 
man in the Eastern Division. 
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Several personnel changes were 
made recently in the Pacific Coast 
territory of The Texas Co. . They 
include: H. E. Paul, named assistant 


manager of territory sales; A. A. 
Morrison, assistant to _ territorial 
manager; S. C. Osborn, assistant 


manager of the Los Angeles divi- 
sion; W. K. Faulkner, assistant Los 
Angeles division manager (sales pro- 
motion); C. S. Wharton, state man- 
ager for Southern California (Los 
Angeles);- G. V. Garner, state man- 
ager for Northern California (San 
Francisco); E. A. Riddle, state man- 
ager for Central California and Ne- 
vada (Sacramento); K. C. Boehmer, 
assistant manager of the Seattle di- 
vision; F. C. Collins, assistant Se- 
attle division manager in charge of 
sales promotion, and A. G. Daubert, 
state manager for Washington (Se- 
attle). 


Samuel O. Southard has been ap- 
pointed acting district sales man- 
ager for Sun Oil Co. at Reading, Pa. 
Mr. Southard, former wholesale dis- 
tributor representative for Sun’s 
Middle Atlantic region, succeeds 
Marshall C. Edmunds, who resigned. 


C. T. Ade, assistant division man- 
ager of Standard Oil Co. (Kentucky) 
was elected chairman of the Execu- 
tive Committee of the Florida Petro- 
leum Industries Committee, at its an- 
nual election of officers this month at 
a meeting in Jacksonville. Others 
elected to serve with Mr. Ade are: 
John B. Love, Colonial Oil Co., first 
vice chairman; P. G. Pemberton, Or- 
ange State Oil Co., second vice chair- 
man; and Glen P. Woodard, Jr., 
who was re-elected executive secre- 
tary. 


At a recent convention of the Re- 
tail Gasoline Dealers Assn. of Michi- 
gan, Harry Domine of Traverse City, 
Mich., was elected president of the 
association. Mr. Domine’ succeeds 
Roman L. Miller of Mt. Clemens. 
Cash B. Hawley was elected vice 
president and Herbert Sarandrea was 
named treasurer. 


The Supertest Petroleum Corp., 
Ltd., London, Ontario, Canada, has 
appointed W. F. Stambach as general 
sales manager succeeding R. E. Me- 
Kinney who has retired after 25 
years with the company. Prior to 
his promotion, Mr. Stambach was 
manager of the Montreal division, a 
post which he held since 1930. 


William R. Goodier, exploitation 
enegineer for Shell Oil, has joined 
Barnsdall Oil Co. at Newhall (Calif.) 
as a petroleum engineer. 









M. D. Roehm, Standard-Vacuy 
Oil Co.’s assistant area manager «t 
New York for southeast Asia sin 
1946, has departed for Batavia, Ja) 
to become general manager of Stan.i- 
ard-Vacuum Sales Co. there. T) 
Sales Co. markets petroleum pr 
ucts throughout Indonesia. M; 
Roehm served in Indonesia as a } 
troleum marketer from 1927 to 19: 


* * * 


The promotion of Marion Wilson 
Gray, former district manager for 
Shell Oil Co. at Houston, to the post 
of real estate representative for At- 
lanta division, resulted in promotions 
for seven other Shell employes. Thx 
men and their new positions are: 
Forrest W. Bryant, manager of of- 
fices services at Jacksonville, Fla.: 
Edward J. Hess, salesman at Jack- 
sonville; James Andrews Craig, su- 
pervisor of office services and utili- 
ities; William Bradley Seale, gen- 
eral salesman for the Atlanta dis- 
trict; Cecil Rhodes Jones, lubricants 
salesman; Thomas Venable Patton, 
general salesman; Julian Burns, real 
estate development representative for 
the Atlanta district. 
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YOUR BIGGEST 
MONEY’S-WORTH IN OIL... 


Comes to You from Competitive Efficiency like this! 

















IN SOCONY-VACUUM’S OPERATION, 


these major steps—from 
exploration to delivered product— 
are carefully co-ordinated to assure 
maximum efficiency all down the line, 
maximum savings for you. 








First, find the oil— 

To satisfy the growing demand, 
we Must maintain a constant search 
for new oil. This in spite of the 
fact that we purchase large 
amounts of our crude oil needs 
from independent producers. 


Then drill for it— 

Even after oil is found, develop- 
ment of the field entails great 
cost. New wells must constantly 
be drilled to replace depleted 
wells—and so maintain petro- 
leum supply. 





Transport it to refinery— 
Although we use other common 
carrier pipelines for transporta- 
tion, in 1948 Socony-Vacuum 
laid 3,000 miles of new pipelines 
needed to reach new fields and 
improve distribution. 


Refine it— 

by the latest and most up-to-date 
processes, geared for high capacit; 
output. Oil refinery equipment, by 
the way, which cost the company 
around $500 a barrel of capacity 
before the war, now costs $1,000. 





Distribute it— 

While we own and operate many 
ships, we also charter vessels and 
tank cars—rely on common and 
contract haulers. The combined 
result—maximum efficiency, low- 
ef Cost to you. 





And finally serve it— 

Besides direct distribution, effi- 
ciency dictates the use of over 
1,400 independent wholesalers and 
some 45,000 independent dealers 
to whom of course we give expert 
technical and marketing counsel. 





A STRONG NATION depends on strong Industries 
~~ Strong Industries depend on strong Companies. 


Socony-Vacuum — or any Company in America — 
is only as strong as its ability to compete efficiently 
in serving you... 


... With productive power to help build National 
Security ... with quality products at low prices to 
make your dollars buy more. 


The Benefits of Competitive Efficiency: 


\W PROFIT PER UNIT_THE MOST 
OR YOUR PETROLEUM DOLLAR! 














SOCONY-VACUUM 






SOCOM) VACUUM OIL CO., INC., and Affiliates: MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM CORP. 
N N.Y 26 Broadway e CHICAGO ILLINOIS E. V Avenue e KANSAS CITY 13, MISSOURI-—-925 Grand Ave. e DETROIT 32 
= ¢ BALTIMORE 2, MARYLAND—10 Light St. e MILWAUKEE 4, MICHIGAN—903 West Grand Blvd. e ST. LOUISS, MISSOURI—4140 Lindell 
7 : 907 South First St. e CLEVELAND 15, OHIO—1422 Euclid Bivd. e DALLAS 1, TEXAS—Magnolia Petroleum Co., Magnolia Building 
Socony-Vacuum maintains many other conveniently locat d service offices z or 


to give vou close and fast <« perat 





MODERN GILBARCO PUMPS 
HELP ATTRACT ON-THE-ROAD 
CUSTOMERS TO YOUR STATION 


In 3 short seconds the average motorist decides whether to buy 
from you...or go on! And the appearance of your pumps has an 
important influence on these at-the-wheel decisions! 

Modern, streamlined Gilbarco Pumps are designed to attract cus- 
tomers to your station... help boost your profits at the pump! 
They keep their gleaming finish! A special eleven-step finish- 
ing process provides corrosion-resistant adhesion of paint to metal, 
produces a smooth, glossy, mar-resistant, durable surface. And 
every Gilbarco pump is engineered for smooth, powerful, long- 
lasting performance... with minimum maintenance. 


Add sales appeal to your islands ...add speed-up to your service 
... with modern Gilbarco Calco-Meters. 

Write today for full details! Ask for the latest literature on 
Gilbarco Pumps and our complete line of service station equipment. 























Gilbert & Barker Manufacturing Compa! 
West Springfield, Mass. —Toronto, Cana 


LUBRICATION EQUIPMENT + AIR METERS 


HYDRAULIC LIFTS 


AIR COMPRESSORS 





